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Rob Payne 
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Business Owner Strategies
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A major milestone for Nobleton’s water future – con-
struction is now under way for York Region’s new Noble-
ton Water Treatment Plant, marking the start of  a signifi -
cant investment in the community’s water infrastructure.  

Work includes building the new water treatment plant 
and incorporating iron and manganese removal technol-
ogy, at the location of  the current Nobleton Wells 5 & 6 
facility at 12860 Highway 27 in Nobleton. 

This important project will help ensure a reliable, 
high-quality drinking water supply for Nobleton’s grow-
ing community. Supporting this work, York Region has in-
vested $30.6 million through its 2026 ten-year capital plan 
for the construction of  the new plant and upgrades to ex-
isting well facilities. 

Earthworks has started and is expected to continue 
through December 2028. Work will occur Monday to Fri-
day from 7 a.m. to 7 p.m. 

No water service disruptions are expected, and access 
to homes and businesses will remain open. Increased con-
struction traffi c, noise and dust may be noticeable in the 
area. 

 Construction begins on new
Nobleton Water Treatment Plant

Township sta�  and councillors gathered last week to mark the start of construction on the new Nobleton Water Treatment Plant.
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EXPERIENCE MATTERS

WOODBRIDGE
Solid brick bungalow on a 

50x120 �  lot
with basement suite!

FOR LEASE
Rural bungalow just minutes 
from Kleinburg or Nobleton!

Call Joe for more info.

NOBLETON
Well maintained home on

a beautiful, mature
75x200 �  lot!

KLEINBURG
Adult style living condo on

4 acres, just minutes to town!

SCHOMBERG
Renovated 4 bedroom home, 

walking distance to the down-
town core!

NOBLETON
Investment property with

111 � . frontage on King Rd., 
near commercial!

KING CITY
Breathtaking estate home over 
5000 SF, just minutes to King’s 

� nest schools!

NOBLETON
4 bedroom executive home

on a premium lot!- Hebrews 3:4

-
For every house is 

built by someone, but 
God is the builder 

of everything.

NOBLETON
Custom built showpiece home 
on a 108�  lot with $$$ spent in 

upgrades and � nishes!

The Ontario government is invest-
ing $12.75 million to support improved 
operations and reduced wait times at 
Mackenzie Health. This funding is part 
of  a $1.1 billion investment into our 
hospital sector as part of  Budget 2026, 
A Plan to Protect Ontario, which rep-
resents a 4 per cent increase in annual 
support for the fourth year in a row.

“Our government is doubling down 
on our commitment to deliver better 
healthcare, closer to home by once 
again increasing funding for Macken-
zie Health’s hospital network,” said Ste-
phen Lecce, MPP for King—Vaughan. 
“This increased funding will help 
meet patients’ needs at both the Rich-
mond Hill Hospital and the Cortellucci 
Vaughan Hospital, where last month 
we announced a newly dedicated pri-
mary care team — expanding access to 
a family doctor for over 13,000 residents 
in King, Vaughan and York Region.”

“I am thankful for our government’s 
continued investments in health care to 
improve wait times and access to care 
in Richmond Hill,” said Daisy Wai, 
MPP for Richmond Hill. “This fund-
ing means Mackenzie Health can meet 
growing demand while continuing to 
deliver the essential services families 
count on. Investing in our health care 
system means investing in the wellbe-
ing of  every resident in our communi-
ty.”

This investment will support the 
operations of  Mackenzie Health’s core 
clinical services so they can better 
meet patient needs. This includes fund-
ing to address increased patient vol-
umes across Mackenzie Richmond Hill 
Hospital and Cortellucci Vaughan Hos-
pital, support inflationary and wage 
pressures, and reduce wait times for 
diagnostic imaging and surgical pro-
cedures, so that people can connect to 
care faster.

“Our government is making his-
toric investments to protect Ontario’s 

health-care system, ensuring that more 
people in Richmond Hill and King—
Vaughan can connect to the care they 
need, where and when they need it,” 
said Sylvia Jones, Deputy Premier and 
Minister of  Health. “This investment 
will allow Mackenzie Health to contin-
ue delivering the highest standard of  
care while reducing wait lists and wait 
times for patients and families, for gen-
erations to come.”

Ontario continues to make historic 
investments in health care. Over the 
next 10 years, Ontario is investing ap-
proximately $64 billion in major health 
infrastructure. This is part of  the gov-
ernment’s plan to get shovels in the 
ground on more than 50 major hospital 
projects across the province, which will 
deliver approximately 3,000 new hos-
pital beds to enhance access to quality 
care and build a connected, people-first 
health-care system.

 “We appreciate the Ontario govern-
ment’s ongoing investment in hospital 
care and its recognition of  the grow-
ing needs of  the communities served 
by Mackenzie Health,” said Carmine 
Stumpo, Mackenzie Health President 
and CEO. “This funding will help sup-
port the delivery of  safe, quality care 
across our hospitals while addressing 
the realities of  increased patient vol-
umes, rising costs and ongoing capaci-
ty pressures.”

Mackenzie Health is a dynamic re-
gional health care provider that in-
cludes Cortellucci Vaughan Hospital 
and Mackenzie Richmond Hill Hospi-
tal, each with a full-service emergency 
department, core services such as sur-
gery, medicine, critical care and medi-
cal imaging along with specialized pro-
grams. Its community-based locations 
and services continue to provide addi-
tional support to western York Region, 
one of  the fastest growing and most 
diverse communities in Canada with 
more than 550,000 residents.

Ontario investing over $12.7 million
to support hospitals in western York Region

Pack your appetite and bring your 
family, friends and neighbours to the 
King Community BBQ on Thursday, 
Aug. 20 from 5:30 to 8:30 p.m. at the King 
Heritage & Cultural Centre, 2920 King 
Road.

Hosted by the Township in partner-
ship with the King City Lions Club, this 
evening celebrates community connec-
tion with good food, great company, and 
opportunities to explore local heritage 
in a welcoming public space.

The King Heritage & Cultural Centre 
is set against scenic grounds that are 
home to four of  the Township’s most 
iconic heritage buildings. Whether 
you’re visiting for the first time or re-
turning to reconnect, everyone is invit-
ed to come together and discover what 
the hub has to offer as a place to gather, 
learn and belong. 

 Purchase BBQ favourites, including 
hamburgers and sausages and cool off  
with a sweet treat from the on-site ice 
cream truck. Throughout the evening, 
residents can enjoy a variety of  fami-
ly-friendly activities and heritage expe-
riences, including:

Lawn games, a bubble station, co-
louring and crafts, sidewalk chalk 
art, storytelling corner featur-
ing tales of  local legends, a scav-
enger hunt on the grounds, heri-

tage-themed photo booth, featuring 
costumes and props.

Guided tours of  the heritage build-
ings, including Laskay Hall (c. 1859) 
and the recently restored King Railway 
Station (c. 1852) and King Christian 
Church (c. 1851) are also on tap.

Enjoy lessons from Kahéhta, the In-
digenous Medicine Garden: Learn the 
important role of  pollinators and dis-
cover pollinator-friendly plants.

Guests can also explore the muse-
um’s heritage displays and exhibitions 
– including historic maps and photo-
graphs from the Township archives 
– and learn more about local initiatives 
at the community services information 
booth featuring volunteer opportuni-
ties, engagement activities, a vision 
wall and message board.

Admission is free; however, residents 
are encouraged to pre-register online 
to help organizers plan food quantities 
and ensure enough BBQ favourites are 
available for everyone. Those who reg-
ister in advance will have their name 
entered into a prize draw. 

For more information about pro-
grams and events located at the King 
Heritage & Cultural Centre, or to book 
a tour, call 905-833-2331, email heri-
tage@king.ca or visit kingheritageand-
culture.ca.

Celebrate at the King Community BBQ

Catch basin inserts
Keeping litter out of local waterways starts at the source. King Township has installed 
10 LittaTrap stormwater catch basin inserts along Main Street in Schomberg thanks to 
funding from Lake Simcoe Conservation.  These innovative mesh baskets capture lit-
ter and debris before it can wash through the stormwater system and into the West 
Holland River, helping protect water quality and the environment. Township sta� will 
regularly check the traps and clean them when they’re full.



We’ve been encouraged to bear one 
another’s burdens.

If  we truly can do that, we embrace 
the truth and learn to trust.

Religious doctrine aside, we’re asked 
to love others, to be righteous, honest, 
genuine and at times, altruistic.

Humans are also trustworthy, but 
we’re quite guarded. Trust has taken a 
beating over the past decade and we’ve 
lost faith in our political leaders, large 
corporations, and others in our greed-
based money economy.

We in the west live by the all mighty 
dollar – the economy of  the market-
place. We measure success by wealth, 
but is money just a tool?

We’ve let money rule us – that’s the 
system we’ve built over centuries, from 
our ancestors sailing the oceans to mod-
ern entrepreneurs sending satellites 
into orbit.

What if  we could substitute money 
for human commodities like love, com-
passion, aid, support and giving?

We throw around the word “love” like 
it was an everyday salutation. But we 
should really mean it, feel it and give it 
freely.

That’s what it’s all about.
I reconnected with a high school 

friend recently, during an hour-long 
conversation. Geoff, who was the best 
man at our wedding, moved to the U.S. 
many years ago for work and he’s been 
a successful entrepreneur. He admitted 
that he put business and self  interests 
ahead of  reaching out to friends, and so 
we seldom spoke or exchanged emails 
over the past 10 years.

But this one conversation, which he 
initiated after reading one of  my col-
umns on Facebook, was a much-needed 
spark, a fl ame of  love if  you will.

He was genuine in his motives, to help 
give me strength and hope in my time of  
need. We fed off  of  one another’s energy 
and at the end of  the conversation, I was 

renewed, emotionally shored up.
We’re both quite intelligent and artic-

ulate so we click quite well.
The journalist in me probed and prod-

ded and he let me into to his world, and 
his journey of  awareness and what’s 
truly important in the world.

In his case, he found solace, guidance 
and yes, purpose, in his faith. He ad-
mitted it’s a constant journey, one that 
relies on the support of  family, friends, 
even business associates.

He’s driven by Christian values and 
that’s reassuring, especially in the world 
today. We need those lessons, words of  
wisdom and common sense given to us 
in Scripture, to not only feel human, but 
to be part of  the human equation.

He’s written a book, “The Kingdom 
Economy – Build a Legacy of  Love in 
a Transactional World.” His message is 
simple – “Allow it open your imagina-
tion to a life – and a legacy – formed not 
by transactions, but by love.”

Changing our values from a mon-
etary economy to a “Kingdom econo-
my,” reshapes our decisions, restores 
our peace and transforms the way we 
lead, give and live.

Geoff  pointed out that every econo-
my around the globe runs on exchange – 
we trade something for something else. 
But the intent in the world economy is 
one of  achievement, profi t and control. 
It “rewards accumulation.”

The Kingdom economy, however, 
runs on relationships, not transactions.

“Love creates what pressure never 
can. Hope grows where fear once dic-
tated ... And purpose begins to breathe 
again,” Geoff  writes.

Life Geoff’s message, I think we all 
get to a point where we asked ourselves, 
“is this all there is?” We also ponder the 
true meaning of  wealth and happiness 
and how we measure these things. Why 
don’t we gauge them in terms of  love, 
mutual respect and understanding?

It’s really about values, since success 
alone can’t satisfy our lives. I believe, as 
Geoff  does, that we all have a true call-
ing, and have much more talent than we 
let on. We are born with inherent skills, 
unique qualities that are meant to be 
shared.

Mine tend to reveal themselves in the 
written word. But my words would be 
meaningless if  they weren’t backed by 
feelings, honesty, a sense of  all things 
human. I’d be creating gibberish if  I 
didn’t believe in every syllable that I 
write.

I have often wondered, and written 
the phrase, “there must be more than 
this.”

In recent years, many people have 
chosen to slow down and abandon the 
inclination to move faster and achieve 
more. When we do that we see more, feel 
more and understand the world around 
us. I have always appreciated this beau-
tiful world, from the unique abilities of  

tiny insects to the composition of  the 
Earth’s atmosphere. Every plant, tree 
and of  course every human being, is a 
miracle. We all know we’re unique, and 
should be treating one another as pric-
ess gems.

We humans, regardless of  our heri-
tage or country of  residence, abide by 
rules, guidelines and laws. These laws 
set out government powers, and what 
behaviours are expected of  us. Most 
tend to refl ect basic values – refrain 
from committing crimes against our 
fellow men and women. We should be 
more intent on contributing, and not 
taking.

Sure, many regimes curtail human 
rights, to the point where people can-
not act the way they feel in their hearts. 
They are prevented from gathering, pro-
testing, and practising their religion of  
choice.

But here, our Charter of  Rights and 
Freedoms, provides certain guarantees:

“Everyone has the following funda-
mental freedoms: (a) freedom of  con-
science and religion; (b) freedom of  
thought, belief, opinion and expression, 
including freedom of  the press and oth-
er media of  communication; (c) freedom 
of  peaceful assembly; and (d) freedom 
of  association.”

With those freedoms comes responsi-
bilities – the duty to respect others and 
share our beliefs and opinions. We are 
obligated to gather, feed off  one anoth-
er’s joy and energy and live in a more 
peaceful collective.

Our Charter is a contract – between 
the government and us, and between 
people themselves. We are bound to live 
in acceptance, follow our conscience 
and perhaps even grow and learn.

Maybe part of  our journey should be 
to re-examine the reign of  money and 
look to the dominion of  love and person-
al relationships.

Who’s with us?

 Burdens, trust and the ‘economy’ of a higher power

Trivia Tidbits
 Your tiny toe or fi nger is called “minimus.”

Mark Pavilons

Quote of the Week

     “     Patience is a byproduct of 
tribulations.”

 –  Anon.

Letter to the Editor
Congratulations to Lions Den owners

On behalf  of  myself  and the entire DiMeo Family, we extend our heartfelt 
congratulations on the opening of  the Lions Den Sports Bar.

We are thrilled for all of  you and excited to see the incredible accomplish-
ments that lie ahead. We are over and above happy that all of  your hard work 
and dedication and remarkable achievement has truly paid off.

Being residents of  Nobleton for the past 58 years, we have seen and experi-
enced several wonderful, successful attractions and businesses. This one, for 
sure, will be an amazing one!

May God bless you all, protect you, and keep you in loving care!
May your business be blessed with prosperity, exciting ventures and im-

mense growth.
Cheers to your success and wishing you many health, successful years 

ahead.

Lina DiMeo Family
and Cutone Family
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By Stig Ørskov
& Paul Deegan

Humans are now outnumbered on 
the internet. According to researchers, 
bots account for more than half  of  all 
internet traffi c. The consequences of  
this development are starting to show. 

A bad bot, or a stealth bot as it is 
also called, is a crawler that intention-
ally conceals or falsifi es its identity or 
purpose, circumvents access controls 
or rights reservations, or impersonates 
human traffi c. A new bipartisan propos-
al in the United States - the Stealth Bot 
Prohibition Act – starts from a simple 
principle: automated crawlers should 
say who they are and why they are vis-
iting websites. It is an idea WAN-IFRA, 
the World Association of  News Pub-
lishers unreservedly endorses and that 
lawmakers around the world should 
embrace.

For news publishers, the conse-
quences of  today’s bot invasion are in-
creasingly serious. 

Malevolent actors use bad bots to 
steal news content - also behind pay-
walls – to then put it on what media 
analysts have called a billion-dollar re-
seller market, one where AI developers 
buy from the owners of  the bots, not the 
journalists and publishers. They then 
use the stolen journalism to create sub-
stitutive products that directly compete 
with the publishers’ websites. 

In the words of  A.G. Sulzberger, 
“This theft isn’t just happening because 
publishers are leaving their toys out on 
the lawn; it’s happening when they are 
locked up safely in the house.”  

Uninvited bad bots can hit pages mil-
lions of  times in a single day, slowing 
down websites for human readers and 

potentially leading to extra bandwidth 
charges or even total outages.

In August 2025, one UK technolo-
gy site was taken offl ine after being 
scraped 1.6 million times in a single 
day. The problem has only escalated 
since: The Wikimedia Foundation, 
which hosts Wikipedia, now blocks or 
throttles roughly a quarter of  all auto-
mated requests hitting its infrastruc-
ture, amounting to billions of  requests 
a day from crawlers that ignore its ac-
cess policies.

This new fl ood of  traffi c is changing 
the makeup of  the internet itself, and 
in the process, creating a signifi cant 
fi nancial burden for newsrooms both 
large and small. Publishers have tried 
to stop these bots on their own by de-
ploying sophisticated blockers, but it’s 
almost impossible to stop them when 
malicious bots are able to disguise 
themselves and act with impunity. Lo-
cal news providers, already operating 
at razor-thin margins, can’t afford the 
higher technical costs.

The U.S. Stealth Bot Prohibition 
Act is deliberately straightforward. It 
would require AI bad bots to disclose 
their identity and purpose, giving 
news publishers and other content 
providers the information they need 
to protect their work from actors that 
currently often disguise themselves as 
humans. 

The proposal has received broad 
support from news publishers. News 
Corp Chief  Executive Robert Thomson 
has described stealth bots as “the si-
lent scavengers of  the internet,” while 
Condé Nast CEO Roger Lynch has 
warned that disguised bots scrape orig-

inal journalism “with zero accountabil-
ity.”

Transparency is also the essen-
tial fi rst step towards a functioning 
licensing market. Publishers cannot 
negotiate with companies they cannot 
identify or protect content when they 
cannot see who is taking it. The EU’s 
Copyright in the Digital Single Market 
Directive gives rightsholders the legal 
right to reserve “in a machine-readable 
way” their content from text and data 
mining, and since Aug. 2 AI developers 
can face fi nes of  up to €15 million or 3% 
of  global turnover for ignoring those 
reservations.

But that right is hollow if  the ma-
chines knocking on the door are al-
lowed to lie about who they are. An opt-
out only works if  the crawler reading 
it identifi es itself  honestly in the fi rst 
place, and enforcement is only as strong 
as the ability to tell truthful crawlers 
from dishonest ones. 

The consequences of  the bad bot in-
vasion are real. Publishers bear the 
cost of  producing original reporting 
and maintaining the digital infrastruc-

ture from which it is distributed. Yet 
bad actors can extract that work, sell 
access to it and help create AI products 
that compete directly with the original 
sources.

The strip-mining of  journalism must 
end not by pitting publishers against AI 
companies, but by fi xing a market that 
currently cannot function at all. Trans-
parency about who is crawling, and 
enforceable consequences when they 
lie about it, are the precondition for 
any functioning digital marketplace, 
whether that market rewards publish-
ers, AI developers, or the readers both 
ultimately serve. 

Canada, which has been a leader in 
smart media policy, should introduce 
bad bot legislation as a fi rst step toward 
building a fair AI licensing market.

Stig Ørskov is CEO of  WAN-IFRA 
(the World Association of  News Publish-
ers), representing 20,000 publications in 
more than 120 countries.

Paul Deegan is vice-chair of  WAN-IF-
RA’s Committee of  Directors and presi-
dent and CEO of  News Media Canada 

 Canada can stop the bad bots blitz online
Media

The Ontario government released 
the First Quarter Finances, the fi rst 
update on the province’s economic and 
fi scal outlook since the release of  the 
2026 Ontario Budget: A Plan to Protect 
Ontario.

The report provides updated infor-
mation on Ontario’s fi nances, demon-
strating that the government’s prudent 
and responsible fi scal plan has kept the 
province on track while keeping costs 
down for families, despite ongoing eco-
nomic uncertainty.

“Our government’s prudent and re-
sponsible management of  Ontario’s 
fi nances has enabled us to navigate 
economic uncertainty and make stra-
tegic investments that strengthen our 
economy and communities, while cut-
ting taxes,” said Peter Bethlenfalvy, 
Minister of  Finance. “Our plan will 
continue to protect Ontario’s workers, 
businesses, and jobs from the impacts 
of  U.S. tariffs while building a more 
resilient and self-reliant economy for 

decades to come.”
Despite increased global economic 

uncertainty, the government’s fi scal 
outlook remains largely unchanged. 
Private-sector forecasts for Ontario’s 
real GDP growth in 2026 have moderat-
ed since the release of  the 2026 Budget, 
refl ecting weaker-than-expected eco-
nomic growth in the fi rst quarter and 
ongoing overseas confl icts.

As of  the 2026–27 First Quarter Fi-
nances, revenue is expected to improve 
to $232 billion, $0.1 billion higher than 
expected in the 2026 Budget, while On-
tario’s net debt-to-GDP ratio is pro-
jected to remain unchanged at 37.7 per 
cent. Program expense is projected to 
be $227.1 billion, increasing by $0.1 bil-
lion from the 2026 Budget, while the 
defi cit projection remains $13.8 billion.

The government will provide its next 
update on the province’s economic and 
fi scal outlook as part of  the 2026 Ontar-
io Economic Outlook and Fiscal Review 
later this year.

 Ontario releases � rst quarter � nances

The best thing about King
is its people!
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Sponsored By

EmPowerHer

WOMENS RETREAT

www.empoweredlcf.ca

Empowered Life Coaching Foundation

Invest in yourself, take a day, and escape the everyday!
Sherwood features 70 acres of beautiful countryside, 
including a hayloft, gazebo, pool, sunroom, gardens, forest, 
beehives and horses.

SAT. OCT 03, 2026

$150 per person
Payments can be made via etransfer to
empoweredlifecoaching25@gmail.com
Please contact us for sponsorship opportunities.

Sherwood Farm Event Venue & Retreat
12485 7th Concession King City, Ontario L7B 1K4
Time: 9:00 a.m. to 4:00 p.m.

DAY RETREAT PACKAGE
Two Empowerment Coaching Sessions with Natalie
Healthy Breakfast and Lunch provided
Forest Walk with Meditation Circle
Equine Therapy Session in the Barn
Stretching and Strengthening Session under the trees
Free “empowered” t-shirt for all attendees

STEPHEN LECCE

2220 King Road, Unit#1, King City, ON L7B 1L3
647-560-9700  Stephen.Lecce@pc.ola.org

STAY CONNECTED! 

MPP King—Vaughan



SCHOMBERG COUNTRY
& GARDEN

Sale Prices in effect August 20 to 26, 2026

17380 Highway 27, SCHOMBERG • 905-939-2911
HOURS: Monday-Friday 8:00am - 5:30pm;

Saturday 8:30am - 5:00pm;   Sunday 10:00am - 4:00pm

10%
OFF!

IN STOCK

Canning
Supplies

Flower 
Planters/

Pots In 
Stock

We have a wide variety of 
insect sprays in stock

GIFT ITEMS In Stock

FLY SHEETS
AND

RAIN SHEETS

We have pool chemicals 
in stock!

20%
OFF!

20%
OFF!

30 lb. bag

ROYAL
CANIN

DOG FOOD

$12.00
off!
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FReSH-4
WEATHER FORECAST SYSTEM
FReSH-4
WEATHER FORECAST SYSTEM

           7-Day
Weather Outlook

From Thursday, August 20 to Wednesday, August 26

           7-Day
Weather OutlookWeather Outlook

King
THURS 20TH FRI 21ST SAT 22ND SUN 23RD MON 24TH TUES 25TH WED 26TH

Mainly Sunny
High 23Co

Low 14Co

-
Wind NW 18k

Sun/Clouds
High 24Co

Low 16Co

-
Wind SE 12k

Risk of T’Storm
High 24Co

Low 15Co

~5mm
Wind S 16k

A Few Showers
High 20Co

Low 14Co

2-4mm
Wind NW 16k

Mainly Sunny
High 20Co

Low 13Co

-
Wind NW 14k

 Sun/Clouds
High 22Co

Low 14Co

-
Wind S 11k

Light Rain
High 23Co

Low 15Co

~1mm
Wind SE 14k

The King Weekly Sentinel
is your community newspaper

Read us online at
www.kingsentinel.com

The Ontario government launched 
a framework for its Data Centre Play-
book, which will help the province at-
tract the best data centre investments 
that drive economic growth, ensure 
Canadians’ data remains in Canada 
and deliver significant and meaning-
ful benefits to local communities.

This framework will also ensure 
data centres pay the full cost of  elec-
tricity, with the government only 
offering non-financial support to 
attract investments. As part of  the 
government’s plan to protect Ontar-
io and build the most competitive 
economy in the G7, this Playbook is 
an early initiative and key enabler of  
the province’s forthcoming artificial 
intelligence (AI) strategy to leverage 
the economic opportunities AI adop-
tion will bring, including generating 
$122 billion in economic growth by 
2035 and creating more than 17,000 
new jobs every year.

“Ontario has a choice: we can build 
the economy of  the future and ensure 
Canadians’ data remains in Canada, 
or we can get left behind and risk Ca-
nadians’ data being sent to the U.S. 
and elsewhere,” said Premier Doug 
Ford. “Through our new Data Centre 
Playbook, our government is choos-
ing to build the economy of  the fu-
ture to generate billions in economic 
growth and create thousands of  new 
jobs, while ensuring new data centres 
play by the right rules and pay the 
full cost of  electricity. Any data cen-
tre investment will need to invest sig-
nificantly in local communities and 
pay more for electricity so no energy 
costs are passed on to hardworking 
families.”

As part of  the Protect Ontario by 
Securing Affordable Energy for Gen-
erations Act, the Ontario government 
enacted new authorities that will give 
the Minister of  Energy and Mines 
the final decision on which large-load 
facilities are permitted to connect to 
the province’s electricity grid, includ-
ing data centres. With these enhanced 
authorities in place, Ontario’s Data 
Centre Playbook will only consider 
projects that accelerate economic 
growth with significant community 
investments, on terms that prioritize 
Ontario’s interests. The Playbook is 
anchored in three pillars to guide ap-
provals for new data centres:

Advance economic development: 
projects that bring in significant in-
vestment, job creation and new tax 
revenue for the province and munic-
ipalities, support Ontario and Cana-
da’s domestic supply chains and help 
businesses be more productive.

Protect data security and digital 
sovereignty: projects that can ad-
vance Ontario and Canada’s digital 
sovereignty to protect critical data 
and safeguard people’s information. 
Canadians’ data will stay in Canada.

Invest in communities and earn 
public confidence: projects that bring 
real benefits to local communities, 
significantly investing both financial-
ly and non-financially in host com-
munities to drive local infrastructure 
developments, job creation and train-
ing, and future economic growth.

The province will only offer non-fi-
nancial support to attract data centre 
investments, leveraging Ontario’s ex-
isting strategic advantages such as a 
clean and reliable electricity system, 
ample land space, cool climate and 
skilled workforce. Data centres will 
also pay for the cost of  their impact 
on the electricity system, ensuring 
people’s electricity bills are not in-

creased. This will include proposed 
measures to address data centres’ im-
pact on the electricity system by en-
couraging projects to build their own 
power generation and by establishing 
a separate rate class for large new 
data centres. 

Under this proposal, new data cen-
tres above 1 megawatt (MW) in size 
would pay a higher rate than the in-
dustrial rate program for large elec-
tricity users. With more modern data 
centre technology available today 
than there was decades ago, Ontario 
will only advance data centre proj-
ects that meet Ontario’s strict envi-
ronmental standards around water 
consumption and noise, prioritizing 
projects with closed-loop systems 
that use virtually no water during 
operation.

“As demand for digital infrastruc-
ture continues to grow at an unprec-
edented pace, our government is tak-
ing bold action to ensure Ontario’s 
interests remain protected and pri-
oritized,” said Vic Fedeli, Minister 
of  Economic Development, Job Cre-
ation and Trade. “The Data Centre 
Playbook will serve as a strategic as-
sessment tool, ensuring that projects 
looking to break ground in Ontario 
offer significant economic, security 
and community benefits.”

The government is seeking pub-
lic input through the Environmental 
Registry of  Ontario (ERO) and the On-
tario Regulatory Registry (ORR) for a 
30-day public comment period begin-
ning August 13, 2026. Input received 
through the consultation will help re-
fine the proposed draft framework be-
fore the Ontario government releas-
es the final Data Centre Playbook to 
support the broader upcoming AI In-
dustrial Strategy that will lay a foun-
dation to attract investment, support 
workers, protect intellectual property 
and build critical infrastructure.

“We have designed a system that 
protects families and ensures data 
centres pay for complete cost of  pow-
er — every single cent. To make this 
point, Ontario will be introducing a 
new higher electricity rate for data 
centres, in addition to prioritization 
for projects that generate their own 
power. While we work to attract in-
vestment and store Canadian data on 
Canadian soil, we have strong guide-
lines that safeguard families every 
step of  the way,” said King–Vaughan 
MPP and Minister of  Energy and 
Mines Stephen Lecce.

Digital infrastructure projects can 
generate substantial community ben-
efits including new infrastructure 
builds and upgrades to the electrici-
ty grid, roads, water and wastewater 
treatment.

Ontario is home to one of  the most 
concentrated tech clusters in North 
America, with nearly 450,000 tech 
workers at 26,000 businesses, includ-
ing more than 1,600 AI-related compa-
nies.

Since 2018, the province has se-
cured tens of  billions of  dollars in 
technology investment in sectors 
such as AI, fintech, cybersecurity and 
quantum technologies.

Ontario has taken steps to ensure 
data centre growth does not come at 
the expense of  ratepayers. The Pro-
tect Ontario by Securing Affordable 
Energy for Generations Act estab-
lishes regulatory authority to require 
specified large-load facilities, includ-
ing large data centres, to receive gov-
ernment approval to connect to the 
grid.

 Framework will attract data centre
investment, create jobs and deliver bene� ts
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IVAN RAPA
F O R   W A R D  5   C O U N C I L L O R

info@ivanrapa.cawww.ivanrapa.ca

On October 26th, get out and vote, and vote Ivan Rapa for real results!

I want to hear your thoughts, your concerns, and your vision for our community. 
Join me for a meet & greet at the dates and locations shown below, and stay 
tuned for additional events I will be hosting throughout our community. 

Meet & Greet with Ivan
YOU’RE INVITED!

*Refreshments provided*All welcome

•  Dorio’s Bakery

Sunday, August 30th 
•  11am-12pm

•  449 Kettleby Rd, Kettleby

•  Pine Farms Orchards

Friday, August 28th
•  5:30-6:30pm

•  2700 16th Sideroad, King City

October 26th is Election Day, and this is your chance to elect a strong voice for our 
community. I have the skills, the personal and professional experience, and the 
right attitude to get results that are in the best interest of you and your neighbours. 
I’m not afraid to ruffle feathers in pursuit of positive change. Ward 5 doesn’t need 
a seat at the table, Ward 5 needs a bull in the room.

King City is undergoing many changes, some are exciting, and some not so great! 
This is why I am running for councillor. 

As part of  its plan to protect Ontario 
and keep communities safe, the Ontar-
io government has delivered the fi rst 
Joint Air Support Unit helicopter in 
Peel Region. The deployment marks the 
fi rst helicopter to enter service through 
Ontario’s Joint Air Support Unit, a $191 
million provincewide initiative that 
is expanding aerial policing capacity 
across Ontario.

“Criminals are becoming more so-
phisticated, and our government is 
making sure police have the tools to stay 
ahead of  them,” said Solicitor General 
Michael Kerzner. “This new helicopter 
will help offi cers respond faster, coor-
dinate more effectively and strengthen 
the fi ght against organized crime, auto 
theft and dangerous criminal activity.”

The new H-125 helicopter will help 

Peel Regional Police track stolen vehi-
cles, respond to critical incidents, mon-
itor dangerous driving and support in-
vestigations targeting organized crime. 
Equipped with advanced aviation and 
surveillance technology, the aircraft 
will strengthen frontline policing by 
helping offi cers locate suspects, coordi-
nate emergency responses and support 
major public safety operations. The he-
licopter will also support regional and 
provincial policing operations through 
collaboration with neighbouring police 
services and the Ontario Provincial Po-
lice.

Ontario is investing $134 million in 
the Joint Air Support Unit for police 
services to acquire fi ve helicopters to 
serve the GTA and Ottawa, and an ad-
ditional $57 million, announced in Bud-
get 2025, for two H-135 helicopters that 
will support Windsor Police Service 
and Niagara Regional Police Service.

“Thanks to the Ontario government, 
Peel Regional Police is expanding its air 
support capabilities through the Joint 
Air Support Unit, with the addition of  
its fi rst helicopter. This helicopter will 
greatly assist our offi cers in locating 
missing people faster, safely tracking 
suspects from the sky, and responding 
more effectively to critical incidents. 
It is another important tool that will 
help our offi cers stay ahead of  evolving 
threats and continue keeping our com-

munities safe,” said Peel Chief  Nishan 
Duraiappah.

“The Ontario Provincial Police is 
pleased to support Peel Regional Po-
lice’s new H-125 helicopter through 
the Joint Air Support Unit. Aviation is 
an effective tool used during time-sen-
sitive incidents, such as locating vul-
nerable missing persons, tracking 
suspects and supporting frontline op-
erations. Together with our policing 
partners and support of  the provincial 
government, we continue to strength-
en our collaborative approach across 
Ontario to enhance public safety and 
protect the communities we serve,” 
added OPP Commissioner Thomas 
Carrique.

“Every aircraft we deliver carries a 
critical responsibility, and we are deep-
ly honoured by the confi dence that Peel 
Regional Police and the Province of  
Ontario have placed in Airbus. Strong 
safety networks depend on true collab-
oration between government leaders, 
fi rst responders, and industry partners. 
Equipping Peel Region’s frontline offi -
cers with the H-125 gives them an ad-
vanced overhead advantage combined 
with the visibility, performance, and re-
liability they need to protect residents, 
deter criminal activity, and build safer 
neighbourhoods for Ontario,” noted 
Dwayne Charette, President, Airbus 
Helicopters Canada.

 Ontario’s Joint Air Support Unit deploys � rst helicopter in Peel

King Township is inviting youth 
between the ages of  14 and 18 to help 
shape local decisions through the May-
or’s Youth Action Team (MYAT).

Applications are now open for the 
2026/27 term of  this volunteer adviso-
ry group, which provides students with 
opportunities to engage with municipal 
government and share their perspec-
tives on issues that matter to young 
people.

Since 2015, MYAT has empowered 
youth across King to champion import-
ant issues and contribute to communi-
ty initiatives. Open to secondary school 
students in Grades 9 to 12, members 
work together on projects, events and 
recommendations that support and 
strengthen opportunities for youth in 
King Township.

As a member, you’ll have an opportu-
nity to:

Develop leadership, communication 
and teamwork skills.

Build your resume and earn volun-
teer hours.

Connect with like-minded youth and 
community leaders.

Help plan and support initiatives 
such as the Youth Opportunity Fair, 
National Youth Week, the Mayor’s Cele-

bration of  Youth Arts (and more).
Make your voice heard and help 

make life better in King.
MYAT’s objectives:
 To act as an advisory body to the 

Mayor and Council on matters which 
have an impact on youth in King.

To identify and bring forward issues  
which will have an impact on King 
youth.

To foster a positive image of  youth in 
our community by participating active-
ly in community events and activities.

To promote positive meaningful ac-
tivities for youth in partnership with 
the community.

To act as an advocate for youth is-
sues.

 To encourage youth to become more 
familiar with the workings of  local gov-
ernment through education, involve-
ment and participation.

MYAT meets once a month with the 
meeting schedule determined based 
on members’ feedback and availability. 
Members will receive volunteer hours 
for all meetings and events.

Become part of  the next generation 
of  community leaders. Submit your ap-
plication by Friday, Oct. 9. Learn more 
and apply at king.ca/MYAT.

Join the Mayor’s Youth Action Team

This ad paid for by Ivan Rapa



By Brittany Grenci

There was plenty to celebrate at 
Schomberg Eye Care Aug. 12, as the 
clinic marked its fifth anniversary with 
an open house for the community.

Residents stopped by to enjoy light 
refreshments, try their luck at fun raf-
fle games with great prizes, and browse 
a wide selection of  affordable eyewear.

Dr. Jessica Sgro and her team spent 
the evening chatting with visitors, shar-
ing stories from the past five years, and 
thanking the community for the incred-
ible support that has helped Schomberg 
Eye Care grow into the trusted practice 
it is today.

Mayor Steve Pellegrini also stopped 
by to congratulate Dr. Sgro and her 
staff  on the milestone, while taking 

part in the festivities.
Over the past five years, Schomberg 

Eye Care has become much more than 
just an optometry clinic—it’s become 
a valued part of  the community. From 
helping patients with everything from 
routine eye exams to more complex 
vision concerns, the team has made a 
lasting impact on the lives of  countless 
residents. Whether it’s finding the per-
fect pair of  glasses or providing com-
passionate care when it’s needed most, 
Dr. Sgro and her staff  consistently go 
the extra mile for their patients.

Schomberg is fortunate to have such 
a dedicated local business, and the an-
niversary celebration was a wonderful 
reminder of  the relationships, trust 
and community spirit that have been 
built over the past five years.

Schomberg Eye Care marks �ve years of serving the community

The Ontario government is invest-
ing $35 million to help long-term care 
homes across the province support res-
idents with complex needs.

The Local Priorities Fund (LPF) sup-
ports initiatives that connect people 
with the right care for them, reducing 
unnecessary emergency department 
visits and hospital stays. This invest-
ment is part of  the government’s plan 
to protect Ontario by ensuring long-
term care residents get the quality of  
care and quality of  life they need and 
deserve.

“Our government is protecting our 
long-term care system by investing in 
the specialized equipment and staffing 
needed to address complex conditions,” 
said Natalia Kusendova-Bashta, Minis-
ter of  Long-Term Care. “Providing con-
sistent, multi-year funding to the Local 
Priorities Fund will ensure long-term 
care homes across the province have 
access to the tools they need to provide 
the care that residents deserve.”

Minister Kusendova-Bashta made 
the announcement in Scarborough 
at the Midland Gardens Community 
long-term care home, which received 
$67,000 in funding through the program 
in 2025-26 to purchase diagnostic and 
specialized equipment, such as a vital 
signs machine, to help reduce emergen-
cy department visits.

Originally launched in 2022, the Lo-
cal Priorities Fund invests in staffing, 
equipment and services to support peo-
ple’s transitions from hospitals to long-
term care homes, meet the needs of  
long-term care residents with complex 
conditions, and prevent unnecessary 
hospitalizations.

Last year, the fund supported 1,168 
projects at 394 long-term care homes 
and service providers.

Supporting long-term care residents 
with complex needs is one more way 
the government is ensuring Ontarians 
get the quality of  care and quality of  
life they need and deserve. The plan to 
improve long-term care is built on four 
pillars: staffing and care; quality and 
enforcement; building modern, safe, 
and comfortable homes; and connecting 
seniors with faster, more convenient ac-
cess to the services they need.

The Local Priorities Fund is admin-
istered by Ontario Health, an agency of  
the Ministry of  Health.

More than 60% of  long-term care res-
idents have a dementia diagnosis.

As part of  its plan to fix long-term 
care and address waitlists, the govern-
ment is building 58,000 new and up-
graded long-term care beds across the 
province.

“This targeted funding provides the 
kind of  support long-term care homes 
need to best serve seniors. Residents 
are coming to us with increasingly 
complex health needs, but one thing 
hasn’t changed: they deserve to live 
with dignity, respect and happiness. 
With the right tools and technology, 
our teams can identify changes in a 
resident’s health earlier and help pre-
vent unnecessary hospital visits ... 
residents can remain in the comfort 
of  their long-term care community, 
and our teams can spend more time 
focused on what matters most to them 
and their quality of  life,” added Nitin 
Jain, President and CEO, Sienna Se-
nior Living.

Funding will connect long-term care
residents to the right care, closer to home
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Business, Finance
& Real Estate

www.KingChamber.ca
Your Voice for Business in King

Ann Duncan
Professional Real Estate Broker

Follow us on Instagram 
& Facebook 

annduncan.ca

Award-Winning Highest Achievement 
Diamond Club

Email annduncanteam@gmail.com

Award-Winning Highest Achievement Award-Winning Highest Achievement 

My Professional Real Estate Services O� er You Renovation And Repairs, 
Moving, Cleaning, Home Design And Staging, Advertising Your Property 

To Local And International Communities, Extensively Marketing Your 
Property On Social Media, Providing You With Professional Videography, 

Pictures, Drone, Flyers And Many More.

Email annduncanteam@gmail.com

Pictures, Drone, Flyers And Many More.Pictures, Drone, Flyers And Many More.

647-895-6355
www.AnnDuncan.ca

Proudly Live 
And Work

In King

Our team of Traditional Chinese Medicine and Acupuncturists were trained in China 
with many years of university teaching and clinical practicing experience for natural 
herbal formulas and acupuncture treatments.  We treat chronic rheumatoid arthritis, 
osteoarthritis, fi bromyalgia, infertility, irritable bowel syndrome, sciatic pain, Bell’s 
palsy and other chronic health problems...for pain reduction, symptoms release and control.
We also provide preventive treatments for other health related problems.

www.ontariopainclinic.com

Bolton
7 Norton Blvd.
647-620-7889

Orangeville
44 First Street
519-942-9826

Collingwood
210 Findlay Dr.
519-942-9826

Independently Owned & Operated905.841.4809 (Cell)     www.brianspeers.ca

Residential &
Commercial

Your Sales
Representative  
in King &
New
TecumsethNEW

PRICE!

Considering Buying or Selling?
Call BRIAN SPEERS

175 Wellington St. W.
Alliston, 3 bedroom, 1 bath 
detached on large lot!

32 Church Street,
Schomberg,
2 bed, 2 bath Condo

FOR
SALE

A twist on McDonald’s 
iconic Coke and Sprite, 

made with � avoured 
syrup and topped with 

a silky sweet 
cold foam.

CRAFTED SODAS
Creamy 
Strawberry 
Coke®

Sprite®
Berry Bliss

Blackberry
Passion fruit

Strawberry
Watermelon

Mango
Pineapple

Orange 
Dream

Orange 
Dream

Sprite®
Berry Bliss

������
����������

��������������������������

A refreshing lemonade 
beverage with the sweet 

taste of fruity � avours 
and topped with 
freeze-dried fruit 

or popping pearls.

REFRESHERS 
Blackberry

Passion fruit
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TWO DISTINCT ONTARIO COMMUNITIES

ALL-BRICK BUNGALOW & 2 STOREY
DETACHED DESIGNS IN HASTINGS

FROM

$549,990*

Muskoka Forest o�ers all-brick detached homes in Huntsville, 
blending nature, refined home design, and the comfort of a growing 
community close to trails, parkland, and everyday amenities.

Hastings Estates o�ers all-brick detached bungalows and 
two-storey homes on generous lots in a scenic Trent Waterway 
setting. Enjoy practical layouts, strong value, and a connected 
small-town lifestyle designed for everyday living.

NOW SELLING

mymuskokaforest.ca

ALL-BRICK BUNGALOW & 2 STOREY
DETACHED DESIGNS IN HUNTSVILLE

FROM

$649,990*

NOW SELLING

Prices shown include the Ontario HST rebate. Actual rebate and final purchase price may vary based on eligibility and CRA assessment. Prices and specifications subject to change without notice. E.&O.E.

EXPLORE BOTH COMMUNITIES VISIT BATAVIAHOMES.CA

or CALL 905-597-0466
myhastingsestates.ca

or CALL 705-922-2040

BUILDING STRONGER FOUNDATIONS

E S  T  A  T  E  S

MUSKOKA
FOREST

Detached All Brick Homes From

$549,990*
Discover Batavia Homes in Hastings 
Estates and Muskoka Forest — two 
communities built on the same 
promise: honestly priced detached 
homes you can grow into.

TRENT WATERWAY • HASTINGS HUNTSVILLE • MUSKOKA

By Mark Pavilons
Editor

A King-based agricultural operation 
is making a significant investment in 
green technology.

Haven Greens is developing a 2 MW 
nameplate capacity ground-mounted 
solar facility that will generate renew-
able electricity for its greenhouse, help-
ing offset a significant portion of  its en-
ergy needs on-site. 

“Aligned with our commitment to 
sustainability, it’s an important step in 
producing more of  our own energy to 
support the growth of  operations while 
reducing our environmental footprint, 
generating in excess of  3,700,000 kWh, 
and offsetting over 16,000 tonnes of  CO2 
annually,” said Jay Willmot, Founder & 
CEO.

Combined with their advanced 
greenhouse technology and automa-
tion, it’s another way they’re creating 
a more sustainable model for growing 
fresh, local leafy greens for Canadians 
year-round.

There are few global examples of  
this level of  renewable energy integra-
tion with an indoor farm that achieve 
what Haven Greens is setting out to ac-
complish.

“What makes this project stand out is 
how we’ve designed it to work hand in 
hand with our greenhouse. Greenhouse 
growers in Ontario have experimented 
with agrivoltaic integration; however, 
past projects are either smaller in size 
and capacity, or are not designed to 
work in a localized micro-grid intend-
ed to directly support farm operations. 
Haven Greens is pushing the envelope 
regarding what has been achieved in 
the past by moving to a co-located sin-
gle axis tracker based ground-mounted 
array to be placed alongside the Haven 
Greens greenhouse,” Willmot added.

The proposed facility design pro-
vides several key advantages over past 
agrivoltaic integrations with green-
house operations, including: 

Considerably greater behind-the-me-
ter utilization of  generated electrons. 

Enhanced generative output through 
integration with smart tracking tech-
nology. 

The ability to dump snow more effec-
tively, thereby permitting greater elec-
trical output in winter months.

Locating modules on the ground per-

mits greater sunlight inside the green-
house operation, thereby facilitating 
greater crop cultivation efficiency vs. 
previous building integrated designs.

Facilitating soil health recovery and 
biodiversity gains through cover crop-
ping with pollinator plantings, offering 
an added productive local food source 
for Kinghaven Farms’ (Haven Greens’ 
parent company) apiary operations and 
also periodic grazing of  other livestock.  

Every kilowatt the solar facility pro-
duces will be used on-site to help power 
their operations, pairing renewable en-
ergy directly with year-round food pro-
duction while making our greenhouse 
more resilient and reducing our envi-
ronmental footprint.

“Renewable energy isn’t an add-on 
at Haven Greens. It’s part of  how we’ve 
designed our greenhouse from the be-
ginning, combining automation, local 
production, and renewable energy to 
rethink how leafy greens are grown in 
Canada,” Willmot noted.

This project helps raise the bar at Ha-
ven Greens by strengthening the resil-
ience of  their operation through lower 
and more predictable long-term energy 
pricing, reducing emissions associated 
with production, and supporting their 
goal of  delivering high-quality, locally 
grown greens with a smaller environ-
mental footprint.

Willmot said they hope it helps 
demonstrate what’s possible for the fu-
ture of  greenhouse agriculture in Can-
ada.

Canadians are prioritizing domesti-
cally-grown products and have reacted 
extremely positively to Haven Greens 
since their first harvest in March of  
2025.

“Beyond supporting a local business, 
they love our unparalleled crunch and 
freshness across our various pesti-
cide-free, ready-to-eat leafy green va-
rieties and salad kits. We’re currently 
the #1 indoor lettuce grower in Ontario 
and our retail footprint spans retailers 
like Costco, Whole Foods, Sobeys, Met-
ro, No Frills, and Giant Tiger across 
eight provinces. We produce more than 
12,000 pounds of  lettuce every day and, 
to meet growing demand, preparation 
for construction of  phase two of  our 
greenhouse is currently under way, 
which is planned to double our facili-
ty to 10 acres of  growing space under 
glass,” Willmot said.

King’s Haven Greens is developing solar facility
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No one has more self-confidence than the person who does a crossword puzzle with a pen.

CROSSWORD
CLUES ACROSS

1. Microgram

4. Fixed charge

7. Each

8. Feeling of 

humiliation

10. Coat with sticky 

substance

12. Powerful 

“Severance” family

13. Japanese city

14. “Pulp Fiction” 

actress Thurman

16. Hat

17. Place where rockers 

work

19. Psyche

20. Snakelike fishes

 21. Where people live

25. Body part

26. Old towel

27. One’s essential 

being

29. Japanese alcoholic 

beverage

30. Boxing’s GOAT

 31. Wet muddy ground

32. Christian Laettner 

is one

 39. A place to store 

lawn tools

41. Large tub for liquid

42. Old World lizard

43. One-time European 

member group

44. Healing student

45. Nuclear weapon

46. “Kiss of the Spider 

Woman” actress Sonia

48. Silk garment

 49. About some Norse 

poems

 50. Woman religious 

community member

51. Congressman 

(abbr.)

 52. Two-year-old sheep

CLUES DOWN

 1. An insane person

2. “Homeland” actress 

Danes

3. Buttock muscles

4. US federal agency

5. Birds of prey

6. Electronic 

communication

8. Ocean

9. Terminates

 11. Low-pitched sound 

from a bell

14. Exclamation: yuck!

 15. A place to attach 

a boat

18. Exclamation of 

surprise

19. Make a mistake

20. Border line

22. Have religious faith

23. Klutz

 24. Large tree

 27. House of __ rulers

 28. Red deer

 29. Small coin (French)

 31. Popular sandwich

 32. 10-year period

 33. Not good

 34. Government lawyer

 35. Egypt’s intelligence 

agency

 36. Without an 

occupant or incumbent

 37. Stain with one’s 

hands

 38. Crippling

 39. One point east of 

southeast

 40. Large, united 

groups

 44. __ and cheese

 47. Alcoholic beverage
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By Brian Boake

The King Theatre Company’s (KTC) 
Artistic Director Chloë Rose Flowers 
often finds herself  in a quandary.

Choosing works to perform is a huge 
task, made more complicated by the 
limitations of  her venue.  Pine Farms 
Orchard once again deserves its own 
round of  applause for providing KTC a 
workable venue.

However, performances can’t extend 
much beyond 90 minutes in length. The 
sets must be struck each night, then 
remounted, so complex backdrops are 
out, as are large casts.

The American poet Robert Frost 
opined that writing free verse is like 
playing tennis without a net. This 
thought comes to mind as I consider the 
constraints KTC must work within.  

Flowers’s latest offering is “The 
Pavilion,” a dramedy. American play-
wright Craig Wright has set himself  a 
formidable task. He brings a familiar 
trope and butts it up against existential 
philosophy.

In the Anywhere location of  Pine 
City, Minnesota, a high school reunion 
is taking place where our feature cou-
ple consider their broken romance of  
20 years prior.  Peter desperately wants 
to rekindle it; Keri hates the idea. Bit-

tersweet comedy ensues. Jean-Paul Sar-
tre collaborates with Tina Fey.  

In this three-hander, Ian Ottis Goff  is 
Peter, the psychologist whose personal 
life has been a mess since that breakup. 
We learn of  his current relationship, 
which is less than admirable. Keri (por-
trayed by Alexa Higgins – interesting-
ly, the leads are married) the object of  
his affection, paid a high price for their 
split all those years ago. It’s a tough 
night for those two, but not always for 
us in the audience. The dark dialogue 
is often broken up by our Narrator, who 
isn’t some offstage disembodied voice. 
He is an integral member of  the cast. 
Indeed, the formidable Josh Palmer (no 
stranger to KTC audiences, and yet to 
disappoint) voices many characters. 
He’s reflective of  the critical role played 
by The Narrator in Thornton Wilder’s 
seminal play “Our Town.”  

Palmer’s voice gets a workout as he 
creates reunion participants, male and 
female. There are subplots of  interest, 
including one involving the ethically 
compromised police chief.

The Pavilion of  the title is both a real 
building hosting the party, and a con-
struct of  the Narrator as he tells the 
audience about the essential ingredient 
of  life (hint: it’s wet and falls from the 
sky, usually at inopportune times). The 

play bites off  more than it can chew … 
yet my son and I discussed it all the way 
home. The audience’s gray matter gets 
a workout. 

My view on direction is I don’t want 
to be aware of  it in a stage play, unlike 
a film. Director Flowers stays out of  the 
way.  There’s minimal stage ‘business’ 
for us to absorb, which is just as well 

since the words and frequent changes 
of  pace demand all our attention.  

Does our argumentative couple 
throw up their unsatisfying lives, link 
hands and, as music swells, walk off  
into the sunset? Do we really under-
stand The Pavilion?  I suggest you find 
out.  The play is on until August 22.  
More info at www.ktc.ca

Production of ‘The Pavilion’ tests your gray matter

By Anne Ahrens-Embleton

King Township’s vibrant celebra-
tion of  art, wine, music and commu-
nity spirit is back for its second year 
and tickets are officially on sale now! 
Cabernet & Canvas, hosted by Arts So-
ciety King (ASK), will take place, rain 
or shine, on Sunday, Sept. 13, from 1 
p.m. to 5 p.m. at the stunning Sher-
wood Farm in King City.

After last year’s success, this be-
loved fundraiser has become an an-
nual tradition that promises an unfor-
gettable afternoon where creativity, 
culture, and countryside charm come 
together.

Guests are invited to explore the 
beauty of  Sherwood Farm while 12 
artists paint en plein air (a French 
term for painting outdoors). Artists 
will capture the farm’s sweeping fields 
and lush gardens in the early autumn 
light as visitors enjoy wine tasting, a 
silent art auction and live music – a 
quartet of  violin, flute, piano and cel-
lo, led by Ernesto De Luca,. The event 
offers a multi-sensory experience that 
encourages everyone to slow down, 
sip, stroll, and savour the creative pro-
cess.

Tickets are available now at artsso-
cietyking.ca.

The $60 includes admission, wine 
tasting, one glass of  wine and light 
snacks. A $30 ticket includes admis-
sion, one non-alcoholic signature 
mocktail and light snacks.

Every guest receives one vote to 
help select the People’s Choice win-
ner, which makes the audience an es-
sential part of  the artistic excitement.

Sherwood Farm, the perfect setting 
for this event, offers a landscape that 
feels made for artists and spectators 
alike. This private 70-acre retreat is 
known for its rolling meadows, ma-
ture trees, charming outbuildings, 
and beautifully landscaped gardens.

With September’s early autumn 
light settling across the property, the 
farm provides both inspiration for 
the artists and a warm, relaxed atmo-
sphere for visitors. The majestic trees, 
winding paths, and rustic barn spaces 
will serve as the muses of  the day, and 
guests can expect each artist to inter-
pret the setting in their own distinc-
tive style.

Every painting created during the 
event will be available through a si-
lent auction at the end of  the event. 

Guests will have a rare opportunity 
to purchase original artwork created 
before their eyes. Whether you are a 
seasoned collector or simply looking 
for a meaningful keepsake, the auc-
tion is always one of  the highlights of  
the day.

Cabernet & Canvas is more than 
just a fundraiser to support arts and 
culture in our community. It is a cel-
ebration of  local talent, shared expe-
riences, and the creative spirit that 
defines King Township. Whether you 
are an art lover, a wine enthusiast, or 
simply looking for a soul-nourishing 
September escape, Cabernet & Can-
vas offers an unforgettable afternoon 
of  creativity, culture, music and inspi-
ration.

Cabernet & Canvas would not be 
possible without its generous spon-
sors. Thank you to Sherwood Farm 
(premier sponsor); HosPall Homecare; 
Anna Raeli, Desjardins Insurance; IG 
Private Wealth Management Spence 
Lockie Group; and Cookie Crumble 
Cafe.

With the event’s limited capacity, 
early ticket purchase is strongly en-
couraged. Secure your spot now at 
artssocietyking.ca.

Tickets now on sale for King’s Cabernet & Canvas
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LANDO
L I G H T I N G

LIGHT THAT
TRANFORMS
EVERY SPACE
Elevate your home with our exclusive collection
of modern chandeliers. Timeless design.
Exceptional quality. Unforgettable impact.

u

NEW COLLECTION

BRIGHTEN YOUR WORLD
VISIT OUR SHOWROOM
See the beauty. Feel the quality.
Find the perfect light for your home.

210 Clarence St., Brampton ON L6W 1T4
905.453.6403
www.landolighting.com
@landolighting

PREMIUM QUALITY
Built to last.
Designed to inspire.

GLASS DROP

A dramatic
statement
of modern
elegance.

ALABASTER
GLOW

Soft.
Sophisticated.

Simply stunning.

CRYSTAL
RAIN

Refined luxury
that catches
every eye.

MODERN DESIGN
Sophisticated styles
for every space.

PERFECT FOR ANY ROOM
Dining rooms, foyers,
living spaces & more.

EXPERT SERVICE
Lighting experts
here to help.

u

u u

Some moments last only a few min-
utes but remain vivid for a lifetime.

Fifteen-year-old Diana Chubb experi-
enced such a moment in July 1980. She 
was returning from a family camping 
trip, traveling south on Hwy. 69 near 
Parry Sound when she spotted a lone 
runner followed by a slowly moving  
van heading north.

She immediately recognized the 
runner with the distinctive stride as 
Terry Fox. His curly hair and t-shirt 
were soaked with sweat, yet his deter-
mination  never seemed to waver.  Di-
ana pleaded  with her parents to turn 
around and follow Terry. Although 
passing motorists  honked and waved 
their encouragement, Diana’s family  
was the only one  to follow the Mara-
thon of  Hope van.

As luck would have it, the van soon 
pulled over to the side of  the road. 
“There was only the driver of  the van 
and one other boy,” Diana recalls. She 
realized years later that it must have 
been Terry’s younger brother, Darrell.  
She remembers hearing him call out, 
“Let’s get you cooled down and change 
your shirt.”

Diana jumped out of  her parent’s car 
and hurried over to Terry.

“He didn’t disappear into the van, 
but made himself  available to me,” she  

relates: “you could tell he needed rest 
and that he was in discomfort. He was 
hot and his curly hair was dripping 
wet, and yet, he was kind, approachable 
– and he was cute! I told him how much 
I admired him and he thanked me.”

Having learned about Terry’s Mara-
thon of  Hope  at school, Diana was al-
ready inspired by him and his mission: 
“I was in awe and took it all in. He gave 
me a moment that has stayed with me 
forever. He looked exactly like he does in 
the famous poster. He showed everyone 
what we should strive to be –  caring  in-
stead of  selfish. He was doing this for a 
great cause despite his own challenges 
and he wasn’t giving up. Someone that 
special should never be forgotten nor 
should the cause that meant so much to 
him and continues to affect all of  us.”

That brief  roadside encounter  left 
a  far greater impression  than Diana 
could ever have imagined. Only weeks 
later, Canadians were heartbroken 
when Terry was forced to end his run 
after the cancer had spread to his lungs. 
He died the following year at the age of  
22, but his dream of  raising money for 
cancer research had already inspired a 
nation. 

On Sunday, September 20, our com-
munity will once again have the oppor-
tunity to carry Terry’s dream forward at the 46th Annual Terry Fox Run at 

Wellesley Park (northwest corner of  
King Road and Keele St.) from 9 a.m. to 
noon. Whether you run, walk, roller-
blade, bike, stroller, wheel, or donate, 

every effort honours Terry’s remark-
able legacy and helps fund vital cancer 
research.

To register and/or donate at: run.ter-
ryfox.ca/kingcity

Terry Fox encounter stirs memories for local runner

Farm to Table dinner returns to King August 26
The King Chamber of  Commerce invites the community to experience the best 

of  King Township at its signature Farm to Table event, proudly presented by Eek 
Farms, on Wednesday, Aug. 26 at Sherwood Farm Retreat in King City. Open to the 
public, the evening is a celebration of  local food, agriculture and community.

Guests will enjoy a farm-fresh dinner featuring locally sourced food from King 
Township farms and businesses, including grilled meats, roasted vegetables, pas-
ta, crisp garden salad, fresh local bread and homemade desserts.

But there’s more than great food on the menu. The evening will feature live 
music, line dancing, a local vendor market and beverages from local producers, 

all in the beautiful setting of  Sherwood 
Farm Retreat.

Guests are also encouraged to bring 
a non-perishable food donation in sup-
port of  the King Township Food Bank, 
helping give back to local families while 
celebrating the farmers, businesses and 
community that make King special.

Whether you come for the food, the 
entertainment or simply a great evening 
with neighbours and friends, Farm to 
Table is a celebration of  all things local.

Reserve your seat today.
Scan the QR code or visit kingcham-

ber.ca/event-details/2026-farm-to-table
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FALL REGISTRATION GUIDE

FOR KIDS,
AND ADULTS TOO!

FALL / WINTER
SKATING PROGRAMS

AT ZANCOR CENTRE

REGISTRATION OPENED
AUGUST 1, 2026

On-line at: www.kingcityskating.com
If you need help with registration

E-mail: admin@kingcityskating.com

Learn to Skate – 
Canskate
Learn to skate program for
children aged 3 and up.
Teen/Young Adult groups available
Group lessons taught by
Skate Canada certified coaches
.

Figure Skating – 
STARSkate
Develop skills in ice dance,
freeskate, and Artistic skating.
Evaluation through
Standard Skate Canada Tests.

Intro to Figure Skating 
– CanSkate
For skaters interested in pursuing 
figure skating.

Sanctioned by:

www.kingcityskating.com

JOIN US THISFall
Certi� ed Teachers. 

Competition and recreational, 
annual medal tests.

SCHOMBERG AND SURROUNDING AREAS
www.celticstepshighlanddance.com

FOR AGES 3 YRS TO ADULT
BUILD CONFIDENCE

MAKE FRIENDS        KEEP ACTIVE

LessonsHIGHLAND DANCE

Call anytime: 905-773-7013  | office@sdadance.ca
141 king road, unit 9, richmond hill 
somervilledanceacademy.com

...a place for dancers to build 
confidence and express themselves. 

��������������������������

� � � � � � �Dance����������

� � � � � � �Dance
� � � � � � �Dance
� � � � � � �

����������Dance����������Dance
���� �����
�����������������������
��������������

��� ���� ����
������
����
�
�	��



���������
��
��

������ ����� ��� ��������
��� ������
 �����

 Nobleton &
Schomberg

United Churches
Nancy Hopkinson

There will be a wonderful Ecumen-
ical Service at the Dufferin Marsh 
on Sunday, Aug. 23 at 10 a.m. Noble-
ton-Schomberg United, St. Mary Mag-
dalene & Christ Church Anglican, and 
Emmanuel & St. Andrew’s Presbyte-
rian will be sharing in the worship, 
which will be followed by a fi nger food 
potluck and fellowship.

Bring a chair, some fi nger food to 
share, a hat, sunscreen and bug spray! 
Entrance is 100 metres east of  main 
Street on the south side of  Dr. Kay Drive 
at the pumping station in Schomberg. 

Please park along the street. Call Jack 
or Kim if  you have any questions, 905-
939-2992. This is a worth while event. 
People can help carry stuff  for you.

The Wednesday Hymn Sings and Pot 
Lucks (in place of  regular Sunday ser-
vices) are continuing at Schomberg in 
August and throughout September. We 
gather at 5:15 p.m., for the Hymn Sing to 
start at 5:30 p.m. On Wednesday, Aug. 26, 
the hymn sing program will be lay led. 
We eat about 6 p.m.

The next Senior’s Luncheon is Tues-
day,  Sept. 15 at 11:15 a.m. at St. Mary 
Magdalene Church in Schomberg. The 
entertainment is a presentation by Rev. 
Nicola Skinner from Markham of  her 
recent learning Tour in Kenya on be-
half  of  the Canadian Foodgrains Bank.

The meal is an onion and cheese 
quiche with green salad and either 
peameal bacon or breakfast sausage. 
The dessert will be apple crisp served 
with ice cream. Please RSVP with Shei-
la Kelly (905-939-2315 or 905-751-5190) if  
you plan to attend as space is limited. 
Although the meal is free, donations 
are appreciated to defray costs.

On Wednesday mornings for our 
Zoom Coffee chat from 10 to 11 a.m. 
We discuss a variety of  topics, includ-
ing current events. If  interested, email 
Nancy Hopkinson at nancykhopkin-
son@gmail.com to request the link.

Nobleton-Schomberg United Church 
meets at St. Mary Magdalene Church, 
lower level, 116 Church St., Schomberg.

 MPP Lecce welcomes 47 new Canadians
On Canada Day, Stephen Lecce, MPP for King—Vaughan, welcomed 47 new Canadians 
at a citizenship ceremony at Vaughan City Hall. “We started Canada Day o�  strong wel-
coming 47 new Canadians at the City of Vaughan citizenship ceremony,” said Lecce. “As 
I watched their eyes light up with pride, I re� ected on my own family raising their hands 
to take the Oath of Citizenship, over half a century ago. Welcome home!”
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Cool Sport.
Warm Welcome.

King Curling Club welcomes youth aged 7-20 
to play a game that is affordable, inclusive, 
social and active. Our learn-to-curl program 
is led by certified coaches. No experience 
necessary and all equipment is provided. 

Start something cool this winter at the
King Curling Club.

Registration opens August 24, 2026.
Sign up today at kingcurling.com

www.kingcurling.com

nobletonskatingclub.com
Teaching kids to skate since 1958!!

905.859.4943

Fall Skating
All classes take place at the Nobleton Arena

• Canskate: Mondays 5:30pm,
   Wednesdays 5:30pm & Saturday
   mornings 8:15 and 9am
• Teen / Adult Learn: Saturdays 9am
• Power Skating: Fridays 4pm and 5pm
• Starskate: Mondays, Wednesdays
   & Saturdays

Starskate begins September 9
Canskate & Power begin September 28

Please visit our website for full schedule & prices.
Registration is done through our website.

Spaces are limited so be sure to
register early!

Remember, all it takes is a pair of skates!

FALL REGISTRATION GUIDE

King Township Mayor Steve Pellegri-
ni is once again lending his support to 
the King Township Food Bank, return-
ing as Honorary Chair for the 13th An-
nual Sip & Savour fundraiser on Thurs-
day, Oct. 22, from 6 to 9 p.m. at Holland 
Marsh Wineries.

This year’s theme, “Pura Vida,” 
transports guests to a Costa Rican rain-
forest, with cascading vines, tropical 
blooms and the sounds of  the canopy 
setting the scene for an evening of  tast-
ings, live and silent auctions, and com-
munity celebration.

Pellegrini embraced the spirit of  the 
theme wholeheartedly, posing with a 
pair of  exotic parrots perched on his 
shoulder in the lead-up to the event, 
a good-humoured nod to Costa Rica’s 
wild canopy and a preview of  the im-
mersive atmosphere guests can expect 
on event night.

The mayor has served as Honorary 
Chair for Sip & Savour in past years and 
has consistently pointed to the Food 
Bank’s entirely volunteer-run model as 
a reason the event matters so much to 
the community.

You can meet Tookie and Ruba 
(shown with the mayor right) at the 
event, thanks to Rafat.

Sip & Savour is the Food Bank’s sig-
nature fundraiser, drawing supporters 
from across King Township for an eve-

ning built around food, entertainment 
and generosity. Guests can look for-
ward to a tasting menu inspired by Cos-
ta Rican fl avours, Latin-infused music, 
a keepsake photo opportunity, and La 
Feria, the event’s market-style auction 
featuring items available for bidding 
both in person and online.

More information is available at 
ktfb.ca.

 Mayor returns as honorary chair for Sip & Savour’s ‘Pura Vida’ adventure

‘Pure Life’
“Pura Vida” is a phrase that is com-

monly heard in Costa Rica. Literally 
translated, “pura vida” means “pure 
life” in English. In Costa Rica, “Pura 
Vida” is more than just a saying – it 
is a way of  life, a cultural philosophy, 
and a state of  mind. It embodies a 
simple, uncomplicated, and laid-back 
approach to life, emphasizing an ap-
preciation for the simple things and 
a focus on living in the moment. It is 
a philosophy that values happiness, 
contentment, and peace above all else.

One of  the key aspects of  “Pura 
Vida” is its emphasis on gratitude 
and appreciation for what one has. 
Costa Ricans take time to savor life’s 
simple pleasures, such as enjoying a 
cup of  coffee with friends, listening to 
the sound of  the waves.
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The King Ride, presented by En-
gel & Völkers Di Matteo Team, was 
a tremendous success, surpassing its 
rider-registration goal and bringing 
cyclists, families, local businesses, and 
community members together for an 
unforgettable day.

Organized by B1 Gruppo in collab-
oration with the Di Matteo Team, the 
event offered something for everyone: 
a family-friendly 20 km. ride, a scenic 
58 km. route for recreational and inter-
mediate cyclists, and a challenging 104 
km. course for experienced riders.

The longer route also featured an 
exciting King and Queen of the Moun-
tain Challenge, adding a competitive 
element for those looking to test them-
selves.

Participants enjoyed coffee and pas-
tries before the ride, followed by a fan-
tastic lunch for riders and non-riders 
alike. An incredible selection of raffle 
prizes added even more excitement, 
with attendees eligible to win simply 
by participating.

The outstanding turnout and tre-
mendous community support made the 
event a day to remember – and this is 
only the beginning. The King Ride is 
set to become even bigger in the years 
ahead!

The King Ride attracts hundreds of cyclists

JCC Games host the world
For the �rst time in 40 years, the GTA hosted the world as 2,000 athletes came to compete 
in the JCCs of Greater Toronto Maccabi Games, alongside 20,000 spectators. Vaughan 
was the proud co-host of these Olympic-style games — a community that never wavers 
in our �ght against antisemitism.  Stephen Lecce, King–Vaughan MPP, said it was excit-
ing to welcome — baruch haba —young Canadians from Maple to Montreal and well 
beyond, with Laura Smith and Chris Ainsworth.

Annual Race for Plunkett Torch Run
York Regional Police was proud to host the annual Race for Plunkett (Law 

Enforcement Torch Run) in support of Special Olympics Ontario.  
The race took place Aug 5 in Newmarket.
The event raised $35,000 for Special Olympics Ontario and hundreds of 

runners, walkers, volunteers, sponsors and donors honouring Detective Con-
stable Rob Plunkett and his support of this amazing cause.

These athletes are going to thank you with a W at the Special Olympics 
national games in Medicine Hat and with the spirit and camaraderie on dis-
play at every event.

York Regional Police has supported the Law Enforcement Torch Run for 
more than 35 years. Detective Constable Rob Plunkett, who was killed in the 
line of duty in August 2007, served as Chair of the 2000 Special Olympics 
Spring Games in York Region and participants in the Race for Plunkett hon-
our his memory and commitment to Special Olympics. 

Law Enforcement Torch Run events raise funds and awareness for the 
Special Olympics movement. 

Law enforcement officers from more than 30 countries carry the Flame of 
Hope in honour of Special Olympics athletes worldwide. The Torch Run is the 
largest fundraiser for Special Olympics in the world.  

All Race for Plunkett participants support Special Olympics through their 
registration fee and any personal donations they collect. All money raised 
goes directly to Special Olympics Ontario. Registrations and donations can 
be done at yrp.ca/TorchRun
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When it comes to tackling any project, having the right tools can make a huge difference. 

With more than 14,000 types of equipment available for rent, Sunbelt Rentals is here to 
help you Make It Happen. Easily reserve what you need online or by phone. 

Long weekend special, pick up on Friday and return Tuesday for a one and a half day 

rental charge. Some conditions may apply. Don’t know exactly what you need? Let our 

team help. 

800-667-9328 or sunbeltrentals.com

WE BRING MORE “YES” TO YOUR PROJECT

King’s Corners
King City–York Pines

By Sheryl Sinka

Sunday worship has resumed at 10:30  
on Sundays and we welcome back Rev. 
Lesley Morris on Aug. 23 to lead wor-
ship. You are welcome to join us in the 
auditorium for coffee, tea and conversa-
tion at 11:30 after the service.

It is with great sadness that we im-
part the news that a much loved mem-
ber  of  York Pines/King City United 
Church,  Christine Gunter,  passed 
peacefully into our Lords comforting 
arms on Aug. 11, 2026, in the presence 
of  loved ones and friends. Christine’s 
sense of  humour and laughter and her 
“glass half  full” attitude leaves us with 
wonderful memories.  There will be 
a funeral service at King City Untied 
Church on Saturday August 22 at 11 
a.m. with light refreshments to follow. 
Rest in peace Christine

We would like everyone to know that 
the church has an accessible entrance 
and a lift to the auditorium floor for 
anyone needing this assistance. If  there 
are any pastoral emergencies, you may 
leave a message at the office at 905-833-
5181. Prayer shawls are available on re-
quest. Let us know if  there is someone 
we can pray for. 

King Bible Church

Join us on Sundays at 10:30 a.m. for 
our Sunday Worship service. Pastor 
Mark will be speaking on our sermon 
series, “Marks of  Disciple.” We will 
also be streaming the service online at 
10:30 a.m. on Facebook and You Tube. 

We will have our Open Closet cloth-
ing giveaway event on Saturday, Sept. 
12 from 9:30 to 11:30 a.m.  Restrictions 
apply; for personal use only and not for 
resale.

Please visit our website for links 
and further information.  www.kingbi-
blechurch.com

If  you have any questions please 
email: Lisa Lethangue (lisa@kingbi-
blechurch.com) Administrative Assis-
tant, King Bible Church, 1555 King Rd., 
King City, 905-833-5104.

King City Seniors (55+)
By Carolyn Kanitz

The following activities will be of-
fered at the King City Senior Centre 
throughout the summer months. 

Monday mornings: 10 a.m., 11 a.m. – 
Mobility Matters.

Monday afternoons: 1 p.m. – Music 
and Movement/Cribbage. 

Monday afternoons: 2 p.m. – Crochet 
class.

Tuesday mornings: 9:30 a.m. – Line 
Dancing. 

Tuesday afternoons: 1 pm – Bid Eu-
chre

Wednesday mornings: 10 a.m., 11 
a.m. – Mobility Matters.

Wednesday afternoons: 1 p.m. – 
Bridge.

Thursday mornings: 9:30 a.m. – Gen-
tle Motion (similar to Tai Chi). 

Thursday, mornings: 11 a.m. – Qigong 
(must be registered with the Township).

Thursday afternoons; 1 p.m. – Carpet 
Bowling. 

Friday afternoons: 1 p.m. – Progres-
sive Euchre.

You may contact KCSC at 905-833-6565 
or kingcity.seniors@gmail.com

Sacred Heart Church

We warmly welcome to Sacred Heart 
Parish – Rev. Peter Poel of  the Capu-
chins of  Central Canada who celebrat-
ed Holy Mass this past weekend. Who 
lives out the vows of  poverty, chastity 
and obedience to God. Their lives and 
ministries are commitments to the 
poor, the sick and the needy. 

Thank you to Messina Electrical 
for installing the LED lighting in the 
church area.
Upcoming events:

Sunday, September 20 – Annual Car-
nival & BBQ Picnic.

Saturday, October 24 – Fundraising 
Gala at Primavera Place; Tickets avail-
able after Mass or from the Rectory by 
cash, cheque or credit card.

The first phase of  our Hall Renova-
tions (washroom facilities) has been 
successfully completed. Our heartfelt 
appreciation to Arulmadha Renova-
tion Inc. for outstanding workmanship. 
Much gratitude is extended to Prestige 
Marble & Granite, Primo Mechanical 
Inc, Interstone Marble & Granite Ltd, 
RAM Iron & Metal Inc and The Birk-
shire group for significant donations 
to modernizing the facilities. Your sup-
port is deeply appreciated.

Our Mother of  Perpetual Help Devo-
tions: Wednesdays 6:30 p.m.; Holy Mass 
at 7 p.m.

Holy Mass at 7 p.m.
Rectory: 905.833.1161. Email: sacred-

heartki@archtoronto.org 
Website: sacredheartki.archtoron-

to.org   Facebook & Instagram: Sacred 
Heart Parish King 

 
King Terry Fox Run

Join us on Sunday, Sept.  20 for the 
Terry Fox Run – King City/King Town-
ship and help continue Terry’s dream 
of  a world without cancer. Choose from 
2 km., 5 km., or 10 km. routes, all of  
which are wheelchair and stroller ac-
cessible.

The event takes place at Wellesley 
Park (northwest corner of  King Road 
and Keele Street), with participants 
welcome to start anytime between  9 
a.m. and noon.

All donations support cancer re-
search in Canada. Visit  run.terryfox.
ca/kingcity to  donate or register today.

Garden Club

Join the Nobleton & King City Gar-
den Club, we’ll get ya growing! No gar-
dening experience is required, just a 
willingness to learn about gardening 
and nature. Our meetings are held on 
the 4th Monday of  each month between 
March and November at Laskay Hall 
2920 King Rd., King City.  No meetings 
in July and August. Guest speakers 
present at each meeting on a variety of  
garden-related topics.

Our line-up for the rest of  the year is 
as follows, Monday, September 28, “Gar-
den Maintenance with Pollinators and 
Birds in mind.” Speaker Dorte Wind-
muller.  Monday, October 26, will be our 
last speaker, Dugald Cameron presenting 
“All About Summer Flowering Bulbs.”

 
St. Andrew’s Church
By Kathy Patterson

Our morning worship is at 10 a.m. 
for the summer.

Last Sunday we had an “All Together 
Sunday” when our partnership church, 
The Well, joined us – all three campus-
es: King City, Bolton and Vaughan! The 
next “All Together Sunday” is Septem-
ber 6.  Next Sunday Pastor Alison will 
continue her sermon series on “Spiri-
tual Disciplines.”

Please continue to use the East En-
trance (Keele St.) Our main entrance 
and lobby (south) is undergoing reno-
vations which should be ready in Sep-
tember. 

To date we’ve looked at Fasting and 
Prayer, Silence and Solitude. Have a 
look at our website: st andrews-king 
city.ca.

The evening of  Thursday, August 20 
a group from St. Andrew’s are going 
to Pine Farms Orchard to see the play, 
Pavilion. For the past three years we’ve 
looked forward to Theatre King Compa-
ny’s plays.

Oak Ridges Presbytery is having 
“Gather in Grace for Every Season” at 
St. Andrew’s, King City on Saturday, 
Sept. 19 from 9:30 to noon. So ladies, 
mark your calendars and get a ticket to 
reserve your spot from Pastor Alison 
($5). The money will go to support chil-
dren and youth in York Region. Enjoy 
breakfast and the speaker, the Rev. Dr. 
Kristine O’Brien from Crieff  Hills Re-
treat and Conference Centre. 

All Saints Anglican
By Kit Woods

In this Sunday’s Gospel, Jesus asks 
his disciples a question that seems sim-
ple at first: “Who do you say that I am?” 
Peter answers him, “You are the Messi-
ah, the Son of  the living God.”

It’s one of  those familiar passages 
that can be easy to read as though the 
question was asked long ago, answered 
by Peter, and settled. But I wonder if  Je-
sus’ question is one that each of  us is 
invited to answer throughout our lives: 
Who do you say that I am? Who is Jesus 
to you?

Perhaps that is a question we don’t 
ask ourselves very often. We may call 
ourselves Christians. We may attend 
church, say our prayers, know the sto-
ries, sing the hymns and participate 
in the traditions of  our faith, but un-
derneath all of  those things is a much 
more personal question: What does Je-
sus actually mean to me and to the way 
I live my life? 

Perhaps an equally important ques-
tion is this: Is my answer still chang-
ing? Because we don’t need to have all 
the answers. Faith isn’t an exam we 
eventually pass by figuring everything 
out. It’s a relationship that grows and 
changes as we do. There will be times 
when we feel certain of  what we be-
lieve and other times when we strug-
gle. There will be questions that lead 
to answers and answers that lead to 
even more questions. It isn’t a failure 
of  faith because often that’s how faith 
deepens.

We gather around the ancient sto-
ries, but we bring our present lives with 
us: our joys and griefs, our doubts and 
hopes, our experiences and questions. 
Together, we keep discovering what 
those stories mean.
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Come join a dynamic, fast paced, growing entrepreneurial
company looking for driven, enthusiastic sales representatives.
A rewarding, lucrative opportunity for the right candidate.

Zach Shoub
416-803-9940
zach@lpcmedia.ca

• Works Well with Deadlines and Budgets
• Organized with an Intermediate Knowledge
   of Microsoft Excel

COMPENSATION:
Base + Commission

ADVERTISING RULES OF THIS NEWSPAPER
The advertiser agrees that the publisher shall not be liable for damages arising 
out of errors in advertisements beyond the amount paid for the space actu-
ally occupied by the portion of the advertisement in which the error occurred, 
whether such error is due to the negligence of its servants or otherwise, and 
there shall be no liability for non-insertions of any advertisement beyond the 
amount paid for such advertisement. All advertisers are asked to check their 
advertisements after fi rst insertion. We accept responsibility for only one in-
correct insertion unless notifi ed immediately after publication. Errors which do 
not lessen the value of the advertisement are not eligible for corrections by a 
make-good advertisement. There shall be no liability for non-insertion of any 
advertisement beyond the amount paid for such advertisement. We reserve the 
right to edit, revise, classify or reject any advertisement.

DEADLINES
Unfortunately deadlines do not allow us to take ads after 5:00 p.m. on Mon-
day. When there is a holiday Monday, the deadlines will be Friday at 5:00 

p.m. All ads must be paid in advance by deadline or the ad will not run. WE 
ACCEPT VISA, MASTERCARD, AND AMERICAN EXPRESS PAY-

MENTS OVER THE PHONE

Remember
your

loved ones in a
special way...
IN MEMORIAMS

$40 + HST 

602 ARTICLES 
FOR SALE

Classifi eds
Phone 905-857-6626 or 1-888-557-6626

or email vicki@lpcmedia.ca

WE PAY CASH for 
scrap vehicles - any 
size. We also buy 
construction and farm 
equipment. Open 7 
days a week. Call 
905-859-0817 (Peter)

ALLOY RIMS from 
2012 Nissan Sen-
tra SE-R for sale, 
P225/45R-17”, bolt 
pattern 5x4.5”, all 
season tires have a 
season or two left in 
them. Asking $100. 
Call or text 705-434-
8936 (Cookstown)

505  GENERAL HELP WANTED406 VEHICLES WANTED

Porsche 356/911/912, 
Jaguar E-Type or XKE. Tell me what you have, 

I love old classics especially German, British and Muscle Cars. 
Whether it’s been in the barn for 25 years, or your pride 

and joy that is fully restored. I’ll pay CASH. 

Call David 

905-367-7217

I WANT YOUR OLD CAR!

WANTED
CAR COLLECTOR SEARCHING

416-802-9999
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601 ARTICLES WANTED

!!! WANTED !!!
WE PAY FOR GOLF BALLS

Pay $0.15 to $0.40 per ball
Year Round! Pick-up Available

416-889-9365. Peter
NO MIN QTY OR NO MAX!!

BUYING VINYL RECORDS - 
STEREO – 45’s.

Cash for antiques and
collectibles-stamps-coins.

Call James at 416-569-9976.

602 ARTICLES FOR SALE

SEASONED
FIREWOOD
647-237-5537

Face Cord $170
Bush Cord $500 

Smaller amounts also available.
We deliver.

1153 Canal Rd,
Bradford, ON L3Z 4E2

610 FIREWOOD/
TREES

Grass fed/finished Angus 
freezer beef for sale. Sides, 

quarters and bundles.

 Valleybrook Farm
905-460-4662, 

blackcow@sympatico.ca

SUPPORT YOUR
LOCAL BUSINESSES!

505  GENERAL HELP WANTED

Nobleton Notes
By Angie Maccarone

St. Paul’s Church
By Linda Blydorp

We invite you to join us in person 
for worship this Sunday at 10 a.m.  We 
welcome Tim Walker who bring God’s 
word to us.

We offer children’s ministry and 
nursery during the Sunday service. 
After worship, you are welcome to join 
us for a time of  fellowship over coffee 
and goodies. If  you cannot make it in 
person, our live-streamed broadcasts 
are available directly on stpaulsnoble-
ton.ca or on our YouTube channel each 
Sunday at 10 a.m., or on demand at you-
tube.com/stpaulschurchnobleton. 

Our Junction Ministries serve our 
families each Sunday.   FirstLink is 
our staffed ministry time with our 
youngest attendees, and Junction is an 
age-appropriate time of  teaching with 
our elementary-aged children.

St. Paul’s monthly men’s group meet 
on the first Saturday of  every month 
which includes a scrumptious break-
fast. Our next meeting will be this Sat-
urday, Sept. 5 at 9 a.m.  

St. Mary’s Catholic Church

CWL upcoming events – Bingo on 
Sept. 2 at 7:30 church hall and continu-
ing every 1st Wednesday of  each month.

Regular CWL meetings will start ev-
ery 2nd Tuesday of  the month; first one 
Tuesday, September 8 at 7:30.

Nobleton Seniors (55+)
By Joanne Bailey
Program Chair

Regular Nobleton King Connections 
55+ Scheduled Programs are:

Regular scheduled educational 
Thursday events have ended for the 
summer months. 

We will resume on Thursday, Sept. 10 
at 10 a.m. Fall events to be announced 
in late August. 

CHATS 55+ Fitness Program (FULL).
Wednesdays 1:45 to 2:45 p.m. Noble-

ton Senior Room – Nobleton Arena. 
This program is currently full, how-

ever, participants can still join the wait-
list if  interested. The next session will 
start in September. More details to be 
released in August. 

Cards and Social – Wednesdays 6:30 
– 8:15 p.m. Nobleton Senior Room – No-
bleton Arena.  Join us for cards and 

social time. Various games to choose 
from! 

A valid King Connections 55+ mem-
bership is required. 

Art Social – Fridays 10 a.m. – 12 p.m. 
Nobleton Senior Room – Nobleton Are-
na. Join us for conversations and art 
making. Bring your own creative proj-
ects and enjoy making art side by side. 
Participants are required to bring their 
own supplies. 

A valid King Connections 55+ mem-
bership is required. 

Non-members are welcome in all 
King Connections 55+ programs. There 
is a fee $3 for residents and $5 for 
non-residents.

Valid King Connections 55+ mem-
bers have access to daily drop-in pro-
grams out of  all 3 senior spaces – King 
City Seniors Centre, Nobleton Senior 
Room and Trisan Centre. Members also 
receive discounts and a weekly email 
to stay up to date with all King 55+ 
programs and services. To learn more 
about becoming a King Connections 55+ 
member visit king.ca/seniors, email se-
niors@king.ca or call 905-833-6565.

Garden Club

Join the Nobleton & King City Gar-

den Club, we’ll get ya growing!  No gar-
dening experience is required, just a 
willingness to learn about gardening 
and nature.  Our meetings are held on 
the 4th Monday of  each month between 
March and November at Laskay Hall 
2920 King Rd., King City.  No meetings 
in July and August.  Guest speakers 
present at each meeting on a variety of  
garden-related topics.

Our line-up for the rest of  the year is 
as follows, Monday, September 28, “Gar-
den Maintenance with Pollinators and 
Birds in mind.” Speaker Dorte Wind-
muller.  Monday, October 26, will be 
our last speaker, Dugald Cameron pre-
senting “All About Summer Flowering 
Bulbs.”

This is the perfect time to become a 
member!   Annual membership fee is 
$30, non-members’ fee is $10.

Contact us at nobletonkingcitygar-
denclub @gmail.com

  
Kingcrafts Studio
Art Show & Sale

Showcasing local talent, we invite 
you to come engage with the artists and 
other art lovers.

More on Page 17
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Remember your loved
ones in a special way...
IN MEMORIAMS

$40 + HST

612 AUCTIONS/FLEA MARKETS

Sniff Out a Great Deal
in the Classifieds.

Shoppers with a nose for bargains head straight for
the Classifieds

In the Classifieds, you can track down deals on everything from cars to 
canine companions. It’s easy to place an ad or find the items you want, 

and it’s used by hundreds of area shoppers every day.

Go with your instincts and
use the Classifi eds today!
Call  1-888-557-6626
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808 STORAGE

If Drinking Has Become 
a Problem We Can Help

416-487-5591
Or Call Toll Free in Ontario

1-877-404-5591
ALCOHOLICS ANONYMOUS

www.aatoronto.org

STORAGE
AVAILABLE:

20 yard sea can con-
tainer for storage lo-
cated in Nobleton. 
Safe location. For more 
information, please call 
905-859-0817

909 PERSONALS

ADVERTISING RULES OF THIS NEWSPAPER
The advertiser agrees that the publisher shall not be liable for damages arising 
out of errors in advertisements beyond the amount paid for the space actu-
ally occupied by the portion of the advertisement in which the error occurred, 
whether such error is due to the negligence of its servants or otherwise, and 
there shall be no liability for non-insertions of any advertisement beyond the 
amount paid for such advertisement. All advertisers are asked to check their 
advertisements after fi rst insertion. We accept responsibility for only one in-
correct insertion unless notifi ed immediately after publication. Errors which do 
not lessen the value of the advertisement are not eligible for corrections by a 
make-good advertisement. There shall be no liability for non-insertion of any 
advertisement beyond the amount paid for such advertisement. We reserve the 
right to edit, revise, classify or reject any advertisement.

DEADLINES
Unfortunately deadlines do not allow us to take ads after 5:00 p.m. on Mon-
day. When there is a holiday Monday, the deadlines will be Friday at 5:00 

p.m. All ads must be paid in advance by deadline or the ad will not run. WE 
ACCEPT VISA, MASTERCARD, AND AMERICAN EXPRESS PAY-

MENTS OVER THE PHONE

Classifi eds
Phone 905-857-6626 or 1-888-557-6626

or email vicki@lpcmedia.ca

ON LINE AUCTION SALE
FOR KEITH & BARB MEYERS

EM # 17150 CONC 10 KING TWP
Directions: Come west of Schomberg on Hwy 9 for approx 2 kms to Conc 10 King 

turn south 1 km to Em #17150 west side (long Lane)
THURS. AUG 27TH @ 6:30 PM

VIEWING THURS. AUG 27TH 11 AM - 2 PM
PICK UP  FRI AUG 28TH  10 AM - 2 PM

Sale Offers  John Deere 2755 - 2 WD tractor w/cab, 8 sp, remotes, A.C.; John Deere1830 - 2 WD tractor 
w/cab, (10 hrs on new rebuilt engine); John Deere 2130 w/145 ldr.; Buhler Allied 9620 dble 8’ snowblow-
er; Frontier RC2072 -6’ rotary mower (as new); harrows; J.D. grader blade; 50’ & 80’ overhead pipe bale 
elevators; barn fans; Belgian horse pictures; Carlsberg barrel plaques & jackets; horse blankets, wraps, 
ladders, benches; furniture; appliances; Wayne gas pump; J.D. D150 lawn mower; Tool box, tools, weed 
eaters; etc. Loader available. For full list and pictures go to severnauctions.hibid.com
Terms Cash or cheque with ID. Debit, and E-Transfer.  M/C & Visa with 3% charge. 12% Buyers Premium 
maxed at $1,000.00 per item. Neither the Auctioneer or owner is responsible for accident or property loss.

Bob Severn Auctioneer      Shelburne 519-925-2091             519-938-0815
 severnauctions@hibid.com     severnauctions.wixsite.com/severn  

  Theauctionadvertiser.com/Rsevern     

PRESENTS SOME AWESOME UPCOMING AUCTIONS! 
SEPT 11TH - Antiques, 
Collectibles & Quality  
Household Items

SEPT 18TH - Tool  
& Equipment Sale

SEPT 25TH - Currency /  
Art / Jewelry Auction

OCT 8TH - Locked & Loaded Sale 

OCT 9TH - Gas and Oil Auction 
- Pumps, signs, cans, toys

NOV 23RD-28TH -  
Straight Shooter Sale

DEC 11TH - Antiques, Collectibles 
& Quality Household Items

DEC 18TH - Currency / Art / 
Jewelry Auction 

Interested in absentee bids? Consigning in an upcoming sale?
Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime. Call: 519-288-2228 • Text ONLY: 519-938-1315
Lyn@KiddFamilyAuctions.com  | www.KiddFamilyAuctions.com

438280 4th Line, Melancthon L9V 1S9 (North of Shelburne)

KIDD FAMILY AUCTIONS - PRESENTS - SOME AWESOME 

UPCOMING AUCTIONS !!  

SEPT 11TH - Antiques, Collectibles & Quality Household Items 

 

SEPT 18TH - Tool & Equipment Sale 

SEPT 25TH - Currency / Art / Jewelry Auction 

OCT 8TH - Locked & Loaded Sale 

OCT 9TH - Gas and Oil Auction - Pumps, signs, cans, toys 

OCT 30TH - Estate Firearms Auction 

NOV 23RD-28TH - Straight Shooter Sale 

DEC 11TH - Antiques, Collectibles & Quality Household Items 

DEC 18TH - Currency / Art / Jewelry Auction 

 

Interested in absentee bids? Consigning in an upcoming sale? 

Joining our Referral Rewards Program? Give us a call to get started. 

Call, text or email anytime! 

Call: 519-288-2228 | Text Only: 519-938-1315 Lyn@KiddFamilyAuctions.com | 
www.KiddFamilyAuctions.com 

 

HOME
RENOVATIONS
Kitchen/ bathrooms, 

tiles/ wood/ vinyl 
fl oors; plumbing; 
painting/ stain;

drywall; outdoor re-
pairs; fences; decks.

Call Alex at:
519-938-7727

804 SERVICES804 SERVICES

ALL JUNK 
REMOVAL

416-876-2219

BASEMENTS • YARDS  
GARAGES • GENERAL CLEAN-UPS

SMALL MOVES • ODD JOBS
Very Reasonable Rates

Text pictures for a qute to:Call to enquire:
905-832-9655

or, text pictures to:
416-876-2219

Kevin Scott

McArthur - Bessey
Auctions

McArthur - BesseyMcArthur - BesseyMcArthur - BesseyMcArthur - Bessey
AuctionsAuctionsAuctionsAuctions

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration

Please contact us at
Kevin 519-942-0264 - Scott 519-843-5083

mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur

A beautiful, custom made pendant. Contains 
a genuine silver Roman coin of Gordian III 
(AD 225-244). Solid 10 kt. gold frame and 
large bail, with genuine .20 diamond of 

above average cut and clarity. Measures just 
over 1 inch (3 cm.) in diameter and weighs 

10 grams. Asking $1,800.
Email mpavilons@rogers.com

Ancient Scythian short sword, dating to 
roughly 200 BC. A very nice, preserved 

specimen at 22” long. With wood stand. 
Scythian pommel swords (a variation of 

akinakes), were characteristic of Scythian 
and Sarmatian nomadic cultures in Eurasia. 

Discovered in Ukraine. Professionally 
cleaned and sealed with micro wax. A great, 

rare collectible. Asking $1,200.
Email mpavilons@rogers.com

602 ARTICLES FOR SALE

ADVERTISING LOCALLY
WORKS!

Nobleton Notes
From Page 16

Browse & shop a variety of  
unique fine art pieces. We look 
forward to welcoming you!

The show runs Saturday, 
September 26, and Sunday, 
September 27, from 10 a.m. to 
4 p.m.

Kingcrafts Studio is located 
at 12936 Keele Street, King City.

Nobleton Lions

Proceeds from the Club’s 
fundraising events go to caring 
organizations like Hope House 
Community Hospice.  Hope 
House provides free, compas-
sionate support to individuals 
and families navigating seri-
ous illness, caregiving, grief, 
and bereavement. Through 
professional staff, trained vol-
unteers, and community-based 
programs, it offers care that 
honours dignity, choice, and 
the whole person – mind, body, 
and spirit.

The Lions continue to wel-
come new members with a 
heart to serve, both men and 
women. You may join us as a 
guest when regular meetings 
resume on September 8 by con-
tacting Lion Gunther Vetter 
at 416-807-5469. We meet at 6:30 
p.m., with dinner at 7, on the 
2nd and 4th Tuesday of  each 
month from September to the 
end of  May at the Nobleton 
Arena.

To learn more about how 
the Nobleton Lions engage 
with both the local community 
and the wider Lions Interna-
tional worldwide community, 
please visit our website which 
can be accessed by Googling  
“www.Nobleton Lions Club”  
At the website on the Upcom-
ing Events page you will also 
see announcements for events 
offered by non-profit organiza-
tions in King. If  you have an 
activity that qualifies, please 
contact President Lion Gun-
ther Vetter at 416-807-5469.

You may also follow us on In-
stagram at nobleton.lions.club   

MPP hosts BBQ, World Cup watch party
It was a great afternoon at Minister Stephen Lecce’s annual Family BBQ, followed by an exciting FIFA 
World Cup Final watch party. Congratulations to Spain on becoming the 2026 FIFA World Cup Champi-
ons! Thank you, Team Lecce, for hosting another fantastic community event. Always great to connect 
with residents and enjoy a day of community and soccer. Here, Lecce is joined by Vaughan councillors 
Linda Jackson and Chris Ainsworth.
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GERALD 
LADEROUTE

LAND CLEARING 
LIMITED

• REMOVAL OF
TREES, BUILDINGS,

OLD EQUIPMENT, ETC.
• BOBCAT SERVICE 

AVAILABLE
• WE CLEAR BUILDING 

LOTS, FENCE LINES, ETC.

416.996. 5998

Zonta
Landscaping 

& Renovating

zlr.ca
(647) 668 4949

Fencing 
Decking

Interlocking
Stone Work
Kwik Kurb
Basements
Flooring
Bathrooms
Kitchens

(647) 668 4949
zlr.ca

Fencing
Decking

Interlocking
Stone Work 
Kwik Kurb

Basements
Flooring

Bathrooms
Kitchens

PROPANE AND APPLIANCE SALES

866-952-0146

RESIDENTIAL • COMMERCIAL • INDUSTRIAL
INSTALLATIONS   SERVICE   DELIVERY

CARLINg PROPANE INC.
Toll Free 1-866-952-0146   www.carlingpropane.ca

SIN CON 
Construction & Concrete

CONCRETE • WATERPROOFING • DECKS • FENCES
SOD • INTERLOCK/FLAGSTONE • ASPHALT • SEALING 

CALL FRANK TODAY
FOR A FREE ESTIMATE! 416-272-0343

SIN CON 
Construction & Concrete

25
OVER

YEARS
EXPERIENCE

Brick, Block & Stonework
• Door/Window Openings & Sills
• Additions & Foundation Block
• Chimney Repair / Brick Repair
• Interior Stone Feature Walls
   / Fireplaces
• Free Estimates

Call Spenser
647.542.0559

Instagram:
rom_masonry

Masonry
Restoration
Specialists

DANIEL’S ELECTRICAL INSTALLATION
Electrical Lights • Chandeliers

Ceiling Fans • Tracklights • Repairs
Cable Light • Clean Chandeliers, Etc.

Cell: 416-456-5336  |  dagwtw5@gmail.com

Established 2001

ServiceServiceAT YOUR

LANDSCAPING

LANDSCAPING &
TREE SERVICES

MASONRY

CONCRETE

CENTRAL VAC

ELECTRICAL

HEATING/AIR CONDITIONING

SUPPORT 
LOCAL 
SMALL 

BUSINESS

FOR SUPPORTING A LOCAL BUSINESS

OPEN

CONSTRUCTION / HOME IMPROVEMENT

PLUMBING

Residential & Commercial
Locally Owned & Operated. 
Licensed, Insured & Bonded

• Complete Bathroom Renovations

• Plumbing Rough-Ins • Pumps

• Flooring • Toilets & Faucets

• Service & Repairs

• UV Lights & Filters

• Sewer Cameras & Drain Cleaning

• Hot Water Tanks, Pressure Tanks, 
Water Softeners

www.theplumbingguy.ca
NO JOB TOO BIG OR SMALL
GUARANTEED BEST PRICE!

647-228-1999
1-866-652-1999

Residential & Commercial
Locally Owned & Operated. 
Licensed, Insured & Bonded

• Complete Bathroom Renovations

• Plumbing Rough-Ins • Pumps

• Flooring • Toilets & Faucets

• Service & Repairs

• UV Lights & Filters

• Sewer Cameras & Drain Cleaning

• Hot Water Tanks, Pressure Tanks, 
Water Softeners

www.theplumbingguy.ca
NO JOB TOO BIG OR SMALL
GUARANTEED BEST PRICE!

647-228-1999
1-866-652-1999

Residential & Commercial
Locally Owned & Operated. 
Licensed, Insured & Bonded

• Complete Bathroom Renovations

• Plumbing Rough-Ins • Pumps

• Flooring • Toilets & Faucets

• Service & Repairs

• UV Lights & Filters

• Sewer Cameras & Drain Cleaning

• Hot Water Tanks, Pressure Tanks, 
Water Softeners

www.theplumbingguy.ca
NO JOB TOO BIG OR SMALL
GUARANTEED BEST PRICE!

647-228-1999
1-866-652-1999

24HR EMERGENCY RESPONSE

PAVING

SPANO PAVING

COMMERCIAL • INDUSTRIAL • RESIDENTIAL

905-303-5503 • 1-877-303-5503

SUMMER SPECIAL
Save $200.00

Valid on Jobs over $2500

Specialize in Asphalt Driveways,
Parking Lots & Repairsspanopavingltd.com

DO YOU HAVE
SUNKEN CONCRETE?

www.liftec.ca ~ 1-866-280-7770

Call Today For A
Free Estimate!

DO NOT REPLACE

Liftec Slabjacking Inc.
“We raise sunken concrete”

WE RAISE SUNKEN CONCRETE
At A Fraction Of The Cost

Of Replacement

SHOP LOCAL
AND SUPPORT YOUR COMMUNITY!

TO ADVERTISE, PLEASE CONTACT ZACH AT 416-803-9940

RENOVATIONS

HANDYMAN AVAILABLE

Reliant Property Services Inc.
Mark • 416-738-6270 • relianthandyman.ca

25+ years experience.
NO JOB TOO SMALL.
• Roof/Eavestrough Repairs
• Interior Maintenance  
 & Installations
• Lighting for Home Security
• Electrical Services
• Electrical Vehicle EV Charger

Keeping Seniors 
in their Homes

Licensed Master 
Electrician
ECRA 7005257

reliantpropertyinc@gmail.com

ROOFING

Roofi ng Pros
* Shingles, Flat, Aluminum * Repair/Replacement

* Licenced & Insured * 20 Years Experience
* Financing Available
905 252-7767

www.TheRoofi ngPros.ca
Serving King Township, including 
King City, Nobleton, Schomberg
and surrounding areas.

PAINTING

DALTON’S PAINTING
 • Interior & Exterior Painting
   FREE ESTIMATES

905-773-5811
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ServiceServiceAT YOUR

WINDOWS  & EXTERIOR CLEANING

TO ADVERTISE, PLEASE CONTACT ZACH AT 416-803-9940

SUPPORT 
LOCAL 
SMALL 

BUSINESS

Tree Removal  •  Trimming  •  Stump Grinding
Land Clearing  •  Storm Damage  •  24 hr Emergency Services

519-938-6996 branchmanagertreecare@gmail.com

519-878-4761

FREE QUOTE

www.godontreecare.com
godontreecare@gmail.com

Tree Removal
Stump Grinding
Tree, shrub, 
and hedge pruning
Full clean up 
and disposal
Fully Insured
Free Wood and 
Free Wood chips 

BORA  
TREE SERVICE

CLEAN TREE REMOVAL & MORE 
CALL or TEXT: (416) 820-4050

WILL BEAT ANY QUOTE

TREE SERVICES TREE SERVICES

ADVERTISING LOCALLY
WORKS!

Scoop from
Schomberg

By Susan Heslop

The countdown has started for the 
return to school, just over two weeks 
till all the kids go back.  The Ex starts 
this Friday and as I write this the 
phrases “Doggy Doggy” and “do you 
want to go faster” come to mind.  Not 
to mention the double bubble and huge 
bag of  chocolate bars from the food 
building, great memories.  Time to 
make some memories before summer 
ends.

Mug Run

The “Schomberg Mug Run and Beer-
fest” is back and this year takes place 
on September 19; you can fi nd more in-
formation on their website Schomberg-
mugrun.com. 

Country Run

Also returning is the 16th annual 
Schomberg Country Run, which takes 
place on Saturday, September 26. They 
are looking for volunteers to help, if  
you’re interested, please reach out to 
Steve at starcress@rogers.com or call 
416-723-4510.  Time to get in shape and 
get those runners out of  the closet.

E-waste drop-off

King is hosting an e-waste drop off  
this Saturday, August 22, from 11 a.m, to 
3 p.m. at the Trisan.

Grant program

Residents, organizations, and com-
munity groups are invited to apply for 
the 2026 Enrich King Community Grant 
Program.

If  you have an idea that will support 
community events, inclusion, environ-
mental action or innovative communi-
ty solutions, funding may be available 
to help bring it to life. Last year, more 
than $30,000 was awarded to support 
local initiatives across King. Applica-
tions close November 1, 2026.

Learn more and submit your propos-
al at enrichking.ca.

Free mulch

Give your garden the nutrients it 
needs to grow! Help yourself  to FREE 
woodchips (mulch) at Cold Creek Con-
servation Area, while quantities last. 

Stop by the Visitor Centre parking 
lot between 8:30 a.m. to 8:30 p.m. any 
day of  the week. For more information, 
visit coldcreek.ca 

Artists sought

Calling all artists! “A Main Street 
Christmas” is searching for a local art-
ist to create the featured artwork for 
their 2026 commemorative poster. The 
medium can be a 2D artwork, including 
oil, acrylic or watercolour. The theme is 
winter and must include a sleigh, and 
bright eye-catching colours are encour-
aged. The selected artist will receive 
$500 cash, a commemorative plaque fea-
turing the poster, four event passes. You 
can apply at Schomberg.ca.

Farmers’ Market

Calling all local farm stands, produce 
growers, artisans, handmade goods 
vendors, and food producers! Take 
part in the fi rst-ever Harvest King Fall 
Farmers Market on Sunday, Oct. 4 from 
10 a.m. to 2 p.m. at the King Township 
Municipal Centre.  Hosted in partner-
ship with the King Environmental Ac-
tion Team, this free community event 
celebrates the deep agricultural roots 
that continue to shape King Township 
today.  

Vendor details:  Space: 10’ x 10’, Set-
up: 8 to 9:15 a.m., Teardown: 2 to 3 p.m. 
Table rentals (6 and 8 ft): $15 (plus HST). 
Fees to secure a spot are $25 (plus HST) 
for businesses; spots are free for desig-
nated Township community group affi l-
iates. 

Connect directly with residents, at-
tract new customers, and build brand 
awareness in King Township and be-
yond! Apply online by September 4 at 
king.ca/KEAT

Sip & Savour

King Township Food Bank is thrilled 
to announce Pura Vida, its 13th annu-
al Sip & Savour fundraiser, happening 
Thursday, Oct. 22 at Holland Marsh 
Wineries. Mayor Steve Pelligrini has 
graciously agreed to return as honor-

ary chair. Volunteers are working cre-
atively behind the scenes to bring you 
an immersive Costa Rican rainforest 
experience that you won’t want to miss.

Whether you’re a longtime support-
er or curious fi rst-timer, Sip & Savour 
delivers a great night of  good food, fun 
and fundraising for a worthy cause. 
Tickets go on sale soon — stay tuned for 
details.

On a personal note, I will be out and 
about in Schomberg looking for do-
nations for the silent auction, watch 
for me or if  you would like to donate, 
please drop me an email.

Simcoe Currency Club

Interested in coin/currency collect-
ing? Wondering how to connect with 
other collectors? Come out and share 
your interest and learn from other 
collectors. The Simcoe Currency Club 
meets on the third Tuesday of  each 
month at the Cookstown Curling Club 
(18 Church St., Cookstown) at 7 p.m. 
Membership is $25 for the year. 

They have exciting draws, auctions, 
news, and a featured speaker every 
month. For more information visit 
their website simcoecurrencyclub.com 
or call 647-200-7007.

Schomberg Euchre Club

Euchre is every Thursday night at 
Trisan in the Curling Lounge from 7 
to 9 p.m. The cost is $10 for the evening 
or pay monthly for $20. All you need 
to know is how to play (no beginners 
please), how to laugh, enjoy an excel-
lent group of  people and not take the 

game or yourself  too seriously. 

Schomberg 55+ 

Our next bus trip will be Toronto City 
Lunch/Boat Tour scheduled for Tues-
day, Sept. 15, max capacity 50, $159 for 
members, $169 for non-members. Pick 
up at both the Trisan and King City 
Arena. You’ll enjoy a bus tour of  the 
city with Bruce Bell, followed by lunch 
at the Hot House Café, then a guided 
harbour cruise followed by a visit to 
the Cheese Boutique, return home by 6 
p.m. You can sign up online or in person 
at Trisan, King City Senior Centre, Zan-
cor or Nobleton Arena

Our Schomberg 55+ Group is tak-
ing a summer break and will be back 
September 3. We have lots of  exciting 
things lined up for the fall, so stay tuned 
for our fall line-up.  

Please note that all the weekly activ-
ities end this week and will resume in 
September, except for bid euchre which 
will be going through the summer, it 
will change over Wednesdays 1 to 3:30 
p.m in Multi Room A at Trisan.

Annual 2026 memberships remain at 
$20 for King Township residents, $25 for 
non-residents. For members that hold a 
valid Rec Pass at the Trisan Centre, the 
55+ membership fee is included at no 
additional cost.

Again, if  you fi nd a lost dog or cat, 
please secure it and call Vaughan Ani-
mal Control at 905-832-2281, they are re-
sponsible for this area.

Please reach out with your events, 
stories of  happenings or anything you 
would love to see here sporter5952@
gmail.com or 416-460-5952.
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Learn how we’re
 protecting the province
 at ontario.ca/SaferOntario
Paid for by the Government of Ontario

BUILDING
NEW
 JAILS



LIFETIME
ACHIEVEMENT

TITAN
AWARD

CHAIRMAN’S
AWARD

PLATINUM 
AWARD

HALL OF 
FAME

Realtron Realty Inc., 
Brokerage

Independently Owned and Operated

t:905.898.1211   c:416.520.3651
anitakotsovos@gmail.com
www.AnitaKotsovos.com

Over 30 years of award-winning Over 30 years of award-winning 
real estate experience!real estate experience!

ANITA KOTSOVOS
R E A L  E S T A T E  S A L E S  R E P R E S E N T A T I V E

JUST LISTED IN RURAL SHARON ON 10 ACRES!

This is the one you’re looking for!  Fabulous renovated 4 bedroom sprawl-
ing bungalow with exquisite renovations in the absolutely stunning gour-
met chef’s kitchen and 3 spectacularly reno’d washrooms!! Hardwood 
Floor floors throughout & two bonuses – gorgeous greenhouse style fam-
ily room & special separate building beside the house for an artist studio 
or a craft shop or more! Stunning interlocking & forest trails! Minutes to 
Newmarket/Sharon!

$1,888,000

SPECTACULAR CUSTOM BEAUTY OVERLOOKING LAKE!

Absolutely one-of-a-kind newer home with so many unique 
custom features! Huge spectacular gourmet kitchen is open 
to living & dining room with a stunning staircase and office 
nook! 3+2 bedrooms and four luxurious bathrooms and an 
In-law apartment! Fabulous wall & ceiling decorator mouldings 
& finishes! Incredible rooftop garden with panoramic lake and 
marina views – wow!! This one has to be seen!

$1,298,000

BUILD YOUR DREAM HOME ON 10 ACRES!

This Is An Absolutely Gorgeous Spot! Approx 10 Acres, Mostly 
Level Property, Mostly Cleared But Remains Surrounded By 
Forest For Peace & Privacy. Quiet Location With An Abundance 
Of Wildlife. Easy Access To Highway 404. Flat Level With Open 
Space, Trees And Brush. 334 Feet On Frontage On Ravenshoe 
Road. Minutes To Keswick And Lake Simcoe.  Such an amazing 
property to wind down, and enjoy nature!

$750,000

•  www.theauroran.com
•  www.kingsentinel.com

RESALE 
HOMES
C O L L E C T I O N S
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PUT MY 38 YEARS OF SUCCESSFUL
REAL ESTATE EXPERIENCE

IN YOUR CORNER!

THE BEST IS THE 
LEAST I CAN DO.

CALL ME TODAY FOR A 
NO-OBLIGATION HOME 

EVALUATION!

TIME2BUY-SELL.COM
U 2026M027 Aurora Customer Ad
3.5” x 3.5”

aurora-on mollymaid.ca
905.841.5103

Dependable
Cleaning

from the Professionals you can Trust!

905-841-MAID (6243)
aurora-on@mollymaid.ca

If you are reading this ad,  
our advertising works!

The ability to move quickly with an offer can help 
buyers land a home in a competitive market,  
but that decisiveness may not be enough to 

ensure an offer is accepted. Buyers accustomed to 
the home buying process know there’s no guarantee 
an offer will be accepted, but they can take steps to 
improve their chances of standing out in a competi-
tive market where sellers may be fielding multiple 
offers at once.

• Use recent sales data to inform your offer. Though 
there are places with non-disclosure laws that do 
not mandate property sales prices be made public, 
such data is readily available in many areas. That  
information can be invaluable to home buyers in 
competitive real estate markets because it gives 
them a strong idea of how much homes have  
been going for in towns and even specific neigh-
bourhoods they’re targeting with their search. 
That data also tends to be relied upon when sellers  
list their homes. Sellers may see how much a  
neighbour’s home sold for and use that to set the 
price of their own homes. With that knowledge in 
hand, buyers can tailor their offers to reflect recent 
sales figures. 

• Obtain a mortgage preapproval. Bank of America 
notes that a mortgage pre-qualification estimates 
what buyers might be able to borrow based on a 
credit check and information they provide, such 
as income data. Once that information is provided, 
prospective buyers may obtain a preapproval if a 
lender deems them creditworthy. A preapproval is 
important because it shows sellers that a buyer has 
the credit and financial backing necessary to follow 
through on an offer. Many sellers ask if bidders are 

preapproved because the preapproval facilitates a 
quicker sale.

• Increase your earnest money offer if you’re truly 
committed to buying a particular home. Fulton 
Bank advises buyers to offer more earnest money, 
which is akin to a good faith deposit toward the  
purchase of a home. A typical earnest money deposit  
may be somewhere between 1 and 3 percent of the 
purchase price, but an earnest money offer of 5 per-
cent may indicate to sellers that you’re a committed 
buyer. But Fulton Bank notes that buyers who rescind  
their offers may or may not have their earnest money  
offer refunded.

• Speak to your agent or realtor about including an 
escalation clause. It’s always best that buyers work 
with a real estate agent or realtor when looking for 
a home. When you find a property that interests 
you in a competitive market, discuss with your real 
estate representative if an escalation clause might 
boost the chances that your offer is accepted. Rocket 
Mortgage notes that an escalation clause is part of a 
real estate contract that indicates a buyer is willing 
to automatically raise their offer on a home if the 
seller receives a higher offer. The escalation clause 
indicates the most a buyer is willing to offer. The 
inclusion of an escalation clause is a big decision, 
which is why it can be so helpful to speak with your 
representative before deciding for or against includ-
ing one in your offer.

It can be hard to compete in the real estate market. 
But there is much buyers can do to increase the 
chances their offers are accepted.

MARKET UPDATE – JULY 2026   

– Provided by Key Advantage Team Royal LePage RCR Realty 
Lindsay Strom, Broker
www.KeyAdvantage.ca  |  905-836-1212  |  info@KeyAdvantage.ca
* Not intended to solicit buyers or sellers currently under contract.

*The statistics provided were obtained from the Toronto Regional Real Estate Board's Market Watch JULY 2026; Summary of Existing Home Transactions  
for All Home Types, JULY 2026 + Focus on the MLS Home Price Index for Composite, JULY 2026 for York Region's Aurora and King

AURORA
AVERAGE SALES PRICE

NUMBER OF SALES

SALE TO LIST RATIO

YEAR OVER YEAR % CHANGE

$1,301,811
AVERAGE 57 DAYS ON MARKET

62
163 NEW LISTINGS

95%

-4.57%

KING
AVERAGE SALES PRICE

NUMBER OF SALES

SALE TO LIST RATIO

YEAR OVER YEAR % CHANGE

$2,028,099
AVERAGE 71 DAYS ON MARKET

20
88 NEW LISTINGS

94%

-5.23%

The York Region market continued to gain momentum in July as conditions became more competitive for buyers. Across 
the GTA, home sales were only slightly lower than last July, but new listings dropped much more significantly, giving 
buyers fewer homes to choose from and tightening overall market conditions. As a result, well-priced homes are seeing 
strong interest, and if this trend continues, average selling prices could stabilize through the second half of the year.
For buyers: While you still have more choice than during the peak market years, quality homes are moving quickly. Being 
prepared and ready to act when the right property comes along is becoming increasingly important.
For sellers: Buyers are active but selective in their searches. Homes that are priced strategically, marketed professionally, 
and show well are continuing to attract serious interest and strong offers.
Whether you're planning to buy, sell, or simply curious about your home's value, understanding today's market can help 
you make confident decisions. The Key Advantage Team is always here to provide trusted advice and guidance.

What buyers can do to improve 
chances their offer is accepted

The real estate market can be highly competitive. When inventory  
is limited and prices are high, prospective buyers must be ready to  
pounce and make an offer before the competition kicks up and the  
home is off the market.
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For many long-time homeowners, 
the family home represents more 
than four walls. It holds years of 
memories, milestones, and hard 
work. But there comes a time  
when the home that once fit  
perfectly may no longer support  
the lifestyle you want now.

Too many stairs, unused rooms, rising maintenance 
costs, yard work, repairs, and the day-to-day  
responsibility of managing a larger property can 

become overwhelming. For many homeowners in 
King and the surrounding communities, downsizing 
is not about giving something up. It is about creating  
more freedom, more comfort, and a better plan for the 
years ahead.

One of the biggest realities facing today’s downsizers  
is this: many homeowners are equity rich but cash poor. 
They may own a valuable home, often with significant  
equity, but still feel limited by monthly cash flow, rising 
expenses, taxes, maintenance, utilities, and the cost of 
everyday living.

That can create a difficult feeling. On paper, the home-
owner has wealth. In daily life, they may not feel finan-
cially comfortable.

This is where a thoughtful downsizing plan can make a 
meaningful difference.

Selling a larger home and moving into a property that 
better fits your current needs may allow you to unlock 
equity, reduce expenses, and create more flexibility. The 
proceeds from the sale can potentially be used to sup-
port income, improve lifestyle, reduce financial pres-
sure, help with future care needs, or assist family mem-
bers. The key is to make those decisions with the right 
professional advice.

Downsizing should never be treated as simply selling 
one house and buying another. It is often a major finan-
cial, legal, emotional, and lifestyle transition. Done well, 
it can create a more secure and comfortable next chap-
ter. Done without planning, it can feel rushed, stressful, 
and leave important details overlooked.

A strong downsizing strategy starts with understanding 
your full picture. What is your current home realistically  
worth in today’s market? What repairs, updates, staging,  
or preparation will help maximize the sale price? What 
type of next home will truly support your lifestyle?  
Are you looking for a bungalow, condo, townhome,  
retirement community, or something closer to family 
and amenities?

Just as important, what will the financial impact be  
after the sale?

Many downsizers benefit from speaking with finan-
cial professionals about how to turn home equity into 
income in a way that supports their monthly lifestyle. 
This may include investment planning, tax planning, 
cash-flow planning, and conversations about how much 
money should remain accessible for future needs.

Legal planning is also an important part of the process.  
Homeowners should understand how their assets are 
structured, how their estate plan is set up, and what 
steps may help reduce unnecessary probate costs so 
more of their money goes to the people and causes 
they care about — rather than being lost to avoidable 
fees or delays. These decisions should always be made 
with qualified legal and financial professionals, but they 
should not be ignored until the last minute.

There are also practical considerations. What should  
be sold, donated, stored, or passed down to family?  
How much space will you actually need? What furni-
ture will fit? What belongings are truly meaningful?  
For many people, the emotional side of downsizing is 
just as important as the financial side.

That is why having the right team matters.

Michele Denniston understands that downsizing is 
not just a real estate transaction. It is a life transition. 

Through trusted professional collaborations with top-
notch specialists — including financial, legal, organizing,  
staging, moving, and real estate professionals within 
trusted companies such as The Co-operators and 
RBC  — Michele helps ensure all the important bases 
are covered. The goal is to make the process smoother,  
less overwhelming, and focused on the best possible 
outcome: helping you move into a more comfortable 
next chapter with confidence.

If you are starting to wonder whether your current 
home still fits your life, the first step does not have to be 
a sign on the lawn. It can simply be getting informed.

To request your FREE copy of our 32-page comprehen-
sive Downsizing Guide, contact Michele Denniston,  
Broker, Century 21  at  416-433-8316  or  michele@
micheledenniston.com. This valuable resource is  
designed to help you understand your options, avoid 
common mistakes, and start planning your next chap-
ter with clarity.

Real Advice. Real Options. Real Estate.

WRITTEN BY:  The Michele Denniston Real Estate Team

Global Reach With 
Local Expertise

Global Reach With 
Local Expertise

Timeless Woodland Acres Estate $4,598,000$4,598,000$4,598,000

Woodland Acres Estates $2,998,000$�,998,000$2,998,000
• BACKYARD RETREAT ON 1.15 ACRES

• GOURMET KITCHEN OPEN TO FAMILY ROOM 

Show-Stopping Custom Home $9,950,000$9,950,000$9,950,000

Private Lakeview Masterpiece $2,798,000$�,�98,000$2,798,000

Custom Architectural Masterpiece $3,678,000$�,��8,000$3,678,000

Refined Brampton Residence $2,550,000$�,550,000$2,550,000
• LARGE PRIVATE BACKYARD WITH PERGOLA

• SPACIOUS MULTI-GENERATIONAL LIVING ON 1 ACRE

*

• OVER HALF-ACRE LOT BACKING ONTO PHILIPS LAKE
• SUN-FILLED MAIN ROOMS • MUSKOKA-LIKE SCENERY

Stylish Richmond Hill Retreat $4,488,000$4,488,000$4,488,000
• OPEN-CONCEPT LIVING WITH LUXURY FINISHES 

• ARMOUR ROCK • WET BAR & SAUNA

*

Christopher Fusco
Broker of Record/Team Leader
416-301-4878
cfusco@avenuerealty.com

Emily B. Fusco
Broker/Team Leader

905-737-6060
efusco@avenuerealty.com

Experience the benefit of our boutique approach and 

worldwide reach that spans 5 continents and 50+ countries.

*

Move-in Ready Family Home $898,000$898,000$898,000

• UPGRADED KITCHEN & SOLID WOOD STAIRCASE 
• NEARBY BARRIE’S WATERFRONT • KITCHEN WALKOUT

• PREMIUM APPLIANCES • STEPS TO LAKE WILCOX
• HEATED FLOORS • RESORT-STYLE INDOOR POOL

• INFINITY SALTWATER POOL • 1.024 ACRES
• CHEF’S KITCHEN WITH DUAL ISLANDS

• RESORT LIVING ON 2.11 PRIVATE ACRES 
• FOREST TRAILS, SPRING-FED POND, POOL, & FIRE PIT 

*

*Each Office Independently Owned and Operated

Connect with us for a personalized
property evaluation.

905-737-6060

PLANNING TO BUY OR SELL? CONTACT US FOR A TAILORED CONSULTATION BACKED BY 40+ YEARS OF
EXPERIENCE AND EXCEPTIONAL RESULTS IN ANY MARKET.

RESALE 
HOMES
C O L L E C T I O N S

DOWNSIZING WITH CONFIDENCE: 
Turning home equity into a more comfortable next chapter

Direct: 416-618-1714

Monica StohrMonica Stohr

 “Opening Doors 
   to Your Dreams”

37 Award Winning Years
Top 2% in Canada*

Sales Representative

FABULOUS KING CITY HOME 
Your story begins in this fabulous King City home with beautiful exteri-
or appeal, extensive stonework, landscape & covered front porch. Open 
concept design with grand 2 storey foyer, hardwood fi rs, elegant wain-
scot detail, crown moulding thru-out, waffl ed & cove ceilings, French drs, 
main fl oor offi ce, 2 gas fi replaces. Upgraded kitchen with granite counters, 
marble backsplash, built in appls, centre island & large breakfast room 
that steps out to maintenance free composite deck with awning, stone 
patio & fully landscaped. 4 bedrooms, 3.5 baths + professionally fi nished 
lower level with wet bar, recreation room with linear gas fi replace, exercise 
area & 3pc bath. $1,749,000.00

5

SOLD
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HOME.  IT ’S  WHO WE ARE.HOME.  IT ’S  WHO WE ARE.

KEYADVANTAGE.CA  |   905.836.1212   |   INFO@KEYADVANTAGE.CA

SUSIE STROM
REALTOR®

LINDSAY STROM
BROKER

107 WINDHAM TRAIL, AURORA  
$1,899,000 

70 MILLCLIFF CIRCLE, AURORA
$1,035,000

510 KING STREET E #804
$599,000

33 BAY STREET #904, TORONTO
$735,000

3404 VIVIAN ROAD, WHITCHURCH-STOUFFVILLE 
$4,199,000

The real estate market is notably 
competitive. While the competitive 
nature of real estate is often  
discussed in terms of buying,  
sellers might face some stiff  
competition when trying to make 
their properties stand out.

The popularity of real estate listing websites like  
Zillow, Trulia and Redfin has made it easier than  
ever for buyers to find properties for sale. But 

those sites feature so many listings that it’s not always 
easy for sellers to make their properties stand out.  
With that in mind, homeowners can work with their 
real estate agents or realtors to tailor a listing that’s sure 
to draw the attention of buyers.

• IDENTIFY WHAT MAKES YOUR PROPERTY UNIQUE
Homeowners can take a tour of their properties  
with their real estate representative to identify what 
makes their homes and grounds unique. Details like 
the number of bedrooms and bathrooms and the  

total square footage certainly draw the attention of 
buyers, but neighborhoods tend to feature similarly 
sized properties. But an emphasis on unique features, 
whether it’s a fully finished basement or a recently  
remodeled outdoor living space, can make a listing 
stand out.

• �READ A LISTING AS IF YOU  
WERE A PROSPECTIVE BUYER

In addition to emphasizing the unique features of your 
home, you can read a draft of your listing to see if it 
would appeal to you if you were a buyer. Does the list-
ing adequately convey what makes your property spe-
cial? Is there enough information about the property? 
Does the listing get into specifics or is the description 
generalized? Buyers will look at an assortment of list-
ings, and it can be easy to confuse one with another. 
Concise but detailed characterizations can increase  
the chances buyers remember your listing.

• �EMPHASIZE KEY CHARACTERISTICS  
IN BULLET POINTS

A listing that’s too wordy may not be read in full, but 
work with your real estate representative to identify 
points of emphasis and even list those as bullet points 
to make the listing more reader-friendly.

• BE HONEST
Buyers come from all walks of life, but none want  
to read a listing and then feel as if they’ve been misled 
upon visiting a property. While it may seem as though 
everyone wants a move-in ready home, many buy-
ers will not scoff at a listing that notes DIY potential.  
At the same time, if a home is indeed move-in ready, 
emphasize that so buyers who don’t want to swing  
any hammers know they won’t have to if they buy  
your home. An honest characterization will attract 
buyers, while a misleading description of the property 
will come across as a red flag that will make buyers 
wonder what else sellers might be hiding.

• HIGHLIGHT THE AREA AS WELL 
Buyers aren’t just investing in a home, they’re invest-
ing in a place to set down roots. Consider the town 
where you live and use the listing to highlight its  
strong points. If your town is a walkable locale with a 
thriving local shopping and food district, emphasize 
that in your listing. If the town boasts a top-notch 
school system, be sure to allude to that in the listing.

Sellers and their real estate representatives can employ 
various measures when writing a property listing to 
make it stand out. 

How to make a real estate listing stand out

While many renovations add value to a home, 
some offer more value than others. When allo-
cating dollars to renovations, particularly when 
finances are tight, homeowners may want to di-
rect their efforts to those projects that will offer 
the highest rate of return on investment. Each 
year Zonda Home, in conjunction with Remodel-
ing magazine, puts together a list of high-return 
projects. Exterior projects drive the most value for 
owners who are selling their homes, and they con-
sistently top the list of high-ROI improvements. 
Here are five projects offering a strong ROI that 
homeowners may want to consider.

1  GARAGE DOOR REPLACEMENT: A garage 
door replacement is part of the curb appeal im-
provements homeowners can consider. At an av-
erage cost of $4,672, it offers a recouped cost of 
267.7 percent according to the 2025 Zonda report. 

2  STEEL DOOR REPLACEMENT: Also boast-
ing an ROI north of 200 percent, a steel door in-
stallation is a wise choice for homeowners who 
want to drive up the value of their homes.

3  MANUFACTURED STONE VENEER: Manu-
factured stone veneer is a manmade masonry 
product that looks like natural stone but is light-
weight and easier to install. It can offer a recouped 
cost of 207.9 percent on the $11,702 investment.

4  FIBER-CEMENT SIDING REPLACEMENT: 
Homeowners in the market for new siding can 
consider fiber-cement siding, which will see the 
investment recoup slightly more than 100 percent 
of its cost.

5  MINOR KITCHEN REMODEL: Kitchens are 
the heart of a home, and a minor remodel offers 
a 113 percent return. Inside the home the golden 
rule is to keep things simple. Minor remodels tend 
to offer a better rate of return than major ones. 
Buyers will pay for move-in ready and updated, 
but sellers likely will not recoup the costs for luxury 
upgrades or over-the-top renovations.

It’s important to note that 2025 was the first time a 
practical backup generator made the list of top im-
provements. Falling into the number seven spot, 
the generator averaged a return of 95.3 percent, 
which underscores how homeowners are gearing 
improvements toward the changing climate and 
unpredictable weather. 

Those remodeling primarily to increase equity for 
future sales may want to consider exterior projects 
and basic kitchen improvements.

Renovations with  
the biggest bang  

for your buck

RESALE 
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Something to note: Some major updates can af-
fect your home's replacement value, so you 
should check with your insurer before starting. 

Some providers, such as Belairdirect, have apps that let 
you review your coverage, get a quote in minutes and  
make updates easily, all from your phone. That way,  
you can move forward with confidence and get straight 
to the fun part:

1  GIVE YOUR SPACE AN INSTANT FACELIFT. 
You don’t need a full renovation to make your home 
feel fresh. A coat of paint or swapping outdated cabinet 
hardware, door handles and light fixtures can make a 
big visual impact and are easy to do yourself.

2  SET THE MOOD WITH SMARTER LIGHTING.
Good lighting changes how a space looks and feels. 
You can get brighter, longer-lasting light at a lower  
energy cost by replacing incandescent bulbs with 
LEDs. Outside, solar pathway lights or string lights  
can instantly create a warm, inviting atmosphere, per-

fect for that casual summer get-together.

3  CREATE YOUR OWN BACKYARD RETREAT. 
Pick one area and make it feel like an extension of your 
home. You can add shade with a canopy or umbrella, bring 
in comfortable seating, lay down an outdoor rug to define 
the space and add planters or flowers for a pop of colour.

4  KEEP THE COOL AIR IN. 
Check windows, doors and doorframes for small gaps 
that let cool air escape. Weatherstripping or caulking 
is a simple, affordable fix that helps keep your home 
comfortable year-round. A programmable thermostat 
can also help manage heating and cooling automati-
cally when you're not home.

With a little creativity and a weekend or two, you can 
make your home feel like new again. Find more home 
tips at belairdirect.com.

www.newscanada.com

new
(NC) With the cost of living  
on the rise, many homeowners  
are skipping big renovations  
and opting for smaller,  
smarter updates instead.  
A few DIY refreshes can make 
your home feel brand new,  
create a great space for  
hosting and even add value,  
all without breaking the bank.

4
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    simple 
HOME
refreshes 

that make your

(NC) Many Canadians won’t wait for winter to wind 
down to tackle a major cleaning. It can give a real 
feeling of a fresh start and a sense of ownership and 
pride in your space. Whenever you get around to 
deep cleaning your home, here are some safety tips 
to keep in mind:

READ AND FOLLOW SAFETY INSTRUCTIONS
Many cleaning products--even some labelled eco-
friendly or organic--contain ingredients that can harm 
your health if not used properly. Always read the la-
bel before using a new cleaning product to be aware 
of the hazards and understand the precautions you 
should take during use. Never mix different cleaning 
products together. Combining bleach with ammonia, 
for example, can create a toxic gas.

LEARN THE HAZARD SYMBOLS
Hazardous cleaning products include safety informa-
tion on the label. Look for hazard symbols on the front 
of the product to give you information about the danger.

There are three types of hazard labels you should 
know about:
 • A FLAME: the product is flammable
• �SKULL AND CROSSBONES: the contents are  

poisonous
• A BONY HAND: the product is corrosive.

The frame of the hazard symbol is also important:
 • �A TRIANGLE: symbolizes that it is the container 

that is dangerous
• �AN OCTAGON: symbolizes that the contents in-
side are dangerous

Teaching children from an early age to stay away 
from containers with hazard symbols can help keep 
them safer.

GEAR UP
Reading the label will tell you if you need to wear 
protective equipment like gloves when using certain 
products. In other cases, you’ll want to wear clear 
safety glasses or goggles to protect your eyes. You 
should also remove your contact lenses if you wear 
them before starting cleaning to prevent irritation 
from contact with chemicals or particles in the air.

SAFE STORAGE
Always leave cleaning products in their original con-
tainers so everyone can read the safety information 
on the label. If you have young children in the house, 
all cleaning products should be stored in a locked 
cupboard or on a high shelf that’s out of their reach.

By taking some simple steps, you can enjoy a spar-
kling clean living space and keep yourself safer. Find 
more safety information at canada.ca/healthy-home.

www.newscanada.com

Cleaning tips for  
a healthy home

space feel
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There are very few  
things in life that have  
managed to resist inflation, 
market swings, interest-rate  
changes, and general  
economic chaos.  
The Costco hot dog is one  
of them. Your house is not.

And yet, when it comes time to sell, homeowners 
can become remarkably attached to a number 
they have in their head. Maybe the neighbour 

got $1.6 million three years ago. Maybe an online cal-
culator suggested a magical number. Maybe a friend at 
a barbecue said, “You’d definitely get at least…” Dan-
gerous words.

Real estate markets move, sometimes quickly. What a 
buyer was willing to pay in 2021, 2022, 2024—or even 
six months ago—doesn’t automatically tell us what 
they’ll pay today. That doesn’t mean your house sud-
denly became worse. It means the market changed.

This is probably one of the hardest conversations I 
have with sellers because our homes aren’t just finan-
cial assets. They’re personal. We remember the renova-
tions, the new roof, the kitchen we spent six months 
arguing over, the landscaping, the hardwood floors, 
and the contractor who somehow disappeared for 
three weeks halfway through the bathroom. We know 
what we spent. Unfortunately, buyers don’t care nearly 
as much as we do.

A $100,000 renovation does not necessarily add 
$100,000 to the sale price. Sometimes it adds more. 
Sometimes less. And occasionally that custom fea-
ture you absolutely love causes a buyer to stand there 
quietly wondering how expensive it will be to remove. 
That’s real estate.

The biggest mistake sellers can make in a changing 
market is pricing based on what they want the house 
to be worth instead of paying attention to what buy-
ers are actually doing. The market gives us clues: How 

many comparable homes are available? How long are 
they sitting? Are they selling under asking? Are buyers 
competing? What condition are the homes in? And, 
most importantly, what did the most recent sales actu-
ally achieve—not the ones from two or three years ago 
that make everyone feel warm and fuzzy?

Here’s the part that sometimes sounds backwards: 
pricing higher doesn’t necessarily result in getting 
more money. In fact, it can do the opposite.

The first couple of weeks a property hits the market 
are usually when it gets the most attention. Buyers who 
have been watching the neighbourhood see it imme-
diately. Agents send it to their clients. Everyone takes a 
look. If the price feels disconnected from reality, many 
buyers don’t negotiate. They simply move on.

Then two weeks becomes four. Four becomes six. 
Eventually the price gets reduced, and suddenly ev-
eryone starts wondering what’s wrong with the house. 
Usually, nothing is wrong with it. It was just priced 
wrong. And that’s where sellers can end up chasing the 
market downward instead of meeting it where it is.

None of this means you should give your house away. 
Quite the opposite. Good pricing is about extracting 
the strongest possible result from the market that ac-
tually exists. There’s a big difference between pricing 
aggressively and pricing unrealistically. One creates 
interest. The other creates lawn-sign longevity.

As both a Realtor and someone who spends a lot of 
time renovating houses, I probably look at value a little 
differently. I’m always thinking about what a buyer 

sees, what needs updating, what adds value, and what 
simply makes the home nicer to live in. Those aren’t 
always the same thing.

Sometimes a relatively small investment before listing 
can create a meaningful return. Fresh paint, lighting, 
repairs, decluttering, landscaping, or finally fixing 
those little things you’ve stopped noticing because 
you’ve lived with them for ten years can make a major 
difference. Other times, spending $80,000 renovating 
a kitchen three months before selling makes absolutely 
no sense. The trick is knowing the difference.

So if you’re thinking about selling, try to forget the 
number your neighbour got during the frenzy. Forget 
what someone at the golf course told you your house 
is worth. Start with what buyers are telling us today.

Because while I admire Costco’s commitment to keep-
ing that hot dog at the same price forever, unfortunately 
the housing market has never agreed to the same deal.

Julien Laurion
Realtor • Renovation Mindset • “All About Homes”

Serving Aurora, King City, and the communities in between.
I’ve got your back from start to finish.  

I’m a local Realtor who has lived in Aurora for  
more than 30 years and know it inside and out.  
With A LOT of home construction experience,  

I have an eye that will help you make informed  
decisions re: home concerns and renovations.  

Let me help you with your next big purchase/move.  
Please feel free to call or email me directly at  

416-402-5530 or julien@julienlaurion.com  
or check out my socials at @julienlaurionrealesate

By Julien Laurion 
Real Estate 

*Independently owned and operated.

Judy Kendall
Sales Representative

Heritage Group Ltd. BROKERAGE

 416.258.9579
 judy.kendall@century21.ca

judykendall.ca

JUST LISTED!

Working for you!

Great opportunity to own a detached, south facing 2 storey home, no sidewalk, parking in double drive 
for 4 cars, single car garage, that offers so much potential to create and redesign your future home. 
Primary has a 4 pc ensuite and walk-in closet with 2 additional bedrooms and another 4 pc washroom. 
Great location in Central Newmarket, close to schools, shopping, major transportation corridors, bus 
service, restaurants, the amazing farmers market just off Main Street, Fairy Lake, walking trails and 
so much more. Come take a look.  Call Judy Kendall to view.

143 Thoms Crescent, Newmarket

*Independently owned and operated.

 judy.kendall@century21.ca

judykendall.ca

Ann DuncanAnn Duncan
Professional Real Estate Broker

Follow us on 
Instagram & Facebook 

annduncan.ca

Award-Winning 
Highest Achievement 

Diamond Club

My Professional Real Estate Services O� er My Professional Real Estate Services O� er 
You Renovation And Repairs, Moving, Cleaning, You Renovation And Repairs, Moving, Cleaning, 

Home Design And Staging, Advertising Your Property Home Design And Staging, Advertising Your Property 
To Local And International Communities, To Local And International Communities, 

Extensively Marketing Your Property On Social Media, Extensively Marketing Your Property On Social Media, 
Providing You With Professional Videography, Providing You With Professional Videography, 

Pictures, Drone, Flyers And Many More.

Email annduncanteam@gmail.com

Pictures, Drone, Flyers And Many More.Pictures, Drone, Flyers And Many More.Pictures, Drone, Flyers And Many More.

Email annduncanteam@gmail.com

647-895-6355
www.AnnDuncan.ca

Proudly Live 
And Work

In King
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Your house  
is not a Costco 
hot dog

TO ADVERTISE CALL
289-221-6559

FOR 
SALE

7324 HWY 9, SCHOMBERG
8 acres , 449’ frontage 3 bed bungalow very private with 
large shop, pond, walking trails. Asking $2,185,000. 
Contact Nancy at 416 474-2131.

Independently Owned & Operated

B R O K E R A G E

WEST REALTY INC.NANCY
FAGAN

RE/MAX 
West Realty Inc.

1 Queensgate Blvd, #9 
Bolton, ON

nancyfagan.ca

23 Hill Farm Road 
Spacious recently renovated 5+1  
Bedroom multi-generational Family 
Home in Nobleton. Half Acre lot!  
Featuring an Open Concept Kitchen  
& Family Room, Main Floor Office & 
Laundry Room, Finished Basement 
Apartment with Separate Entrance,  
3-Car Garage and Bonus Detached Work-
shop with Electrical. Ideal for Extended 
Families. Virtual Tour: 23hillfarm.com

Spacious 3+1 bedroom bungalow 
 featuring an updated kitchen, 
open-concept living and dining,  
finished lower level with rec room  
and fireplace, private backyard,  
garage and ample parking.  
A wonderful family home in a  
convenient North York location.

Roberta Macri
Sales Representative
The Natasha Omrin Team
Sotheby’s International Realty Canada
1867 Yonge Street, Suite 100, Toronto ON M4S 1Y5
o : 416.960.9995 | m : 416.894.6186
roberta.macri@sothebysrealty.ca
sothebysrealty.ca

NOBLETON

NORTH YORK
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Demand is shifting, with more than 61 percent 
of homeowners now preferring four-season in-
sulated rooms for year-round use, according to 

Market Reports World. A sunroom has the potential 
to offer a roughly 50 percent return on investment and 
can cost anywhere from $22,000 to $72,000 on average.

A sunroom addition is a significant investment and a 
decision not to take lightly, as it changes both the inte-
rior floor plan and backyard space. To decide if a sun-
room really is a worthwhile endeavor, it’s important for 
homeowners to consider the footprint of their homes/
yards, how they plan to use the space, and the amount 
of sun the home receives.

HOME FOOTPRINT
Professionals with the National Association of Real-
tors say that a sunroom should not consume more 
than 30 percent of the remaining backyard and urge 
homeowners to avoid over-developing a lot. If install-
ing a sunroom will leave a homeowner with only a 

small patch of yard afterwards, the result can feel heavy 
and unbalanced. It also won’t match the neighborhood. 
Another consideration is the local zoning ordinances 
where a person lives. The City of Los Angeles, for ex-
ample, warns that most towns require a setback be-
tween the sunroom structure and the property line. It’s 
also important to look at the home’s roof and whether 
or not the sunroom will fall right under the eaves or if 
it will require an expensive tie-in to the existing roof.

UTILITY
It is vital that homeowners determine how they will 
use the space and when. This will dictate the type  
of sunroom that should be built. A three-season room 
is typically uninsulated with only single-pane glass.  
This is ideal if someone is looking for a screened-in  
retreat without all of the bugs and a little weather  
protection. Four-season rooms are fully insulated  
and tie into a home’s HVAC system. This space will  
be functional all year long, but it is a more expensive 
undertaking as well.

LIGHT EVALUATION
The purpose of a sunroom is to benefit from the sun. 
The value of the space will depend entirely on which 
way the room faces. North-facing sunrooms have soft 
light with minimal heat or glare that likely can be used 
all day. Morning people can appreciate an east-facing 
sunroom while drinking coffee or reading, and the 
space will cool down in the afternoon. South-facing 
rooms will be bright most of the day and may need 
high-end HVAC hookups or shades to stay comfort-
able, even in cooler months. West-facing sunrooms are 
great for watching sunsets, but the hot afternoon sun 
must be considered. UV-rated glass to prevent floor 
fading and even sunburn likely will be needed.

It is important to work with a company that specializes 
in sunrooms. Such firms are experienced in helping 
homeowners design and ultimately build these spaces 
to avoid common pitfalls, advises Champion, a win-
dow, sunroom and home exterior company. 

In general, a sunroom is not a DIY project since it typi-
cally involves a major structural change. It can be a vi-
able addition to a home when built correctly to remain 
durable through every season. 

Outdoor entertaining spaces have come a long way 
over the last several decades. While a simple deck 
or patio might once have been the norm, outdoor 
entertaining spaces have now evolved into multi-
purpose spaces featuring full kitchens, living rooms 
equipped with televisions, and areas to gather 
around a fireplace or built-in firepit.

While hardscaping garners considerable attention 
when planning an outdoor entertaining space, land-
scaping should not be overlooked. Many homeown-
ers want to enjoy their outdoor entertaining spaces 
without having to spend too much time tending to 
the surrounding grounds, which can make these 
low-maintenance landscape features the perfect fit.

NATIVE PLANTS: Native plants are low mainte-
nance because they are naturally adapted to the 
local climate. That means homeowners won’t have 
to expend extra effort and energy watering plants or 
amending the soil. Non-native species may provide 
some bold colors, but that comes at the cost of ad-
ditional maintenance. There’s also an environmental 
cost when planting non-native species, as the Unit-
ed States Environmental Protection Agency warns 
that non-native species typically displace natives, 
which can adversely affect the local ecosystem.

PERENNIALS: Homeowners looking to accent their 
outdoor entertaining areas with flowers can choose 
perennials over annuals. Perennials live for three 
or more years, and some species can even live for 
a decade or more. While they might require some 
seasonal pruning, perennials will not need to be re-
planted each year like annuals.

TOLERANT PLANTS: Plants that can tolerate the 
local climate generally fall under the native cat-
egory. But it’s especially important that homeown-
ers who don’t want to expend much effort on land-
scape maintenance look for plants that can tolerate 
drought. A recent study from researchers at UCLA, 
the National Oceanic and Atmospheric Association, 
and CIRES predict drought conditions will last lon-
ger, cover wider areas, and become more severe 
as the climate continues to warm. Drought-resistant 
plants may still require some watering if such pre-
dictions hold true. However, such plants will not 
require as much maintenance as those that are 
less equipped to handle drought. Homeowners who 
choose plants with drought-tolerance in mind won’t 
have to spend as much time watering and also can 
protect their financial investment.

Outdoor entertaining spaces are meant to be en-
joyed. And homeowners may enjoy such spaces a 
lot more if they opt for low-maintenance landscape 
solutions. 

Low maintenance  
landscape features
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There is no denying the appeal of a sunroom. Sunrooms bring more of 
the outdoors inside by bridging the gap between home and yard.

		  Is a sunroom 
	 right for you?
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Khalen Meredith
Broker & 
Senior Vice President, Sales

c 416.318.4317 
o 416.913.7930

kmeredith@sothebysrealty.ca

Kim Nichols 

Sales Representative & 
Senior Vice President, Sales

c 416.271.4100 
o 416.913.7930

knichols@sothebysrealty.ca
Sotheby’s International Realty Canada 

Brokerage, Independently Owned and Operated.

What if the best home in King City isn’t the one that’s completely updated? 
For the buyer with vision, 48 Scott Crescent is a rare opportunity.

 

The best investments aren’t always move-in ready - they’re the properties everyone else misses. If you’ve been searching for a home 

where your imagination can create extraordinary value, this is the opportunity you’ve been waiting for.

• Nearly 10,000 sq. ft. of main floor living space. 

• Set on a private 2-acre estate lot.

• Incredible bones, exceptional scale, and endless potential.

• Renovate, modernize, and create a one-of-a-kind luxury estate.

• Outstanding value in one of King City’s most prestigious locations

If spring and summer are seasons 
when homeowners focus their 
renovation energy on outdoor 
living spaces, that attention shifts 
back inside upon the arrival of fall. 

People tend to spend much more time indoors 
than outside come late fall and throughout the 
winter. The ambiance inside in fall and winter is 

notably different, as fewer hours of daylight can dark-
en interior spaces. Finding ways to brighten home in-
teriors can make spaces more inviting in late fall and 
throughout the winter.

LAYER WITH SHEER AND BLACKOUT CURTAINS 
The simplest way to brighten interior spaces is to al-
low natural light to illuminate them, but that can be 
difficult in homes with blackout curtains. Blackout 
curtains are highly effective at keeping light out, but 
they won’t do much to brighten interior spaces in the 
winter. Layer blackout curtains with sheer curtains so 
you can still get some privacy but brighten interior 
spaces with natural light at the same time.

ADD LIGHTING WHEREVER POSSIBLE
The days when interior lighting was limited to floor 
lamps and overhead fixtures are long gone. Various 
types of lighting can now be used to brighten inte-
rior spaces throughout winter. Recessed lighting is a 
relatively inexpensive upgrade that can brighten any 
room in a home at any point in a day. Unlike a tradi-
tional overhead fixture where the light emanates from 
a single source, recessed lighting can be installed in 
various points in the ceiling so each corner of a room 
can be lit up. In addition to recessed lighting, under 
cabinet lighting in kitchens and on bookshelves can 
brighten spots that traditional fixtures typically fail to 
illuminate. Layering the lighting so light comes from 
various sources can create a brighter feel.

USE COLOR TO YOUR ADVANTAGE
Color is another tool that can be used to brighten in-
terior spaces in the winter. If homeowners are reluc-
tant to paint walls with new and brighter colors, then 
accents can lend rooms a lighter feel. Vibrantly col-
ored throw pillows, blankets and fixtures can create a 
lighter feel when residents and guests enter a room. 
Artwork with light colors also can help to brighten 
interior spaces.

WASH THE WINDOWS
They are easily overlooked, but dirty windows can 
block natural light and greatly reduce the amount of 
light entering a home through the windows. Clean 
the interior and exterior of your windows prior 
to winter so any grime that has built up in recent 
months and years is not preventing light from enter-
ing your home.

People who use their bedrooms as a work space may 
find they’re compromising their well-being by introduc-
ing activities into the bedroom. The Sleep Foundation 
says having an office in the bedroom blurs the lines 
between work and personal life, which can have seri-
ous effects on sleep. Rather, people should be looking 
to turn their bedrooms into relaxing retreats that offer a 
respite from the outside world. 

• REMOVE BLUE-LIGHT EMITTING DEVICES. 
Computers, tablets, smartphones, and other electronic 
devices emit blue light, which can compromise natural 
melatonin production in the body that contributes to 
sleep. Such devices should not be used at night in the 
bedroom. 

• USE A NEUTRAL COLOR PALETTE. Neutral color 
palettes evoke a spa feeling. Walls can be painted 
white, beige or a light shade of gray. This can help the 
room feel calming and welcoming.

• DECLUTTER THE ROOM. A sense of calm can be 
achieved simply by removing excess clutter. There is 
some evidence that the brain is more calm near an 
empty dresser, desk or clothes hamper. Therefore, re-
moving excessive items from the room is a first step to 
making a nice retreat.

• ADD SOFT LIGHTING. Adjust the intensity and the 
color of the lighting in the bedroom. It should be subtle 
and warming. Dimmers enable homeowners to adjust 
lighting as needed.

• INSTALL AN ELECTRIC FIREPLACE. There is 
something to be said for the relaxing effects of gazing 
into the flames of a fire. A crackling (faux-wood) fire is 
an added layer of indulgence in a bedroom.

• ADD AN AREA RUG. Even in rooms with carpeting, 
an area rug under the bed can further define the pe-
rimeter of  the bed and add extra plushness underfoot.

• INVEST IN AROMATHERAPY DIFFUSERS. Cer-
tain smells can create a relaxing mood. These may be 
sandalwood, lavender or jasmine. Utilizing their pre-
ferred scents, homeowners can employ reed diffusers 
in their bedrooms to enjoy the aromas of natural oils.

• USED CLOSED STORAGE. Open shelves and vis-
ible closet interiors may not hide a mess. Exposure to 
clutter can contribute to feelings of anxiety. Store items 
that shouldn’t be on display behind closed doors or 
drawers.

• BRING IN LUXURY LINENS. Homeowners should 
not skimp on comforters, sheets, duvet covers, and 
pillows for their beds. A cozy bed to dive right into can 
serve as the centerpiece of a bedroom retreat.

Turn your bedroom  
into a relaxing retreat
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INTERIORspaces
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Rocco Racioppo
REMEMBER... YOU GET
THE RIGHT RESULTS WITH ROCCO!

905-841-4787
ROCCORACIOPPO.COM
OVER 40 YEARS OF AWARD WINNING SERVICE

Call rocco today for a 
FREE MARKET EVALUATION

OVER 40 YEARS OF AWARD WINNING SERVICE!

LIST WITH ONE OF YORK REGION’S

TOP 50 AGENTS!

RECENT SALES BY ROCCO!

Condo Walking 
Distance to Subway! 

$419,900
Call Rocco today!

Almost 1.25 Acre Lot! $2,398,000
Open concept bungalow with 9 ft ceilings approx.

 4,800 sqft of luxurious living space,3 car garage and much more! 
Call Rocco Today!

Just Under One Acre! $899,900
3 Bedroom, 2-storey home with separate one bedroom 

apartment minutes to highway 404.
Call Rocco today!

Private Half Acre Lot $1,668,000
In demand area. Renovated 4 bedroom, 2-storey home with

 fi nished basement, 3 car garage and saltwater in-ground pool.
Call Rocco today!

$2,999,900
Approx. 3/4 Acre in Prime Richmond Hill Location!

Custom Bungalow! $2,798,000
Arprox. 6,000 sqft of total Living Space Situated on approx. 1.47 Acre 

Lot with inground saltwater pool!

Excellent Starter Home Near Hillcrest Mall! $1,020,000
4 Level backsplit with 3 bedrooms, 

main fl oor family room, large private backyard.
Call Rocco today!

17755 Warden Ave. 
Call today for a Free Market Evaluation.

932 Shadrach Dr. 
Represented the Buyer in this transaction.

Call today for a Free Market Evaluation.

88 Park Lawn Rd. #2708
Call today for a Free Market Evaluation.

SOLD
SOLD

SOLD

DEVELOPMENT 
LAND IN 

RICHMOND HILL

Quiet Court in Richmond Hill $1,649,900
Approx. 2,800 sqft, 2-storey with 4 bedrooms, cathedral ceiling 

in living room, fi nished basement and decent size backyard.
Call Rocco today!

Hot Off the Press! $2,388,000
Approx. 2,600 sqft open concept bungalow with high ceilings, 

walkout basement situated on a 3/4 acre treed lot.
Call Rocco today!

PROPERTIES NOW AVAILABLE!
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