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An annual report highlighting
local businesses in King Township

2018
By Brian Lockhart

If it has an engine and was designed for outdoor adventure, 
you’ll fi nd it at 27 Motorsports in Schomberg.

Since opening in October 2017, owners Daniel Kebbi and Karl 
Colaguori have brought their passion for motorcycles, ATVs, 
and UTVs, to a one-stop place that features sales, parts, and a 
full service shop.

In the year since they opened, 27 Motorsports has become a 
mecca for weekend warriors who like to ride the open road and 
for those who would rather take the trails and mix it up in the 
dirt.  

27 Motorsports has a full line-up of brand new motorcycles 
representing diff erent makes and models.

From cruisers and sport bikes, to dirt and trail bikes, they sell 
and service the most popular motorcycles on the road.

Going off  the beaten path is both a thrilling challenge and 
an exciting sport for many people who don’t mind getting dirty 
during the weekend. With a full line of All Terrain Vehicles de-
signed to go where the pavement doesn’t, you will fi nd a full 
selection of ATVs that make those weekend trips through the  
backwoods a memorable adventure.

When it comes to using a vehicle for more practical purpose, 
a Utility Task Vehicle (UTV) provides off  road capability with 
cargo capacity for operations around a farm or other outdoor 
workplaces. 

27 Motorsports has range of UTVs designed to take the pun-
ishment of going off -road while carry extra passengers and cargo.

With all the wide open space in the region, 27 Motorsports is 
also the go-to place for home maintenance machines like lawn 
tractors, lawn mowers, snowplows, snow blowers, and related 
parts. Th ey are a qualifi ed Cub Cadet dealer.

Th e store carries a full line-up of motorcycle, ATV, and snow-
mobile accessories.

With seven employees on site, 24 Motorsports will meet all 
your customer service needs. Th eir service technicians are highly 
qualifi ed and have their own specialties when it comes to servic-
ing vehicles and equipment.

“We have seven employees working here including four li-
censed mechanics,” Daniel explained. “We do full parts and ser-
vice and customization on motorcycles. We are with all the major 
suppliers for all makes and models of motorcycles. We treat our 
customers as a friend. We treat their equipment as if it is ours. 
With us, honesty is the best policy – with that, you gain a cus-
tomer for the long term, not the short term.” 

Partner Karl Colaguori as been involved with motorcycles 
“since I was a kid.” 

“It’s a passion,” he said of working with motorcycles. “I’ve al-
ways been involved with the mechanical side of motorcycles. 

Karl brings his expertise, experience with motorcycles, and 
passion for the lifestyle to the job. 

Th e team at 27 Motorsports is actively engaged with the com-
munity and organizes events such as their “end of season” fall 
ride that will bring out over 200 motorcyclists to the shop. 

Whether you prefer on-road or off -road riding, or if you’re 
just looking for a new tractor to cut the grass, 27 Motorsports 
will assist you in fi nding the right two or four wheeled vehicle to 
meet your needs.

www.27motorsports.ca
16065 Hwy. 27, Schomberg • 905.590.0345

27 MotorSports – a passion for riding and off-road adventure



2 - THE WEEKLY SENTINEL - Thursday, November 22, 2018    |    PROGRESS SECTION

“We hear these stories every day…” says Andy Nemes, the Co-Owner of 
Design on King. “Challenges with Trades, trouble finding that perfect statement 
piece, knowing who to trust and what is a fair price to pay for good design or a 
reliable contractor. What starts out as a fun exercise to make your home more 
personal ends up far too often just not going well. The amount of time it takes to 
manage all of the elements can be so disruptive to your daily routine that we see 
people break down too often.” 

Well it doesn’t have to be this way, in fact help is in your neighborhood.  
Design on King opened their Interior Design and Décor store in May of 2015, 
with the vision of offering high end design assistance to King and the surround-
ing communities. “We are not your typical Benjamin Paint store” says Nemes. 
“When customers come into our store, they are usually pleasantly surprised to 
find we can help them with their entire design and decorating projects. Both 
inside and outside the home!

It starts with an accomplished design team led by Co-Owner Marcy Nemes, 
an ARIDO Accredited Interior Designer with over 30 years interior design 
experience. With Marcy’s friendly, collaborative approach, the design process is 
actually quite fun!  “Good design comes from a thorough understanding of the 
Client and their lifestyle” says Marcy. “I start my process by getting to know a lit-
tle about the family as well as their design needs. That way when I get to the de-
sign concept stage, I have tailored the elements and finishes to match the lifestyle 

and vision of the Client. Design can be 
beautiful and practical, as long as you 
know where to find the right materials 
and you plan the space properly…”

But Design on King found that their 
Clients wanted more than just good 
design and the décor items to complete 
the project. “Many of our Clients were 
tired of the construction hassles and 
wanted us to manage everything for 
them, from concept to completion. So 
we now offer full project management. 
With years of experience managing 
Trades and Suppliers, we know how to 
maximize budgets, solve the challenges 
that arise during construction and get 
things done on time” says Andy.

Design on King has been growing 
rapidly over the past 3 years as their 
reputation for providing great solutions 

for all design and décor needs has spread. Design service has grown so rapidly 
that they have had to redesign the store to accommodate the expanded team, 
including additional family members.  “I manage the Décor store” says Adam 
Nemes, the oldest son. “We offer Hunter Douglas and MaxxMar blinds, a de-
signer curated collection of wallpaper books as well as a very competitive custom 
drapery program that we can have installed in 3 weeks.”

“We take a bit of a unique approach to our design projects because we of-
fer everything under one umbrella, with one single point of contact” explains 
Marcy.” We work hard to make sure to remove as much of the stress as possible, 
giving you one point of contact you can call at any time.”

 Andy concurs. “Design can be quite simple and enjoyable if you have the 
proper help. And the fees to manage everything are a fraction of the total budget. 
In fact, if we are able to save you from one or two mistakes or extra charges, the 
whole design and project management service has been paid for.”

Stress free design? On budget? On time? Design on King thinks so. Says Andy  
“Our Clients and our finished product are our best endorsement, just stop on 
by to say hi and let us take you through our process and projects.  You may be 
surprised at what you will find in your local paint store!”

Delivering Your Vision through Excellence in Interior Design
“ My kitchen cabinets were supposed to arrive a month ago…”, “ I just spent a fortune

on my new couch and it doesn’t look right”, “my contractor is AWOL”, “ I am so far over 
budget, this is getting crazy…” HELP!!!

Stress free design,
On budget,
On time!
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By Mark Pavilons

E xperience matters. And it matters most when reviewing 
your insurance needs.

The team at King City’s Anna Raeli Desjardins Insur-
ance meets with you face-to-face to discuss your needs 

and review your options. They are pros at mitigating your losses 
and ensuring you are completely covered.

“Our job priority is to protect clients’ assets,” Raeli said. Stress-
ing “people value,” Raeli said the Desjardins team works hard to 
earn your business.

Canadian-owned Desjardins offers a multitude of  services and 
products to meet customers’ needs. Desjardins acquired State Farm 
in 2015 and just recently completed the transition. Raeli joined in 
this historic occasion, unveiling the new green logo in one of  many 
bricks and mortar offi ces.

Raeli continues to help clients fi nd the right insurance solutions 
and the only difference is that she is backed by the strength of  the 
Desjardins Group.

Anna just marked her 11th anniversary in King City, evolving 
as the village grows. Some very loyal and patient customers have 
backed her during the challenging transition.

The Raeli team is now up to speed on the comprehensive array of  
Desjardins products and 
very competitive rates.

“We didn’t just fl ip 
the switch,” Anna said, 
noting the transition 
actually took place over 
the past three years. “We 
progressed slowly and 
systematically by work-
ing hard.”

She admitted she has 
grown as an entrepre-
neur through this merg-

er and the journey is just beginning. Desjardins hopes to position 
itself  among the very best in the industry and agents like Raeli are 
the real faces in the community.

Raeli offers a full line of  home and auto insurance, as well as life, 
disability, critical illness, business insurance and mutual funds. 
They also provide vehicle fi nancing.

Raeli has been bringing the company up to speed on the needs of  
the high-value homeowners in King. While reviews can be given 
over the phone, Raeli prefers to do a site visit, to get a real handle 
on the insurance requirements. It is important to know about resi-
dents’ valuables such as art, jewellery and more.

All policies are tailor-made to the individual client. Desjardins 
also offers fl ood, seepage and sewage coverage to qualifi ed territo-
ries.

“Our clients know that we 
have their back,” she said.

Surprisingly, the foreign lux-
ury automobiles don’t come at a 
huge premium. The insurance 
industry today is so sophisticat-
ed that every variable is con-
sidered. Rates and premiums 
are primarily based on driving 
record, age, tickets, accidents 
and principal address. The new-
er automobiles are much safer 
today, so while they are more 
expensive to repair, their asso-
ciated premium is less. There 
are more accidents on the road 
due to an increase in distracted 
driving. She does recommend 
that all motorists carry at least 
$5 million liability.

Raeli did admit that high 
rates in Ontario are an industry 
problem. It’s a shared risk in-
dustry and property insurance 
is geared toward “devastation, 
not frustration.”

Policies are also complicated 
today, and that is where Raeli 
and her team come in. They 
encourage clients, existing and 
new, to drop in and discuss 
their needs. They are more than 

happy to go through your existing policy to review the coverage 
limits. 

You simply cannot and do not get the same level of  service from 
an Internet-based service or distant call centres as you would from 
their full service, one-stop offi ce.

Raeli invites you to 
walk in, call or click. 
Your calls will always be 
returned promptly.

Raeli has always taken 
pride in her personal 
service, keeping her a 
step ahead of  the pack. 
She is a familiar face in 
the community and at 
local fundraisers and 
charity events.

The affi liation with 
Desjardins will change the direction for Anna Raeli. But it will not 
change who she is or the quality of  service that she provides.

She and her team defi nitely have your back.
Contact Anna and her team for more information at 905-833-

ANNA (2662) or toll free at 1-877-813-ANNA (2662). You can also visit 
www.annaraeli.com

Insurance

Anna Raeli
Desjardins Insurance 
has your back

All policies are
tailor-made to the
individual client.

Raeli has been bringing 
the company up to speed 

on the needs of
high-value homeowners 

in King
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By Anna Cianni
Villanova College is relatively young at only 20 years old but 

boasts over 1400 alumni. How does this small private school 
continue to be so successful? Well, that’s because it’s much more 
than just a school. Villanova educates students who go on to 
achieve great things. 

Notable alumni include NHL players, Alex Pietrangelo, Ryan 
Murphy, and Phil DiGiuseppe; race car driver, David Ostella, 

who has mounted the podium 
at several Grand Prix events; 
toy designer and architect, 
Alessandra D’Alessio, who 
helped create Braille Blocks, 
an award-winning toy for 
visually impaired toddlers; and 
numerous lawyers, doctors, 
engineers, entrepreneurs, and 
leaders in their respective fields.

Villanova is a community 
of  athletes, artists, musicians, 
researchers, scientists, 
innovators, and leaders. While 
the school has a great focus on 
academics, the co-curriculars, 
Harry Potter-style student 
houses, and support from staff  
are what really creates a sense 
of  community. 

“We believe schools exist to 
develop the whole child,” said school President and co-founder 
Paul Paradiso. “We look for teachers who are able to extend the 
classroom in arts, athletics, and social outreach.”

King City’s very own private middle/high school is located 
at the corner of  Keele Street and 15th Sideroad. Besides being 
York Region’s only independent Catholic, Augustinian school, 
Villanova is one of  only four Catholic private schools in Ontario. 

The average class size is only 16 students, and last school year, 
the 88 graduates boasted 100% university placement. Villanova 
is dedicated to the enrichment of  each student in mind, 

heart, and body. Its mission? 
To educate young people and 
engage them in their spiritual, 
intellectual, physical, and social 
development. “We believe in 
community and small class sizes 
where teachers and students 
really get to know each other and 
work together,” said Paradiso.

Villanova College began 
nearly two decades ago with a few 
founding families who believed 
in an education that offered 
more than just academics. Now, 
the school has 530 students in 
grades 4-12 and offers a variety 
of  co-curricular programs to 
enrich students’ lives. 

In 1998, St. Thomas of  
Villanova Catholic School was 
established as a not-for-profit 

corporation. The school leased 33 acres of  land at Marylake for 
a future campus. The following year, Villanova was officially 
established and 26 students signed up for the school in grades 
7-9. On Sept. 7, 1999, Villanova students had their first day of  
classes.

The success of  the school continues to this day with the help 
of  dedicated staff, supportive parents, and eager students. With 
many academic pathways, sports teams, arts programs, campus 
ministry, and other co-curricular activities, Villanova educates 

young men and women to become 
well-rounded individuals.

As part of  the school’s 
masterplan, a $2.5 million field 
turf  project was completed 
this past May, in partnership 
with King United Soccer 
Club. The field will be used 
for football, soccer, and field 
hockey. It also has a state-of-the-
art lighting system for use at 
night. In addition, the Villanova 
Athletic Centre, which seats 400 
spectators, has three basketball 
courts, one NCAA regulation 
court, three volleyball courts, a 
200m track, 12 badminton courts, 
a state-of-the art fitness centre, 
and more. Villanova is a member 
of  the York Region Athletic 
Association (YRAA) in its Upper 

School, and the Conference of  Independent Schools (CISAA) for 
its Middle School programs. There are sports teams for football, 
soccer, cross country, basketball, hockey, swim, track and field, 
and ultimate frisbee.

Arts continue to grow and flourish at Villanova as well. 
There’s a great music program with more than 10 ensembles. 
Senior students can join concert band, jazz band, drumline, and 

choir. For intermediate students, there’s concert band and jazz 
band, while middle school students can join choir, drumline, 
or band. Villanova also has a junior division choir, an all boys 
choir, and a middle school girls choir. 

Theatre arts have also made an impact on students’ lives, and 
the school’s musical theatre program puts on impressive shows 
annually. Students with many different talents and abilities are 
able to participate in production, both in front of  or behind the 
curtains. 

The school really values its visual arts program and 
introduces students to new ideas, materials, and techniques 
for artistic exploration and experimentation. On top of  those 
extra curricular programs, there are numerous clubs to join at 
Villanova like Reach for the Top, Robotics, Chess Club, DECA, 
Debate, Ski Club, and more. 

A very unique feature of  Villanova that students love, is 
the House Olympics. Just like in J.K. Rowling’s world, there 
are four houses at Villanova. But unlike Hogwarts, there’s no 
sorting hat, and these houses are much friendlier! They are 
named after Augustinian saints. Every student and teacher is 
assigned to a house, and the teams compete for points all year 
round. In May, Villanova holds its House Olympics. The winning 
team gets a House Cup, bragging rights, and the school’s mascot, 
the Knight, is emblazoned with the winning house’s colours. 
Besides competition and camaraderie, this house system fosters 
relationships between students of  all ages and staff  members. 
It’s a fun opportunity for the kids to interact with students in 
other grades or clubs that they normally wouldn’t meet, and to 
build meaningful connections with their teachers.

Another extra effort that Villanova makes to ensure all the 
students are being supported is with mentorship groups. Every 
student is assigned a teacher-advisor for their time at Villanova, 
with every advisor group consisting of  approximately 10 
students. “We want everything to have a personal touch, that 
way no student gets left behind,” said Paradiso. Thursdays 
have a time set aside in the school day for these small groups 
of  students to meet with their teacher-advisor for 25 minutes 
and discuss various issues that resonate with them. Students 
can also set up individual meetings with their advisor if  they 
want to talk privately. These support meetings started over 
seven years ago and have continued to evolve. The school even 
has peer-to-peer mentoring for high school students. In this 
program, eleventh grade students mentor ninth graders. Lots 
of  student initiatives come from these support groups, and the 
kids develop a good rapport with their peers and teachers, which 
deeply enhances their experience at the school.

Villanova is currently one of  the youngest schools in the area. 
Paradiso was proud to say that they have accomplished a great 
deal in a very short time. There’s a masterplan for the school 
with parts being built in phases. Current and past families, as 
well as students, help the school grow. Paradiso said the school 
just completed a feasibility study, and moving forward, the plan 
includes a chapel, theatre, new kitchen and dining hall, and a 
new administration centre. “Programming and student use has 
been the focus [of  plans] in the past, but now the focus is on 
specialty areas,” said Paradiso. 

Next year will mark 20 years of  education, inspiration, and 
innovation at Villanova College – and the future looks bright!

905-833-1909 • admissions@villanovacollege.ca

www.villanovacollege.org
2480 15th Sideroad, P.O. Box 133, King City, ON L7B 1A4 UNITAS   VERITAS   CARITAS

Villanova College: Much More Than a School

Grade 12 Leadership class

Me To We Ecuador
Mission Trip 2018

House Olympics 2018

Commencement 2018 Senior Girls Soccer CISAA Gold 2018

Theatre arts have made an
impact on students’ lives.
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W hether you are looking for one-
stop shopping for daily food items 

or planning on feeding your entire family with 
a homemade meal at a reasonable cost, Alloro 
Fine Foods in Nobleton provides everything 
you need.

As a grocery store, you will fi nd a wide 
selection of food items, fresh vegetables, a full 
service meat section and a bakery fi lled with 
specialty breads and cakes.

For people on the go, the on-site kitchen 
prepares a variety of dishes including full meals 
to order and delicious homemade soups.

Since opening the store in December 2015, 
Aldo and Donna Compagnone have been 
embraced by the community who have come to 
rely on them for convenient and healthy food 
choices. 

In return, Alloro Fine Foods  supports the 
community which they consider not only cus-
tomers, but  friends.

Th ey sponsored a summer car show in 
support of Smiles of Innocence, an organi-
zation affi  liated with SickKids hospital in 
Toronto, and held their annual Halloween 
Pumpkin carving display with help from 
local school children. In addition, they have 
participated in a food drive for the local food 
bank.

Aldo Compagnone selects all the fresh pro-
duce from suppliers and personally samples his 
selections to make sure only the fi nest produce 
is on the Alloro shelves.

In the store kitchen everything is created 
on site. With sauces and soups prepared daily 
everything really is homemade.

Th ere are a variety of dinner options includ-
ing grilled and roasted chicken, veal, chicken 
and veal parmigiana, and roasted and grilled 
vegetables. 

Th ey have such a good rapport with cus-
tomers that many people call ahead to place 
orders or to ensure the staff  know they will be 
arriving.

In a world that is increasingly busy and 
requires a lot of people to commute to work, 
a stop at Alloro Fine Foods aft er work means 
a freshly prepared meal for the family in very 
little time.

In addition to creating in-store meals, the 
staff  at Alloro Fine Foods will bring their menu 
to you.

Th eir catering service has become so popu-
lar that people now refer their friends to Alloro 
Fine Foods for their next event.  

“We do a lot of catering for events in our 
community,” Donna Compagnone explained. 
“Now their family members and friends are 
asking if we can cater their party or wedding. 
Because of that we now serve quite a large area. 
We do barbecues, we serve, we host. We can go 
to their location and cook for them or we can 
bring it all in trays and have it ready.”

Th e convenience of having ready made 
meals which are not only nutritious but also 
delicious, is a popular choice for many people 
who have cottages up north. 

Many cottagers will call ahead or stop in at 
the store to stock up before heading north for 
the weekend.

Th eir chicken pot pies have become very 
popular and are a well known item in the store.

Even the holidays are special with the staff  
preparing full Christmas and Th anksgiving 
meals that customers have ordered in advance.

Th ey are always trying new things in the 
kitchen.

“We have a lot of new items on the menu. 
We like to prepare healthier options for our 
customers,” Donna explained. “We have a lot 
of vegetables, We’re also adding a lot of vegan 
and vegetarian options. On Christmas Eve we 
do a lot of fi sh options. We have customers that 
ask for specifi c seafood items and we will bring 
it in. We do that with everything. If you have 
some specialty item that you have to drive all 
the way into the city to get – if I can get it I’ll 
source it for you.”

Th is attention to detail and customer ser-
vice is what makes Alloro Fine Foods such a 
favourite with people who enjoy special kinds 
of food. 

In the fresh meat section of the store, a 
qualifi ed meat cutter takes care in producing 
the cuts many customers want. 

Th e bakery creates all sorts of items that 
will satisfy any sweet-tooth. With the aroma of 
freshly baked cookies waft ing out to the aisle 
you probably won’t be able to walk by without 
stopping to take a look a what is coming out of 
the oven. 

Cakes and artisan breads are available and 
fresh.

When it comes to shopping for grocery 
items, you’ll fi nd the shelves are stocked with 
many items you won’t fi nd on other store 
shelves. From specialty sauces to imported 
olive oil, you’ll always fi nd something new or 
maybe even exotic.

Alloro Fine Foods provides convenience, 
quality, and variety in one location. 

Whether you’re an expert chef looking for 
all those special ingredients for a spectacular 
dinner party, or a busy commuter who needs to 
save time but still feed the family a healthy, de-
licious, home cooked meal, Alloro Fine Foods 
will have something for you.

Th e store is staff ed by friendly and knowl-
edgeable people who go out of their way to 
help their customers and if you have any spe-
cial requests, just ask.

A visit to Alloro Fine Foods is more than 
just a trip to stock up on groceries – it’s a fun 
experience that will invite you back to see 
what’s new both in the store and in the kitchen.

Alloro Fine Foods is located at 13305, High-
way 27, just north of King Road in Nobleton.

Alloro Fine Foods – Quality, variety, and great service 
in the heart of Nobleton
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At Th e Hair Boutique, they consider 
their clients to be more like family and 
friends rather than just customers.

Salon owners, Angela Colliopou-
los and Ally Phillipps, moved to their 
location on Keele Street in King City 
in June with a new concept of how best 
to meet the needs of their clients in a 
relaxed and friendly environment. 

Both Angela and Ally have extensive 
experience in their 
profession and that 
experience along 
with their person-
alized service is re-
fl ected in the num-
ber of clients who 
visit on a regular 
basis and trust them 
to help make them look their best.

“We do all hair salon services in-
cluding colours, haircuts, styles, wed-
dings, and events,” Angela explained, 
adding that “creative colouring and 
balayage” are techniques they specialize 
in.

Current trends in hair design is 
something they are always aware of 
and clients appreciate their style sense 

and value their advice during a pre-
style consultation.

“We keep up with the latest creative 
techniques and colouring styles,” Ally 
said. “We are backed by two highly re-
spected product brands, - Kevin Mur-
phy and R+CO Hair Products – and we 
use all natural products.”  

Homey, comfortable, and inviting, 
is the way clients describe the environ-

ment in the salon. 
Th eir personal rap-

port with customers 
creates a level of trust 
that clients appreciate 
when they decide it’s 
time for  new style.

Stepping out of the 
salon setting from 

time to time, Angela and Ally also pro-
vide services to clients who are hosting 
a special occasion when looking your 
absolute best is important.

Whether you have a full bridal party 
that needs to get ready for the special 
day or a commercial photography 
shoot that requires professional level 
hair design, they can provide services 
either at the studio or on location. 

Choosing a new hair style can be 
a big decision for a lot of people. At 
Th e Hair Boutique, they listen to their 
customers and off er advice to select the 
style best suited for each client. 

“You have to keep your mind open 
and remain creative,” Angela said of 
choosing a new style. “You’re doing 
that person’s hair to suit them as an 
individual – that’s their signature, that’s 
what you see fi rst. Th at’s why it’s so 
important to get to know our 
clients.”

Ally explained that a per-
sonal touch makes a huge 
diff erence to many clients.

“Clients like that fact that 
when they book an appoint-
ment they will actually see 
us. At some other salons they 
don’t know who will do their 
hair when they arrive. I’ve 
grown up in this area. I love 
this area, I know a lot of peo-

ple here and I feel very at home here.”
Visit Th e Hair Boutique or call for 

an appointment at 905-833-1818 and 
arrange for a style that will make you 
look your best.

You can follow them on Facebook 
and Instagram to see the latest styles 
and see what’s happening in the salon.

Th e Hair Boutique is conveniently 
located at 12967 Keele Street, in down-
town King City.

The Hair Boutique – Personalized service in a salon setting

F or Dr. Robert Penning and his team at Schomberg Dental, a tight-
knit community atmosphere is the key to business success.

As a longtime King Township resident, Dr. Penning has gotten to 
know both his patients and the community well since the business 
opened its doors nine years ago this month.

“We try to support the community as much as we can,” said Dr. 
Penning, who has been a part in Main Street Christmas, the King 
Food Bank, Scarecrows, school visits and a number of  local sports 
teams looking for sponsorship. “I enjoy being part of  the communi-
ty, that’s why I decided to focus my attention on Schomberg.”

With a long history of  industry experience, Dr. Penning’s dental 
career has taken him from The Yukon and Arctic to owning a series 
of  practices across the GTA, before settling down on Main Street in 
Schomberg.

“I’ve always enjoyed the patients, staff, and technical work at all 
my practices, but here you just feel like part of  the community,” said 
Dr. Penning. “You see your patients around town, and you’re com-
fortable. Often, patients recognize friends and neighbours during 
their visits. Some dentists struggle with a lack of  anonymity, but 
I’m at a stage of  my career where I’m defi nitely happy to get to know 
my patients...knowing what’s going on with them, building a rela-
tionship.”

Their new location on Main Street was key for moving Schomberg 
Dental for Dr. Penning, who fell in love with its historic fl avour, de-
spite the century building surprises.

“You can go to your doctor, dentist, pharmacy, bank, post offi ce, 
have a great meal all within the community and our Main Street is 
what helps give Schomberg its soul,” he said, adding the importance 
of  keeping Main Street as Schomberg’s centre despite the ongoing 
development along Hwy. 27.

“We want Main Street to stay healthy while expanding our tax 
base. There is a lot of  competition for businesses in other towns 
around the area, but we’re quite lucky to have a separate, identifi -
able Main Street.”

With a team of  six, Dr. Penning and his crew provide an extensive 
range of  dental services, from family and preventative dentistry 
to Invisalign orthodontics to dental implant surgery done on site. 
Awards in academics and clinical honours as well as past cosmetic 
dental leadership has made Dr. Penning a fi xture in the GTA dental 
hierarchy. “The strong team that we have at Schomberg Dental is 
the main reason for our success. If  you read many of  the hundreds 
of  real patient reviews linked by our website, you will feel like you 
know us before stepping foot inside.”

For more information on Schomberg’s Main Street Smile Profes-
sionals, visit www.schombergsmiles.ca.

Schomberg Dental – A friendly part of the community

Dr. Robert Penning
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By Anna Cianni
An average play gets applause when it’s over. A good play evokes emotion in its audi-

ence. But a great play is about much more than entertaining people and pulling at their 
emotions. A great play challenges you to see the world in a completely different way. 

The drama program at The Country Day School (CDS) has a history of delivering 
top-calibre productions to the local King community. In recent years, the school has cho-
sen plays with themes that not only raise awareness and funds for a worthy cause, but pro-
vide opportunities to educate its students and community members on important social 
justice issues. This year, CDS will be performing the true story of a young man who was 
targeted in a hate crime that completely changed the way violence against homosexuals 
was treated and perceived.

The Laramie Project is a Grade 10-12 theatrical production that will be performed at 
CDS on February 28-March 2, 2019. The play is based on the heart-wrenching story of a 
young college student, Matthew Shepard, who on Oct. 7, 1998 was savagely beaten and left 
to die in Laramie, Wyoming. Matthew Shepard was gay. This hate crime, which just had its 
20th anniversary, has been called one of the worst hate crimes in LGBT history.

CDS Head of Drama, Scott Garbe, will help direct the play with his department col-
leagues. He has been teaching Drama and English at the school for 23 years and has re-
cently started selecting (or writing in collaboration with students and colleagues) the-
atrical pieces that are relevant and have some aspect of social change. In doing so, he is 
striving to remind both his students and audience members of the power of the arts to 
make a difference in our world by portraying real people’s struggles in present and past 
historical situations. 

Two years ago, Garbe and his students 
wrote a script inspired by the words and 
music of Gord Downie and The Tragical-
ly Hip, and the story of First Nation’s res-
idential school victim Chanie Wenjack. 
The success and reach of Ahead by a Cen-
tury exceeded everyone’s expectations, 
and CDS actors and musicians took the 
stage by storm in doing their part to help 

their community and country on the path to active reconciliation.
The student actors used publicity from their production to raise awareness for First 

Nations’ issues and Canada’s history of residential schools. But awareness wasn’t the only 
thing that was raised. This play had such a profound impact on audiences that, before they 
knew it, the students had raised more than $11,000. They used the money from ticket pro-
ceeds, t-shirt sales, and gifts from sponsors to donate $11,360 to charity. The funds were 
split evenly between the Gord Downie and Chanie Wenjack Fund and the Gord Downie 
Fund for Brain Cancer Research – Sunnybrook Foundation.

Garbe was blown away by the way his students took such an important, tragic story and 
challenged the audience to question the world around them. He believes that, “Art should 
make people feel uncomfortable, challenge their assumptions and be a vehicle for change.” 
Garbe takes his productions very seriously and will often visit the location where the play 
takes place before he puts on a production; that way he sees the setting with his own eyes 
and can accurately recreate the essence of the story more authentically on stage. “I think 
it’s important to visit these places. We have a responsibility to tell their story right, and we 
owe it to them,” said Garbe.

Last summer, when Garbe decided to take on The Laramie Project as this year’s Senior 
School production, he travelled to Laramie, Wyoming with his 17-year-old son Jeremy; 
a completely different experience than any other trip he’d ever been on. Following in the 
footsteps of Moisés Kaufman and fellow members of the Tectonic Theatre Project of New 
York, Garbe met with many of the same people in Laramie who Kaufman had interviewed 
in writing The Laramie Project 20 years ago. 

The play chronicles the aftermath of Shepard’s violent murder and how the people of 
Laramie came to terms with it over the course of the year-and-a-half following his death. 
Garbe met with many of the same people interviewed two decades ago who still remember 
the incident like it was yesterday. “When you really encounter these things in your life, it 
changes you,” said Garbe. “Laramie has become stigmatized by this event, but hate crimes 
happen everywhere, even in our own communities.”

Garbe is passionate about what he creates. He cares about his students, the plays, but 
most importantly, he cares deeply about telling people’s stories. It’s how he works to inspire 
his students to change the world around them. The themes of CDS plays are often centered 
around social justice or perseverance in the face of adversity. Garbe believes, “Anything 
that stops people from freely living their lives is everyone’s issue.” 

Last year, CDS Senior School students performed the Tony-award winning Broadway 
musical, In the Heights, which is a story of a vibrant immigrant community in New York’s 
Washington Heights neighbourhood. CDS partnered with the Hispanic Federation in 
New York to address issues of immigration and raised nearly $9,000 for two funds: Immi-
grants: We Get the Job Done Coalition and Unidos: 
Disaster Relief and Recovery Program to Support 
Puerto Rico. Both causes are personally and pas-
sionately supported by Lin-Manuel Miranda, the 
creator of both In the Heights and Hamilton.

The Drama Department at CDS sees theatre as 
a venue for addressing social issues and concerns, 
so pieces are chosen accordingly in the hopes that 

The Country Day School Uses Theatre to Give a 
Voice to the Voiceless

CDS Senior School students perform in original production of Ahead by a 
Century in 2017.

CDS Grade 7-9 students remounted The Diary of Anne Frank for the second 
time in 11 years earlier this month.

Scott and Jeremy Garbe on Matthew’s memorial bench at the University of 
Wyoming in Laramie, WY.

CDS Head of Drama, Scott Garbe and his son Jeremy (two in centre) visit with 
Matthew Shepard’s parents, Judy and Dennis, last summer in Casper, WY.

they will challenge the audience’s ideas and get its members thinking. This fall, the Mid-
dle School production also addressed the reoccurring themes of acceptance and toler-
ance. The Grade 7-9 students remounted The Diary of Anne Frank for the second time in 
11 years. Proceeds from the Saturday matinee ticket sales went toward the Anne Frank 
House’s educational initiatives in memory of those who perished in Pittsburgh, Pennsyl-
vania last month.

“With the shooting deaths of 11 Jewish worshippers in the Tree of Life Synagogue last 
month, and arrival into the mainstream of hate speech wrapped in the seemingly nor-
malizing cloak of nationalism, we find the story of Anne Frank, tragically, more vital than 
ever,” said Garbe.

For The Laramie Project, the plan is to raise funds for the Matthew Shepard Foundation. 
The foundation was set up by Matthew’s parents, Judy and Dennis Shepard, after their son 
was targeted for his sexual orientation. The Matthew Shepard Foundation aims to erase 
hate and embrace diversity by standing up for the LGBT community.

The organizations that CDS has created connections with through theatrical produc-
tions have remained strong, and other schools have used CDS original productions like 
Ahead by a Century for similar causes. “We are creating a legacy of change,” Garbe said. 
“Our students believe they can make a difference – thank God – and they want to do 
something. This is exactly the time we should be doing something!”

In late February, Dennis and Judy Shepard will come to CDS to watch its production of 
The Laramie Project and answer questions after the show. They also hope to do workshops 
while in the GTA to make sure that others won’t ever suffer the violence that Matthew did. 
Garbe spoke very highly of the couple he met last summer, and said their visit will be “a 
once in a lifetime experience.”

Laramie, Wyoming lost a beautiful soul 20 years ago. The CDS Drama Department is 
doing its part in making sure Matthew’s legacy lives on. Garbe believes, “It is our respon-

sibility to give these stories a voice when the peo-
ple in them can no longer speak for themselves. 
Theatre is a perfect vehicle to help us meet that 
responsibility.”

Tickets for The Laramie Project will go on sale 
in early February and be available on the CDS 
website at www.cds.on.ca.

“Art should make people
feel uncomfortable, challenge 
their assumptions and be
a vehicle for change.”
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Investors and homeowners alike, welcome to 
the best low-risk partnership around.

Schomberg’s Cake Realty introduces their 
innovative “Have Your Home and Eat it Too” 
program, designed for investors to allow aging 
community members to stay in their home.

“Th e goal is to help people stay in their homes 
in the community,” said owner/broker Louise 
Augé. “We’re looking for investors interested in 
adding residential property to their portfolio, 
while having the added advantage of a top-end 
tenant.”

With a changing economic landscape and real 
estate market in mind, it becomes more and more 
diffi  cult for the elderly to stay in their homes aft er 
years of property ownership.

“Th e cost of taxes, water, and all of the bills are 
high, and pensions have just not accommodated 
that,” said Augé. “So many people are now living 
property-rich, but generally poor. Th ey may be 
forced to sell, and move.”

Th at’s where the investor comes in.
Louise, fellow broker/owner Rosemarie Cal-

laghan, and their team at Cake Realty strive to 
match investors with homeowners in the commu-
nity, recognizing the right combination of low-
risk and low-cost for their client.

For an investor to purchase a residential prop-
erty, they will get the lowest mortgage interest 
rate in the market. Th rough the program, they are 
also investing in a tenant they can trust.

“Normally when you purchase a rental prop-
erty, you have to be concerned with what tenants 
you bring in, oft en for loss of rent, destruction of 
property, or vacancy,” said Augé. “In this case, you 
know you have a tenant who 
does not want to move. You 
know they are now inde-
pendently wealthy, and are 
generally responsible people 
who are more than willing to 
maintain their home.”

For the investor, that love 
for a quirky old kitchen or a 
creaking set of stairs means 
money back in their pocket.

“If someone has been in the 
home for a long time, you just 

don’t have that stress of a tenant wanting changes 
in the home. You have someone who is generally 
happy with how their home functions, and oft en 
even prefers to do the work themselves.”

With a list of plenty of interested homeowners 
for the program, Cake Realty is now on the look-
out for investors to pair them with. As of now, 
Augé said the program has received “nothing but 
positive reviews” so far from both sides.

“It’s been a very natural process, when you 
know someone is going to be there for a long 
time. It’s great for people who just want to sit on a 
residential investment, especially with properties 
constantly going up in value.”

When it gets 
down to brass 
tacks, the program 
is a partnership. 
Th e investor has 
the ability to invest 
in their future and 
earning returns, 
while the previous 
homeowner gets 
their home’s value 
and has the oppor-
tunity to continue to sleep under the roof they 
know and love.

“You can’t put a price on someone being able to 
stay in their home.”

Located in an old art gallery on Main Street in 
Schomberg, Augé brings more than fi ft een years 
of service to the surrounding community.

For more information about the program and 
the brokerage, visit www.cakerealty.ca.

Have your home, and eat it too with Cake Realty

“You can’t put a 
price on someone 
being able to stay 

in their home.”

By Mark Pavilons

Members and supporters of  the King Chamber of  Commerce praised some 
milestone accomplishments recently.

Local businesses and their contributions to the community were front-and-cen-
tre during the annual Excellence in Business Awards dinner. The awards took on 
a special meaning as the Chamber marks its 10th anniversary.

Tree Frog’s Sarid Layton presented the Holland Marsh Wineries with the Ex-
cellence in Small Business Award (1-10 employees) for their community support.

Roland Nersisyan purchased the land in 2007 and shortly after planted their 
fi rst 6 acres of  vines (as it takes approximately 2-3 years before they start produc-
ing suffi cient fruit). The winery offi cially opened to the public in December of  
2010 and sold their fi rst bottle of  wine.

The Excellence in Large Business Award (15 employees and up) went to Seneca 
College – King Campus.

Maria May, Dean, Faculty of  Applied Arts & Health Sciences, said the college’s 
expert faculty provide a polytechnic education to 30,000 full-time and 60,000 part-
time students at campuses in Toronto, York Region and Peterborough.

Seneca’s King Campus is a natural setting of  282 hectares of  woods, lake and 
fi elds in the heart of  King Township, on the protected Oak Ridges Moraine. It is 
home to programs in applied arts and health sciences, producing community lead-
ers in policing, nursing, social services, childcare, mental health and wellness, 
underwater skills and veterinary services. 

The Sustainable King Award, for a business that shows a commitment to the 
environment through their actions and ongoing efforts to educate, inform, and 
lead by example, went to The Roost Cafe in King City.

Mayor Steve Pellegrini presented the award to owner Alison Mumford.
Alison opened The Roost Café April 1, 2016, in the Victorian-era heritage home 

on Keele Street, but her passion for coffee and customer service began long before 
that. With help from the Township, Alison was introduced to Cathy Wellesley, the 
owner of  the heritage home on Keele in which the café is now situated. Within six 
months, renovations were complete and the café opened its doors. From day one, 
The Roost Cafe has been welcomed by community members of  all ages, and Alison 
has many more plans for the cafe in the future. 

For the fi rst time in the Chamber’s history, one business won two top awards.
Kroma Salon in King City was given the Excellence in New Business Award, 

and the Entrepreneur of  the Year Award.
Owner and operator Stephanie Karellas is an award-winning master colourist 

with nearly a decade of  experience providing exceptional cuts, styling, and hair 
care to her clients. Kroma Hair Salon is the realization of  Stephanie’s dream to 
own her own business, and brings modern hair design with a personal touch to 
clients in King City and surrounding areas. Stephanie employs a responsive, cli-
ent-focused approach, providing advanced styling and colouring salon services.

The King Weekly Sentinel has been the fi rst and only sponsor of  the coveted 
People’s Choice Award. This special award is for a business that has shown out-
standing  customer service, growth, best business practices and community in-
volvement. The category is open to the public for nominations.

Editor Mark Pavilons made the presentation to Rocco Macri, owner of  Food-
land in Schomberg.

Macri has been in the grocery industry since 1967. In 1999 he became a fran-
chisee and has been for the last 19 years. He came to King township in 2009 and 
took over the Foodland from previous owners. The King community has been very 
good to Rocco these past nine years 

In return, he tries to  help out any way he possibly can and he has supported 
countless charities, events and causes in King over the years.

Chamber recognizes excellence in business for 2018

www.KingChamber.ca
Your Voice for Business in King
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“It’s your style and your way of presenting 
yourself to the world.” 

If you require corrective lenses to see the 
world clearly, Chic Eyes Optical will help you 
defi ne your style with a large assortment of 
frames and lenses. 

Licensed Optician and store owner, Ryan 
Knight, maintains a wide variety of frames 
at Chic Eyes Optical. From practical frame 
designs to designer models from around the 
world, their slogan “Your eyes, your story” 
perfectly describes their philosophy of fi nd-
ing the right frame to suit your lifestyle and 
personality. 

An aspect that Chic Eyes Optical puts a lot 
of emphasis on, is maintaining healthy eyes, as 
it is an important part of your overall health. 

If you experience blurry vision, redness, or 
any unusual experience with your vision, you 
should see a qualifi ed optometrist. An optom-
etrist is the primary health-care provider for 
vision and eye health concerns. 

Optometrists provide comprehensive eye 
examinations to determine the overall health of 
your eyes and the quality of your vision. Th ey 
detect, diagnose, treat, prevent, and co-manage 
any eye-related issues, and may refer patients 
to appropriate specialists for advanced medical, 
surgical, or laser treatments. 

Optometrist, Dr. Karen Lam, maintains an 
examination room at Chic Eyes Optical and is 

available several days each week to meet with 
patients. 

She graduated from the prestigious School 
of Optometry at the University of Waterloo in 
2008, and began practicing aft er completing 
her internship and studying with several Doc-
tors in the province. 

Her initial training included working with 
an ophthalmologist and learning primary care 
with patients. Trained specifi cally in the area of 
eye-care, Dr. Lam has the expertise to diag-
nose conditions that may not be apparent to a 
general practitioner. 

She describes her position as “a family doc-
tor for the eyes.” 

During a routine exam at Chic Eyes Optical, 
Dr. Lam checks a patient’s eyes, both externally 
and internally with specialized and technologi-
cally advanced optical equipment that can look 
past your pupils to see if there are any issues. 

“We measure patients to see if they need 
glasses. We check muscle movements to make 
sure there’s no issues with the way the eyes 
move and they track properly. A lot of people 
think you go to an optometrist just to get their 
glasses measured and get a prescription, but 
what they don’t realize is that we also check 
the health condition of their eyes,” Dr. Lam ex-
plained of how she helps her patients. “Th ere’s 
standard testing, and then we’ll see if we need 
to do more tests.” 

Eye care examinations in 
Ontario are covered under 
OHIP for patients under the 
age of 20 and over the age of 65. 

At Chic Eyes Optical, you 
will be provided with ev-
erything you need for better 
vision. 

From using state-of-the-art 
optical technology for primary 
eye health-care, to a wide se-
lection of lenses, stylish frames, 
and contact lenses, it is your 
one-stop shop for getting a 
better view of the world around 
you, and looking good at the 
same time. 

And with two highly trained 
experts in their respective 
fi elds, you can rest assured that 
your eyes will receive the best 
possible care. 

Drop in, at Chic Eyes 
Optical, to see Ryan and the 
remarkable selection of frames, 
or call to make an appoint-
ment with Dr. Lam. Visit the 
website at www.chiceyes.ca, or 
call (289) 467-6000, for more 
information.

Chic Eyes Optical Your one-stop shop, in providing quality lenses, stylish 
frames, contact lenses, and on-site eye health-care

By Mark Pavilons
King Township, like the rest of Ontar-

io, is open for business, thanks to initia-
tives undertaken by the new progressive 
Conservative government in Ontario.

King-Vaughan MPP Stephen Lecce 
said under the PC government, actions 
are being taken to reduce costs for fam-
ilies, improve aff ordability for the mid-
dle-class, and ensure our small businesses 
can grow and compete. Th e government 
is focusing on measures that not only en-
courage investment in this province, but 
also help create better jobs for our young 
people.

Small business is the backbone of the 
economy, and the Conservatives are en-
suring Ontario remains competitive to in-
cent investment to fl ow in Ontario, and to 
ensure jobs stay in our province. To that 
end, the government has trimmed costs 
for individuals and small business owners 
– including actions to reduce electricity 
rates, hydro rates, gasoline, and taxes.

Small businesses account for the ma-
jority of jobs and for Lecce, “we have a 
moral duty to protect jobs, especially for 
our young people who are highly skilled, 
yet unemployed.”

Lecce cited the fact that young people 
face twice the national unemployment 
rate, and thus, is calling for support for lo-

cal job creators to get these students from 
the classroom into the workforce.

By establishing a constituency offi  ce in 
the heart of King City – the fi rst MPP to 
do so in King’s history – Lecce is extend-
ing a helping hand. Local businesses and 
families know help is available, and that 
the new government is working around 
the clock to strengthen the local economy 
in King, across the GTA and in every re-
gion of our province. 

Th e government has started its 12% 
reduction in hydro costs, by removing the 
cap and trade carbon tax from electrici-
ty bills. Simply by removing the cap and 
trade carbon tax, average residents will 
save roughly $200 per year. Th at’s money 
back in people’s pockets that can be better 
spent by individuals who know how to 
spend their own money, all of which helps 
to stimulate the economy.

Getting rid of the excise tax on gas 
has already saved commuters roughly 4.3 
cents at the pumps. Lecce said his gov-
ernment is respectful of seniors on fi xed 
incomes and families who have no choice 
but to drive their children to school, or 
themselves to work, and they’re trying to 
make life more aff ordable.

Th e government will be lowering the 
corporate income tax rate by 1% to en-
sure Ontario remains competitive against 

our trading partners, 
and decreasing in-
come taxes for mid-
dle-income residents. 
Again, that puts more 
money back in peo-
ple’s pockets.

Changes to Bill 
148, brought in by the 
previous government, 
will also help small 
business remain com-
petitive and viable in 
King. Aft er last years 
over 20% increase (in 
one year) to the min-
imum wage, it will be 
frozen. Yet the Tories 
propose removing 
income tax for min-
imum wage earners, 
so that our lowest in-
come earners are not 
penalized with higher 
taxes or worse, with-
out having the dignity 
of work as a result of 
the former Liberals’ 

bill that caused thousands of job losses. 
Aft er the former government implement-
ed their bill, it was found that small and 
large businesses, along with non-profi ts, 
simply couldn’t aff ord to absorb that no-
ticeable increase. Magna’s Chief Human 
Resource Offi  cer said at the time regard-
ing the former Liberal government’s re-
cord of raising costs on consumers and 
businesses.

“We fi nd ourselves in the very unten-
able position of questioning whether we 
will be able to continue to operate at his-
toric levels in this province. Th is is espe-
cially important when our main compet-
itor to the south is working harder than 
ever to reduce costs, regulatory burdens 
and promote business effi  ciency and pro-
ductivity. From our perspective, the prov-
ince of Ontario seems to be moving in the 
opposite direction.”

“It actually hurt the people it was 
meant to help,” Lecce observed. “As so 
many workers lost their jobs following 
the implementation of the Liberals’ leg-
islation. I am determined to reverse this 
trend and help increase job prospects, 
incomes and opportunities for every resi-
dent of our community,” Lecce noted. 

Th is is a “huge win” and it’s good for 
workers and good for the economy, Lecce 
pointed out. 

Th e government is also cutting red 
tape signifi cantly. “Red tape kills jobs and 
hurts workers,” Lecce noted.

Th e government is also looking at 
opening up new export trade opportuni-
ties for Ontario businesses. By providing 
diverse markets in Europe and Asia, new 
opportunities will be presented to export-
ers to get Canadian products to fast grow-
ing markets. 

Queen’s Park is also investing in a 
skilled labour market, educating students 
for existing and future jobs. Lecce said 
he’s been working with Seneca College on 
its expansion and even brought Merrilee 
Fullerton, Minister of Training, Colleges 
and Universities to King for a round-ta-
ble with students to listen directly to our 
young people about how we can strength-
en our knowledge economy, and get them 
into good jobs.

Th ere’s a shortage of skilled work-
ers and by ramping up education in the 
skilled trades, it will ensure that business-
es can access a local talent pool.

Infrastructure is also an important 
factor in the economy and productivity.

Lecce said he’s been working with 

Metrolinx to ensure the parking lot ex-
pansion for King City goes through on 
time. It’s a vital link in the community and 
“there’s no room for error.” 

Th e government also vows to ensure 
the new Vaughan hospital is built on time 
and on budget, something that’s critical 
for King as well, since it will serve a sub-
stantial number of residents.

“We’re getting it done, we are funding 
the operations of the hospital and we are 
placing as much pressure as possible on 
the company building it to get it done by 
the deadline of 2020,” Lecce said.

Lecce is also working closely with 
King’s Council to leverage investment and 

job creation – including for our self-em-
ployed, entrepreneurs and for families 
who prefer to work locally in better-paid 
jobs.

Lecce also brought Ernie Hardeman, 
Minister of Agriculture, Food and Rural 
Aff airs, to Schomberg recently, discussing 
concerns of local farmers and eff orts gov-
ernment are taking to improve the com-
petitive advantage and protect the family 
farm for future generations.

 For Lecce, it’s not just about showing 
up, it’s “delivering results” and paving the 
way for future generations.

 Making Ontario open for business, is 
one major step in the right direction. 

Province is taking action to support jobs, small business in King

Stephen Lecce, Member of Provincial Parliament (MPP) for King-Vaughan, joined 
by Minister of Agriculture, Food and Rural Aff airs, Ernie Hardeman (centre-left), 
consult with dairy farmers on how the provincial government can support the 
family farm in King Township, during a tour of a local dairy farm in Schomberg.

Stephen Lecce, Member of Provincial Parliament (MPP) for King-Vaughan, joined 
by Minister of Training, Colleges and Universities, Merrilee Fullerton (centre), 
and Mayor of the Township of King, Steve Pellegrini (right), open the provincially 
funded expansion at Seneca College in King City, supporting jobs training and 
opportunities for the next generation.

Stephen Lecce, Member of Provincial Parliament (MPP) 
for King-Vaughan, and Attorney General and Minister 
Responsible for Francophone Aff airs, Caroline Mulroney 
(centre-left), serve soup and speak with local families, 
small business owners, and farmers at the annual Holland 
Marsh Soupfest.
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“Th e greatest compliment we have is that almost all of 
our patients are referrals,” says Dr. Diane Contino, of the 
many patients at Nobleton Family Dental who have come 
to them aft er hearing about a positive experience from 
friends and family while visiting her dental practice. 

Since opening Nobleton Family Dental in February, 
2017, Dr. Contino has received a warm welcome from the 
community and as more patients recommend the dental 
offi  ce to others, the practice continues to thrive while it 
serves the area.

As the name implies, they have dental care services for 
the entire family. 

Th e staff  pride themselves on the fact that they greet 
many visitors by name when they enter the offi  ce and treat 
them as friends and neighbors rather than just patients. 
Th ey enjoy providing a friendly, welcoming place that puts 
people at ease when visiting the dentist for their scheduled 
appointment.

A dental practice has been in this location for several 
decades, however Nobleton Family Dental was established 
with a fresh approach to providing dental care to residents 
in Nobleton and the surrounding region.

A graduate of the University of Toronto School of Den-
tistry, Dr. Contino spent her fi rst few years in the profes-
sion working at several diff erent practices before moving to 
the area with her family and establishing Nobleton Family 
Dental.

“We are a general dentistry practice,” Dr. Contino ex-
plained. “We do cleanings, extractions, fi llings, x-rays, root 
canals, and veneers – so we also do cosmetic dentistry.”

Whether you are experiencing a current problem that 
needs immediate attention, or just a routine check-up and 
cleaning, the staff  at Nobleton Family Dental are ready to 
help in their bright and friendly offi  ce.

Having a better and brighter smile will make you feel 
better about yourself and their cosmetic procedures can 
improve your overall appearance and give you confi dence 
in social situations.

With younger patients, Dr. Contino has a special rela-
tionship with small children who come for a visit. 

“Working with kids is one of my favourite things,” she 
explained, adding, “We’re very kid friendly. We try to make 
every experience very positive.”

Dr. Contino has a natural fl air for making children feel 
comfortable during a visit.

When it comes to more specialized work such as wis-
dom teeth extractions or dental implants, a specialist is 
available who will arrive on site to help out.

Dental implants are a modern way of  replacing missing 
teeth without the use of dentures. With proper care, dental 
implants can potentially last a lifetime.

Th e offi  ce even has a in-house orthodontist who moni-
tors the development of young patients and has the exper-
tise to recommend treatment at the right time while they 
are growing up.

For older patients, the orthodontist can correct crook-
ed teeth and provide treatment for someone suff ering with 

sleep apnea.
Th e dental offi  ce has fl exible appointment availability 

and works with clients on scheduling. 
You can discuss dental options when you visit in a 

friendly environment and learn more about procedures, 
dental care, and how to keep your smile looking its best.

Nobleton Family Dental is located at 13305 Highway 27, 
just north of King Road, in Nobleton.

Nobleton Family Dental –
Dental care for the entire family in a relaxed and friendly environment

Dr. Diane Contino

By Anna Cianni
If you live or work in King, you may know Rockford’s as the 

local sports bar and grill. If you’ve driven past it on 2124 King 
Road, you’ve probably noticed the pub through the windows. 
Maybe you’ve come in with your buddies to watch a Leafs 
or Raptors game on one of the many fl at screen TVs. Maybe 
you’ve grabbed a beer aft er work and caught an NFL special, or 

stopped by on your lunch break for a poutine. If so, you may 
think Rockford’s is just a pub with grub and sports games, but it 
has so much more to off er.

Rockford’s Bar and Grill has been a part of King City since 
2007. Located in the heart of the town, Rockford’s always has 
local customers coming back. People love the staff  and the 
everyday specials. Most of the staff  members have been at 

Rockfords for several years, with 
some people, like manager Angela 
Madden, working here for a decade. 
As for specials, there’s a diff erent 
pasta, soup, steak, and catch of 
the day, every day. Plus, the menu 
features a special dish and a drink, 
each day of the week. Th ere’s always 
a daily 16oz. beer for $5. Regulars 
know that the staff  is friendly, the 
food is priced just right, and the 
atmosphere is relaxed.

But what you may not know, 
is that Rockford’s has a more ‘fi ne 
dining’ side too. On Mondays, they 
have buck-a-shuck oysters. On 
Th ursdays, you can share a half price 
bottle of wine and a charcuterie 
board. And the dining room itself is 
getting a face-lift  in 2019. By early 
next year, the room will be spruced 
up and renovated into a more 
modern space. Right now, the dining 
room is cute, cozy, and has room for 

about 60 people. It is suitable for families, ideal for dates, and 
perfect for parties. Th ere’s even a candlelight dining experience 
at night. But the renovations will elevate the space even further. 
You’ll be able to enjoy your steak or catch of the day in a trendy 
new and improved atmosphere, for under $30 of course. 

Another new addition to the restaurant will be an outdoor 
patio. Th e owner of Rockford’s, Kieran O’Briain, is currently 
planning to build an outdoor seating area. It should be fi nalized 
and completed sometime next year. Diners will then be able to 
enjoy their meals on a lovely backyard patio. 

Next month, Rockford’s is celebrating customers with a 
Customer Appreciation Party! On Dec. 5, you can enjoy a 
complimentary buff et and live entertainment. Th e buff et will 
feature many items from the menu, including a popular chicken 
curry dish, which is homemade by the two Chefs, Chelian and 
Senthil. It is the feature dish on Saturdays and always sells out. 
For music, Bill Nadeau will be playing classic rock. Nadeau is a 
one-man-band who will entertain guests at the party with his 
musical talents.

If you can’t make it to the party, don’t fret. Rockford’s oft en 
has live entertainment for guests to enjoy. Every second Friday, 
you can enjoy the sounds of local jazz bands performing live. 
Coming up Dec. 14, Tom Walker, who teaches at King City 
Secondary School, is performing with his band. On Dec. 7 you 
can also hear music by the Black Board Blues Band, which is 
a popular group also made up of teachers. “We recommend 
reservations for all the band nights,” said Madden. “Th e pub 
side is always full, so it’s fi rst come, fi rst serve.”

Next time you’re looking for a great family dinner restaurant, 
or a cozy date spot, or an offi  ce party place, consider Rockford’s 
Bar and Grill. You might just be surprised with what you fi nd.

Rockford’s Bar and Grill has more than meets the eye

Chef Chelian
shucking
an oyster
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“Our motto is, ‘Be Legendary,’ ” explained luxury real estate Broker, Janice Williams of 
being a member of Sotheby’s International Realty (SIR).

SIR does indeed have a world wide reputation of unparalleled excellence with 32 
branches across Canada, over 950 offi  ces in 72 countries around the world and the 
unprecedented ability to market high-end properties and target affl  uent buyers through 
their incomparable international marketing platform.  

“Many of our clients own residences locally and abroad. We take our job a step higher 
and act as global advisors. We tell clients exactly when to duck and when to punch to 
make sure they make the most of their real estate investments. Networking with our 950 
plus offi  ces, our clients can expect the same service and experience with any Sotheby’s 
International Realty offi  ce across the globe,” Janice said of the way she and fellow SIR 
agents collaborate to produce results for their clients in the realm of high-powered luxu-
ry real estate.

Janice has been in the industry for over 20 years.
She moved into sales on the advice of her father who thought she had the right qual-

ities for the job. He recognized her natural fl air for getting people what they want and 
thought she would be a perfect fi t for working in real estate.

“He said ‘you like to help people. Sales is putting someone together with something 
they want and making them happy,’” she said of listening to his advice. “When he put it 
that way, it completely made sense. At the time I was Director of Sales and Marketing for 
a relocation company. It was then I realized real estate was what I was meant to do and I 
got my license.”

Aft er starting her career in the luxury housing market in Toronto, she said the experi-
ence of working with her current manager, who has mentored her career from the start, 
and working with a high profi le colleague in her early years, who taught her the ropes, 
gave her an advantage few have.  

“I am grateful for the invaluable 
education both of these incredible 
women gave me, both in theo-
ry and salesmanship. I owe my 
success to both and am paying it 
forward with younger members of 
my team, helping them to be the 
best they can be,” she said.

Working with her clients, Janice 
takes an honest, straight forward 
approach with clients to achieve 
realistic goals. She knows the 
markets intimately and has the 
experience and expertise to guide 
her clients successfully through 

the process of selling or buying a property.  At the same time, she says ‘confi dentiality, 
listening to a client’s needs and fully understanding their goals’ are the most important 
things she does when dealing with people.

Janice joined the SIR brand in 2014.  Th e SIR global image is synonymous with quality 
and prestige, representing many of the world’s most extraordinary homes. From com-
mercial-grade photography to 4K video tours, magazine-quality property books and 
positioning a home in front of a qualifi ed affl  uent audience through iconic media, news 
and design portals, Sotheby’s International Realty is the trendsetter as the largest global 
luxury real estate network.  

From the moment a home is listed with Sotheby’s International Realty, clients watch 
the progress of their listing by receiving a weekly accounting of activity and marketing 
results – from the number of people viewing their property, number of inquiries, buyers 
global geographical location to pinpointing the most active online marketing portal to 
micro target potential buyers.  

With over 274 years of history dating back to the opening of the Sotheby’s Auction 
House in 1744, the Sotheby’s name has earned worldwide notoriety as a purveyor of the 
world’s most valuable and prestigious possessions. Th e real estate arm of the brand car-
ries the same traditions as the auction house as curators of fi ne homes.  

“Buyers in the luxury market are seasoned and have particular expectations when 
buying. Th ey diversify their assets diff erently. If they buy multimillion dollar properties 
outside of Metro Toronto, which has a shorter sales cycle, it’s because they want to be in 
that area and will typically stay for a while. Th is is particularly true of buyers who buy 
large pieces of land and build large estates. If they are working with a large budget, they 
will build to their own specifi cations. We off er professional consultation regarding design 
and fi nishings to ensure a successful resale, should that ever happen.”

“I looked at the Sotheby’s brand and everything aligned perfectly with the way I do 
business – the standard of client care, the unparalleled level of marketing, the interna-
tional reach, the brand image, it all matched,” Janice explained. “I moved my practice to 
Sotheby’s International Realty and never looked back.”

Selling luxury takes a special skill set, something that comes with specialized ex-

perience that one cannot fake.  Th rough the Sotheby’s International Realty marketing 
platform and her global connections, Janice positions each property to be at the top of 
its category at the regional and international level. She also puts the extra eff ort into her 
marketing to gain additional property exposure outside of SIR.

“Buying a home is an emotional experience and we understand how to capture the 
emotions of buyers. More oft en than not, our marketing has peaked the interest of a local 
buyer or an international buyer who never knew they were in the market until they saw a 
house we represent. Next thing we know, a showing is scheduled and the house is sold. It 
happens. It’s the power of our network. ”

As is the case with many high custom homes, it is diffi  cult to compare properties 
directly because each home is truly unique. Th at’s where the expertise of an experienced 
luxury Broker comes in to play to determine a realistic market value.

“Land value is one thing, however, when it comes to a custom home we establish 
price through cost analysis. I can walk into a home and immediately determine the level 
of craft smanship, age and quality of fi nishes and the build itself. Knowing construction 
costs is key.” Janice explained. “Based on my experience, I take these factors into consid-
eration along with the potential marketability of a home to determine value. If the seller 
is in agreement, the next step is developing a marketing plan, telling the story of the 
home as each has a unique story to tell.”

Establishing compatible goals, expectations and a mutual trust with her clients is 
paramount.

“I constantly evolve my skill set to always be relevant in a very competitive business. 
I value relationships with people and have a far reaching network that I’ve cultivated 
over the past 20 years. I tell people the truth and what they need to hear, not necessarily 
what they want to hear. Trust and integrity is the only way I operate. At SIR, it’s expected. 
Anything less is not acceptable” Janice said.

As a permanent resident in King Township, she is in the planning stage with her team 
of opening a Sotheby’s satellite offi  ce in York Region to better be able to serve her clients 
locally.

Janice can be paged at  416-960-9995, directly at  416-566-5038, or by email at
jwilliams@sothebysrealty.ca.

 Janice Williams
A passionate and experienced 
realtor dedicated to the highest 
standards of customer service

“Sales is putting
someone together with 
something they want
and making them happy”
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Whether you are on a major job site, a work-
ing farm, or planning a do-it-yourself home 
renovation or project, having the right tools will 
make all the diff erence.

SPK Rentals in Schomberg specialize in pro-
viding the right equipment for the job. 

Sometimes a project may require specialized 
tools that you may require for the short term 
and you will never use again. 

Th at’s where the experts at SPK Rentals can 
guide you and provide the necessary equipment 
to get the job done right.

For home owners, a one time project some-
times requires more than just the rake and 
shovel you have hanging in the garage.

“We have what a typical home owner would 
need for small or large projects,” explain SPK 
Operations Manager Nino Racanelli and An-
drew Santorelli. “We have chainsaws, drills, 
skilsaws,  everything you would need for a 
home based project.” 

Th is includes small one-ton excavators that 
are easy to use and are useful for small home 
or farm projects that require moving earth in 
large amounts. 

Along with rental equipment for home own-
ers, SPK Rentals sells and services equipment 
for home maintenance. 

“We sell snow blowers, riding lawnmowers, 
trimmers, chain saws, many items with small 
engines. We also provide small engine service 
like oil changes and repairs.”

Th e showroom has a variety of handy spe-
cialty items like blowers, band saws, nail guns, 
and hedge clippers from trusted well known 
manufacturers. 

When it comes to equipment for heavy duty 
jobs, SPK Rentals is  a leading supplier to the 
construction industry in the region.

From small units up to full size heavy duty 
construction machines, they have a full line-up 
of the equipment needed for major projects. 
Th e list of equipment  includes mini-excava-
tors, skid steers, scissor lift s, compressors, and 
jumping jacks

“We have skid steers, excavators, and tower 
lights for night work,” Mr. Racanelli said. “We 
have excavators from one ton right up to 20 tons.”

Many local construction fi rms rely on 
SPK Rentals when they need extra equip-

ment for a job site. 
Th is includes big jobs like road work, home 

construction, and various other projects that re-
quire heavy duty machines to get the job done. 

Local farms in the region benefi t from SPK’s 
array of equipment when they have a special 
project that needs to be completed.  

Since opening its doors, SPK Rentals has be-
come a leading source for industry, farms, and 
home owners in the region. Trained technicians 
work in a full in-house machine shop capable of 
working with all hydraulics, engines, and elec-
trical systems.

Th eir spacious showroom has a variety of 
equipment needed for all types of projects and 
is open to the public. 

Th e large equipment storage yard is fi lled 
with light and heavy duty equipment for any 
type of construction or excavating project.

Mr. Racanelli and his staff  will help you fi nd 
the right tools and equipment you need for 
your next project.

SPK Rentals is conveniently located at 
5878 Highway 9, near Highway 27, just east of 
Schomberg.

SALES AND SERVICE
TOOLS & EQUIPMENT RENTALS

5878 HWY. 9, SCHOMBERG, ON L0G 1T0
416-477-2803   |   spkrentals.caTOOLS & EQUIPMENT RENTALSTOOLS & EQUIPMENT RENTALS

SPK Rentals – A leader in tools and equipment 
for industry, farm, and the home

Nino
Racanelli

People love their pets.
For many, those four legged companions are a member of 

the family and deserve the best care to make sure their lives are 
as carefree and enjoyable as possible. 

At King’s Ridge Veterinary Clinic in King City, Dr. Barbara 
Winslow and her staff  take pride in their philosophy of having 
a ‘relationship based’ veterinary practice.

Th at relationship focuses on a ‘fear free triangle’ based on 
the interaction between staff  members, the client, and of course 
the patient – the patient referring to the animals brought into 
the clinic. 

Many patients arriving at the clinic may have some anxiety 
for obvious reasons, but clients may also have some apprehen-
sion knowing their beloved companion may not be too happy 
about a trip to the vet.

Th e staff  at King’s Ridge work with their clients to assure 
them that any and all procedures are carried out professionally 
with the best interest of each pet their top concern. 

Dr. Winslow and her staff  have the experience and tech-
niques to make a visit as calm and comfortable as possible. 

Th e clinic off ers a wide variety of healthcare for small ani-
mals and are known as a ‘companion animal’ practice, mean-
ing they specialize in household pets. While cats and dogs 
constitute most of their visitors, they also treat birds, rabbits, 
pot belly pigs, hamsters, guinea pigs and reptiles – any small 
animal that people keep as pets. 

Beginning with general care and procedures such as stan-
dard rabies shots and lifestyle vaccinations, the clinic provides 
a full range of services right up to surgical procedures and 
teeth cleaning.

Spaying and neutering cats and dogs is a routine procedure 
that helps to control the pet population and makes life easier 
for both the pets and pet owners. 

In their state-of-the-art surgical room, Dr. 
Winslow uses an advanced laser that provides 
a less invasive and cleaner style of perform-
ing surgery. Advanced digital x-ray pro-
vides a very detailed image that provides 

much more information than conventional x-rays meaning 
better diagnosis and fewer x-rays for a pet.

One mode of treatment the clinic is very excited about is 
laser therapy. Th erapeutic lasers are proven to relieve pain and 
infl ammation and promote healing. Laser therapy is a non-in-
vasive procedure that will speed up the healing process from 
an injury and provide relief from the discomfort associated 
with diff erent ailments.

If you have passed by the clinic, you may have noticed the 
‘ambulance’ that is usually parked right out in front. While it 
is actually a retired ambulance, the staff  refer to it as the ‘Vet-
Mobile.’

Th is mobile unit lets Dr. Winslow complete house calls to 
patients in the region.

Sometimes pets can’t be moved and brought into the clinic, 
and other times it is the pet owner who is unable to travel for 
health reasons and needs a home visit for treatment for their 
dog or cat or other small animal.

In these cases Dr. Winslow can visit the patient and is able 
to bring everything she needs for a clinical visit. 

She can do almost every procedure on a house call, with 
few exceptions, that can be done at the clinic.

At King’s Ridge Veterinary Clinic, healthcare for your pet 
is built on a relationship between everyone involved in a visit.

King’s Ridge Veterinary Clinic is conveniently located at 
1700 King Rd, Unit 23, in King City.

King’s Ridge Veterinary Clinic – a relationship based health clinic for your pets
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This isn’t your typical old-school law offi ce with stern unsmil-
ing lawyers in three-piece suits looking down at you over bifocals 
perched at the end of  their nose.

In fact Olivio Fatigati takes pride in the fact that in his law offi ce 
the mood is light, easy going, and friendly when he is dealing with 
clients.  

However, just because he maintains a friendly atmosphere in the 
offi ce doesn’t mean he takes his work less seriously when helping 
his clients through diffi cult or trying circumstances.

Mr. Fatigati believes in helping clients ‘with a service that is 
fair and reasonably priced,” adding that it his policy to always be 
‘straight forward’ with those that use his services.

He always keeps his clients informed of  how a case is progress-
ing through every step of  the process. 

Mr. Fatigati’s law offi ce is new in town but he’s no stranger to 
Schomberg and the surrounding area. After he, his brother, and 
father purchased a small farm nearby over 20 years ago, he has 
been a regular visitor to the area and has taken part in many local 
activities.

He admits to liking the “feel of  a smaller town” and when the op-
portunity arose to set up shop in town, he decided to  open his law 

offi ce on Main Street. 
His career in law be-

gan with completing his 
law degree at the Uni-
versity of  Alberta. He 
returned to Ontario to 
article for the late Hon-
orable James Michael 
Flaherty, the former 
Minister of  Finance.

Called to the Bar in 
1995 Mr. Fatigati initial-
ly worked for the City of  
Vaughan as Legal Coun-
sel / Litigation Law. 
From there he moved to 
the city of  Mississau-
ga where he served the 
city as Legal Counsel / 
Administrative Law and 
Litigation. 

He obtained his Mas-
ters Degree in Admin-
istrative Law from Os-
goode Hall Law School.

With an accomplished record in administrative law and litiga-
tion, Mr. Fatigati serves residents of  Schomberg and the surround-
ing area in a capacity dealing with a variety of  legal issues. 

With personal matters such as estate wills, power of  attorney, 
planning matters, municipal tax related issues and a host of  other 
administrative related law issues, he works with clients to ensure 
their best interests are fulfi lled and requirements carried out.

For more complex issues such as litigation for debt repayment, 
legal contracts, and business related matters, he has the expertise 
to advise clients on the best course of  action.

Establishing a law practice in Schomberg means Mr. Fatigati has 
a vested interest in the community and with the residents who call 
it home. 

He welcomes new clients and looks forward to establishing a fi rm 
connection with residents and businesses in the area. 

Mr. Fatigati’s offi ce is located in an historic building at 314 Main 
Street in downtown Schomberg.

He may be reached by telephone at 905-939-4004 or via e-mail at 
fatigatilaw@gmail.com, or visit his website at www.fatigatilaw.com.

Olivio Fatigati Law Offi ce
Experienced, dedicated, and serving Schomberg and area

Your body is a marvel of moving parts all 
connected and working together.

When injury occurs, seeking advice and ther-
apy from a trained professional is your fi rst step 
to getting healthy and learning how to protect 
your body from further trauma.

Dr. Kirstie McDowell, is not only a Chiro-
practor, she has life experience as an athlete and 
competitive dancer – two activities well known 
for the toll they can take on the body – that 
infl uenced her decision to enter a career that 
focuses on wellness, injury management, and 
treatment.

Dr. Kirstie recently established Nobleton Chi-
ropractic and Rehabilitation to serve Nobleton 
and the surrounding area. She has great exper-
tise in treating all the muscles, joints and nerves 
of the body. Her chiropractic care spans beyond 
the neck and back, covering a variety of con-
ditions including: headaches, migraines, con-
cussions, whiplash, pinched nerves, rotator cuff  
injuries, carpal tunnel, muscle sprains, arthritis, 
knee pain, ankle sprains, and plantar fasciitis.

Educating patients on the causes of diff erent 
conditions and providing information to help 
them take control of their own well-being is a 
core principle of her treatment philosophy.

A visit to the clinic starts with an in-depth 
discussion that helps determine the reason for 
pain or an injury. “Patients describe their bodies 
aches and pains, what aggravates an injury, 
what feels better and a general health history,” 

Dr. Kirstie explained. “I like to learn about how 
patients spend their time from work, to exercise 
and even sleeping positions.   A lot of times it’s 
more than just one movement that causes an 
injury, it’s the same movements over and over 
again. Breaking those habits and teaching your 
body new ways to move will prevent those inju-
ries. We can focus on not just treating the pain 
right now, but also preventing it from happen-
ing in the future.”

During the 30-minute treatments, patients 
may receive a variety of techniques including: 
joint mobilization/ adjustments, soft  tissue tech-
niques, acupuncture, rehabilitation, and low-in-
tensity laser. “Everyone receives a few exercises 
or stretches each visit with me. Th ese exercises 
will be geared to their injury as well as their 
activity level. Th e athlete and the desk worker 
might receive similar exercises, but it will be 
modifi ed to address their individual needs.”

Dr. Kirstie is the Wellness Coordinator for 
the GTHL Toronto Titans hockey club, where 
she is also a trainer and works to keep hockey 
players healthy both on and off  the ice. She 
manages sporting injuries, concussions and 
return to hockey rehabilitation.

Staying active is key to leading a productive 
and fulfi lling life, and if you do experience an 
injury, treatment and learning how to prevent 
future injury is an important part of living a 
healthy lifestyle.

Dr. Kirstie is enjoying getting involved with 
the Nobleton community and will be attending 
the Nobleton Christmas Market and Tree Light-
ing Ceremony. She encourages patients to call or 
drop into the clinic to discuss how chiropractic 
can benefi t them. 

Nobleton Chiropractic and Rehabilitation is 
located at 6069 King Rd., in Nobleton.

NOBLETON CHIROPRACTIC & REHABILITATION

Live well, and learn 
how to stay well

For an appointment,
call  905-558-2111, or visit on-line at

www.nobletonchiropractic.com

“We can focus on not just treating 
the pain right now, but also
preventing it from happening
in the future.”
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By Kira Dorward

Priestly Demolition Inc. (PDI) is one of the leading demolition contractors in 
Canada.  Their solid roots in site works and excavation have contributed to their 
tremendous growth and expansion over the past 45 years.  As a family owned and 
operated company, they can assure their clients personalized, timely service in an 
evolving and fast-paced industry.

As a multidisciplinary demolition and ancillary services contractor, PDI offers a 
broad range of services including demolition, excavation and brownfield remedia-
tion, custom concrete crushing, hazardous material abatement, asset recovery and 
salvage, as well as emergency response services.

Located in King, they service private homeowners, real estate developers, multi-
national corporations, general contractors and government agencies located across 
Ontario and Canada.

The founder, Vic Priestly, in-
corporated Vic Priestly Con-
tracting Limited in 1971 as a site 
works and excavation company 
in Toronto and York Region area.  
In 1993, Priestly Demolition Inc. 
was incorporated as a unionized 
contractor to specialize in the 
demolition industry.

Over the years PDI has grown 
from a small company of approx-
imately a dozen people to an op-
eration with over 50 support staff 
and approximately 250 field work-
ers. The company has worked on 
high profile jobs including Pear-

son Airport, Maple Leaf Gardens, Union Station, Bank of Canada, Ottawa Con-
ference Centre and the CN Tower, to name a few. Over the last 25 years, Priestly 
Demolition has become a trusted name in the construction industry.  PDI is also 
known for their sophisticated fleet of equipment and are proud owners of some of 
the largest and specialized demolition excavators in Canada.

Today, Vic’s children, Ryan and Robin Priestly, oversee the operations of PDI.  
Ryan is a true visionary in the field of demolition and is dedicated to quality cus-
tomer service. Robin is passionate about the people and ensuring a family-like 
culture within the company.

In the last couple of years, PDI has won prestigious awards, such as the World 
Demolition Award, the highest honour, in 2016, as well as other awards pertaining 
to their excellence in innovative demolition work.

Priestly’s core values include safety, cutting edge technology, family and renew-
al, which can be found in everything they do with their teams, with their custom-
ers, and with the public.  At the core, they understand the value of people and 
encourage a culture of safety, hard work, quality, and teamwork supported by a 
solid family foundation.

Family owned Priestly Demolition has deep roots in the area

Priestly Demolition Inc.: Creators of space,
making New happen and a

“Force to be Wrecking With!”

The Sunday Sun,
February 9, 2003

Toronto Star, Oct.1, 2004

The company has worked on high profile jobs including Pearson 
Airport, Maple Leaf Gardens, Union Station, Bank of Canada,
Ottawa Conference Centre and the CN Tower, to name a few. 

Over the last 25 years, Priestly Demolition has become a trusted 
name in the construction industry.
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G ood things are progressing in King Township.
The new municipal offices at 2585 King Rd. are now 

open for business.
A new King City library and seniors’ centre is under construc-

tion.
And a new recreational facility for King Township is being de-

signed.
“It’s a good time to live and work in King,” said Mayor Steve 

Pellegrini. “Just building any one of  these three facilities would be 
a huge win for King. To see all three completed in just a few years 
– without imposing a burden on our taxpayers – is a remarkable 
achievement.”

First up were the new municipal offices.
Pellegrini noted that the increased space will allow staff  to pro-

vide better customer service and add much needed public-use ar-
eas. These include a larger council chamber and multi-use gymna-
sium/event space. A York Regional Police (YRP) substation is also a 
part of  the new centre.

“A great deal of  time and effort went into getting the project to 
this point,” said Pellegrini. “We wanted to build a municipal centre 
the residents of  King expect and deserve, while doing it in a finan-
cially responsible way. We were able to fund the building construc-
tion largely through the sale of  our former offices.”

YRP will also make a capital contribution and has signed a lease 
for its space.

The two-storey building is more than 46,000 square feet, which in-
cludes 6,000 square feet for the gymnasium and 3,000 square feet for 
the police substation. Many sustainability features have been in-
corporated into the building and surrounding area. These include 
an electric vehicle charging station, a geo-thermal heating and 
cooling loop system, reforestation of  some of  the land and incorpo-
rating sustainable building materials and mechanical systems in 
the building.

“It’s a magnificent building, 
definitely one that the people of  
King deserve,” said Mayor Pel-
legrini.

The second major project 
currently under way is the con-
struction of  a new library and 
seniors’ centre in King City.

The expansion would see the 
footprint of  the existing building 
increase from 7,839 square feet to 
just over 20,000 square feet.

Library Board chair Sylvia Pal 
recently told council investing in 
the library/seniors centre was 
the right thing to do.

“We’re growing. Our current 
library may be adequate for 5,000 
residents but it cannot properly 
serve 12,000 which I think is the 
number we are projected to have. 
Our residents deserve a good 
library,” she said.

She added that advances made 
in library services and programs 
need to be taken into account. 
“Robotics, art, photography, 
sound studios, and more were 
not part of  a library just a few 
years ago. Nobody had to accom-
modate 3D printers and musical 
instruments. Now we do. People 

in some parts of  the township don’t even have internet access, ex-
cept at the library.”

Some of  the goals and benefits of  an updated and expanded li-
brary/seniors centre include bringing the service areas up to pro-
vincial standards – including accessibility standards – and building 
on the benefits of  having the two centres together, such as reduced 
operational costs and shared resources.

Residents can visit the library’s building blog at ktplibrary.word-
press.com for all updated information on the construction process. 

The third major capital project will see a new recreation centre 
built on the south-east corner of  Seneca’s King City campus. It’s 
now in the planning stages, but it will include both indoor and out-
door facilities, including an indoor pool. 

More than 80 per cent of  the $32 million estimated cost to build 
the centre will be covered by developer contributions.

“As you can see, things are definitely progressing in King Town-
ship,” said Mayor Pellegrini.

King Township
is all about
‘progress’

Joining to break ground on the new library and seniors’ centre were (l to r)  Aleisha Richards, 
Rona O’Banion, Avia Eek, Blair Day, Debbie Schaefer, Martha Richardson, Mayor Steve Pellegri-
ni, Darlene Sikkema, Sylvia Pal, Phyllis Vernon, Linda Pabst, and Cleve Mortelliti. Not shown, 
Sukumar Natarajan.

The new library

New municipal office building
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A s a dedicated, professional, and en-
thusiastic member of the real estate 
industry, Ana Pronio has earned her 

recognition as an industry leader through years 
of education, determination and maintaining a 
passion for her work.

The Broker of Record and Owner of Re/Max 
Hallmark Trends Group Realty, in King City, 
Ana brings a wealth of knowledge to her clients 
based on a career that has spanned many differ-
ent facets of the industry.

She began her career as a Real Estate Law 
Clerk and in 1989 made a move to Re/Max that 
would leave a lasting impression. She loved the 
dynamics of the industry, working with agents, 
legal documents, and marketing – but most of 
all she loved the excitement of watching a deal 
come together and experiencing the joy of a first 
time home buyer.  

In 1991 Ana accepted a position in the legal 
department of one of the largest home builders 
in Ontario. This experience gave her a unique 
insight into the subtle nuances and integral 
components of the new home building industry 

from land acquisition, project financing,  land 
servicing, construction and sales and market-
ing. This would be the foundation that would 
support her promotion to  V.P of Operations. 
Spending many weekends educating and train-
ing company sales staff and taking to the sales 
floor herself, she realized she could turn her 
passion for the industry into a new career.

“I want to be instrumental in helping people 
realize their dreams,” is how Ana describes her 
decision to enter the world of real estate.

By 2005 she had paved the way for a stellar 
career in condo conversions, residential, and 
commercial real estate that would later boast a 
portfolio of approximately 700 properties and 
recognition as Top 10 sales representative in 
Ontario for her brokerage.

In 2011, she opened Trends Realty, a bou-
tique brokerage in King City, and over time put 
together a group of dedicated agents who serve 
York Region and surrounding areas but are 
mainly focused on King Township. The team is 
knowledgeable, experienced, ethical , possess 
strong negotiating skills and are well versed in 

all aspects of real estate. The brokerage’s Hall of 
Fame and client testimonials will attest to that!

Realizing that technology and innovation 
will play a key roll in the next chapter for her 
brokerage, in 2018 she embarked into a savvy 
business venture and affiliated with Re/Max 
Hallmark to create Re/Max Hallmark Trends 
Group Realty.  A brilliant move and the creation 
of a yet another Hallmark “Powerhouse Broker-
age”.  

Re/Max was the first brand to expand its 
reach to the global market through a revolu-
tionary global listing site. With listings from 
more than 80 countries, displayed in over 40 
languages, Re/Max agents have the opportunity 
to search and post listings internationally, mak-
ing international transactions easier than ever.  

Buying or selling a home is likely the largest 
and most important financial transaction you’ll 
ever make. Placing your trust in one of the larg-
est real estate brands in the world and in real-
tors with experience and integrity is your first 
step to ensuring peace of mind.  

Over the years there have been significant 
strides in technology and innovation which 
has helped facilitate the home buying or 
at least the home searching process. The 
internet is   inundated with a significant 
amount of property listings and property 
information.  Unfortunately, a lot of that 
information has been manipulated by third 
party advertisers and is not always accurate. 
A cautious buyer will seek out the value 
and benefits of having a trusted realtor in 
their corner providing concise up to date 
information, guiding them through legalities, 
negotiating on their behalf and basically 
assisting with the entire buying process with 
resources and affiliations to mortgage brokers, 
home inspectors, land surveyors, architects, 
engineers and legal professionals.  

“Most of our buyers are repeat clients be-
cause they recognize the value we bring to the 
table,” Ana explained. “Aside from negotiating 
and handling the legalities our clients benefit 
from our relationships with other realtors, col-
leagues and sellers, allowing us to often times 
introduce buyers to unlisted properties known 
as “ Exclusive Listings” that they wouldn’t have 
otherwise been exposed to. Being active in the 
community allows us to get to know people 
who intend to sell but may not have their prop-
erty on the open market.”

Buying a home is a huge decision and having 
someone to guide you means an easier path to 
home ownership.

When selling a property, your realtor can ad-
vise you on everything from a realistic asking 
price, average amount of days on the market, 
provide sold statics, discuss market conditions, 
devise a marketing plan and provide advice on 
what you can do to make your property appeal 
to more buyers.  

Ana offers a few tips...
Staging  

You can help get the results you want by   
staging your home. Staging   doesn’t have to be 
about redecorating your entire home. It can be 
as simple as rearranging what you have and 
making a few improvements to appeal to more 
buyers. If you  don’t want to do this yourself, ask 
your agent to recommend a professional stager. 
It can pay for itself by helping sell your home 
quicker and for a better price.

Create great curb appeal
Make the first impression count, clean up, 

paint front windows and doors, keep the lawn 
mowed and the bushes trimmed, plant or pot 
colourful flowers, clear the sidewalks.

De-clutter
Less is more in creating home appeal. Keep 

counters free of personal items, pare furnish-
ings down to the bare essentials, pack up those 
cute  knickknacks.  

Make the house shine
A home in immaculate condition sells more 

quickly - and for more money. Wash windows 
inside and out, make sure kitchen and bath 
features gleam, shampoo or replace carpeting, 
clean and dust throughout, take care of any pet 
odour.

De-personalize
You want buyers to imagine themselves liv-

ing in your home. Pack up those family heir-
looms and personal photographs.

Make minor repairs
Don’t let maintenance shortcomings affect 

the sale. Patch any holes in the walls, consid-
er painting them in a neutral colour. Replace 
cracked floor or counter tiles, fix leaky faucets 
and doors that   don’t   close properly, replace 
burned-out light bulbs.

Remove favourite items
If buyers   don’t   see something, they   won’t   

want it to be part of the deal. Remove fixtures 
or window coverings now if you’re going to take 
them with you.

Watch your pets
Dogs and cats are great companions, but 

when your showing your home, pets have a 
talent for getting underfoot. So do everyone a 
favour, keep Kitty and Spot outside, or at least 
out of the way.

Think safety
Homeowners learn to live with all kinds of 

self-set booby traps: roller skates on the stairs, 
extension cords, slippery throw rugs and low 
hanging overhead lights. Make your home as 
non-perilous as possible for visitors.

Be prepared
You never know when your agent may need 

to show your home on a moment’s notice. So 
make your beds and tidy up each morning, just 
in case.

Defer to experience
When prospects want to talk price, terms or 

other real estate matters, let them speak to an 
expert - your real estate sales representative.  

Ana and her group of agents look forward to 
using their resources, experience, knowledge, 
and personal skills to help guide you through 
the process, offering the advice you will need 
when buying or selling your home. Re/Max 
Hallmark Trends Realty Group is located at   
12967 Keele St., in King City, telephone 905-
833-0111, website trendsrealtyinc.com

Broker of Record, Ana Pronio –

Professional, dedicated, and experienced

Left to right: Melissa Pronio, Photography/Marketing,  
Darryn Mandel*,  Felica Jones*,  Franca Malfara*, 

Anthony Rotundo*,  Raffaele Tomasone*,  Joseph Torrone*, 
Jasmine Smith*,  Sal Zappulla*,  Maria Ongaro**,  Liza Moskaltsova*

*Sales Representative  ** Broker


