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An annual report highlighting
local businesses in King Township

2016
By Mark Pavilons

Nobleton’s GG Custom Designs is ahead of  the curve.
The ultimate in men’s services, this unique shop pampers our males 

in impeccably fi ne style. Due to customer demand, the shop also caters to 
women, so couples can enjoy a truly unique experience together.

It’s a full service shop, that includes barber shop services including 
that sought-after traditional hot shave; men’s aesthetics, skin care and 
spa treatments. Capping off  the fashion menu, customers can be fi tted for 
beautiful, custom-made shirts, suits, shoes and all the accessories.

A visit to GG Custom Designs will have you looking and feeling like a 
million bucks! The team at GG Custom Designs goes out of  their way to 
cater to its clientele.

Residents and customers from far and wide have embraced this amaz-
ing concept, and word is spreading. 
They can accommodate walk-ins 
and scheduled appointments, and 
Elizabeth has joined the team as a 
women’s hairstylist.

For the men, co-owner Carsten 
Uhlmann lends his personal touch 
and Isabel provides the aesthetic 
services.

They’re extremely happy they 
set up shop in Nobleton, Uhlmann 
stressed.

Carsten said they will close the 
shop in order to accommodate a wedding party for fi ttings and grooming 
treatments. They will leave the shop in ultimate style, ready to make a 
statement at that very special occasion.

Co-owner Gloria Garofali is the creative genius behind GG Customs 
Designs suits and shirts. She teams up with an experienced tailor to 
create her one-of-a-kind designs. She pays great attention to detail and 
works closely with the customer to bring the designs to life. Garofali can 
offer literally thousands of  fabrics to choose from. From paisley linings 
to brightly coloured fabrics, clients can take comfort they will be sporting 
high-caliber fashion suitable for any runway or Hollywood premier.

Gloria is available by appointment.
They are one year ahead in terms of  styles and fashions, so you can be 

the fi rst to strut your stuff  with a fi nely tailored outfi t.
Cap it all off  with a fi ne Italian leather belt and shoes and you’re ready 

for any occasion. They also offer custom-made men’s and ladies’ shoes 
from scratch. You can literally build your own design to stand out from 
the rest. Custom-made jeans are also available.

ZZ Top may have said “every girl crazy ‘bout a sharp dressed man,” but 
GG Custom Designs makes it a reality. Visit them today.

GG Custom Designs 
raises the aesthetic bar

25A Calibre Court, Nobleton
(corner of  Wilsen Rd. & Hwy. 27)

ggcustomdesignsinc.com
or call 905.859.2500

Co-owner
Gloria Garofali

“Every girl crazy
’bout a sharp 

dressed man...”



Thank
    You

For Supporting
the Local Businesses and Services

in Our Community
Anna Raeli - State Farm

Insurance
Birkshire Group

Chic Eyes Optical
Country Day School

Daryl King - Royal LePage
Design On King

Eddie’s On Main Schomberg
GG Custom Designs

Gino & Diane Schincariol,
King City Realty

McDonald’s Schomberg
Nobleton Feed Mill

Nobleton Optometry
Posto Panino

Pure Radiance Laser
Seneca College

Villanova College

Chamber of Commerce salutes award winners
Local success stories were showcased recently at the 9th annual business awards dinner, sponsored by the King Chamber 
of Commerce. Awards went to Design on King, Foley Restoration, Eek Farms, Wild Wing, Seasons Floral Studio and John’s 
No Frills.
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By Brian Lockhart

Turning back the clock is something 
many people think about while looking in the 

mirror and wonder where the years went.  Al-
though you can’t stop time, there are many things 

that can be done non-invasively to repair, detoxify, 
lighten, tone and tighten with minimal to no downtime 

or risk.  
Pure Radiance Aesthetics and Laser Clinic in King City 

offers services that will eliminate blemishes, tighten and reju-
venate skin, and enhance features with methods that are safe, effective and non 
surgical.

Spa owner, Laura Provenzano is a trained and certifi ed Medical Aesthetician 
who provides medical grade treatments and services for a variety of  conditions 
as well as for cosmetic enhancements.

“I perform medical aesthetic treatments,” explained Ms. Provenzano.  “I 
provide the best treatments on the market with cutting edge technology and 
equipment that works.  I stand behind every treatment that I offer.  If  it doesn’t 
provide results – I will not provide the treatment”.  

Pure Radiance Aesthetics and Laser Clinic offer many medical grade services 
and treatments, which can effectively treat all skin concerns.  From painless 
laser hair removal, body contouring, skin tightening, cellulite reduction, skin 
tag and blemish removal, Botox and Filler as well as cutting edge Platelet Rich 
Plasma Therapy for skin and hair rejuvenation.

Many people have the wrong idea when it comes to Botox and Fillers.  “Our 
goal at Pure Radiance is to soften lines and restore the volume you once had; not create Barbie” explains Laura.  “We take the ‘baby step’ approach and never 

over inject.  This way – people will not know unless you tell them.” she adds.  “I 
educate my clients.  We only use the best quality neurotoxins and fi llers on the 
market for the most natural and longest lasting results.  

Now is the time of  year to book your laser hair removal.  When you buy 5 
treatments, you get one free!  They also offer gift cards in any amount, which is 
a huge hit with both men and women.  “It allows people to use the credit towards 
anything they want but may not indulge otherwise”. 

“As far as skin care lines, all of  our products are scientifi cally developed and 
formulated by Dermatologists with medical grade, cutting edge ingredients and 
delivery into the skin, approved by Health Canada.  There is a big difference 
between what you get over the counter at your local drug or department store.  

Located beside the Post Offi ce on Doctors Lane, you can make an appointment 
by calling Pure Radiance Aesthetics and Laser at (905) 539-7873 
PURE.

Pure Radiance offers the natural 
solution to looking better

Medical Aesthetician, Laura Provenzano provides a state of the art skin tightening 
treatment in her King City Clinic.  Pure Radiance Aesthetics and Laser off ers a wide 
variety of anti-aging treatments as well as detailed consultation and analysis.

“I stand behind every treatment
that I offer. If it doesn’t provide 
results – I will not provide the 
treatment.”

Health is in the eye of the beholder
By Wendy Gabrek

The eyes are the window to the soul, but also 
to your health.

Optometrist Melisa Siragusa, owner of  
Nobleton Optometry, knows that regular and 
thorough eye exams are important and she 
wants you to know that too.

From her offi ce, located on Highway 27 in 
the heart of  Nobleton, Dr. Siragusa can tell 
you more than what prescription you should 
be wearing in your designer frames – she can 
also predict markers for future health concerns 
and help you to take control of  your personal 
well-being, reducing headaches, and eye strain. 

‘Clearly’, we know that eye health is import-
ant, but what’s even more important is having 
an optometrist you 
can trust. Eye exams 
are not covered for 
most adults, so a lot 
of  adults choose not 
to have their eyes 
examined as often as 
they should. Noble-
ton Optometry can 
direct bill most in-
surance companies. 
Dr. Siragusa will 
work with you to en-
sure you are receiv-
ing only the care that 
you need, to make things more affordable. Plus, 
her new offi ce is equipped with the latest tech-
nology which can detect variances in your eye 
health more accurately than other methods. Dr. 
Siragusa always compares her readings with 
her own measurements, taken the “old-fash-
ioned” way, to ensure your prescription is up to 
date, creating a benchmark to your good health 
over time.

Dr. Siragusa says she was a “nerd” growing 
up, and that she loved school.

Raised by her Italian parents and grandpar-
ents, Melisa says her sister would often tease 
her because she refused to miss a day of  school, 
even if  she was sick.

That perseverance led Dr. Siragusa to pursue 
a Bachelor of  Science from Western University 
(with a double major in Cellular Biology and 
Biology). She then went on to study at one of  
the oldest optometry schools in North America.

Dr. Siragusa’s training also allows her to co-
ordinate with other medical professionals to or-
der MRIs and blood work if  necessary, digging 
deeper into the cause of  her patients’ issues, 
leading to a faster resolution or treatment plan.

“I’ve sent patients on to see diabetic special-
ists, chiropodists, and even for a colonoscopy,” 
said Melisa. “The eyes can tell a lot about your 
current state of  health. They are the windows 
to the body.”

Born and raised in Vaughan, Dr. Siragusa re-
turned home to start her practice, and is proud 
of  her freshly renovated space – custom built to 
suit her needs, including her extensive display 
of  frames.

In practice for four years, Dr. Siragusa says 
she is dedicated to her current and future pa-
tients, a gratitude she shows by not booking her 
patient appointments too close together.

“Some people book their patients ten min-
utes apart,” she said. “That’s not enough time 
to perform a thorough examination and to get 
a chance to ask all the questions to learn about 
your patients’ specifi c visual needs.”

New patients at Nobleton Optometry can 
expect a lot from Dr. Siragusa and her offi ce 
manager, Bianca. 

“Bianca is study-
ing opticianry too 
and has worked in the 
industry for a while. 
She’s a pleasure to 
work with and a 
great asset,” said Dr. 
Siragusa.

As for who makes 
up her current 
patient base, Melisa 
has seen patients as 
young as six months 
old. She recommends 
that children be seen 

at 6 months, 3 years and then annually after 
that. Adults should see their eye doctor every 
two years.

Beyond regular health check-ups, Dr. Siragu-
sa also sees patients to determine job limita-
tions – as pilots and fi re fi ghters are required to 
have full colour vision.

“It’s another good reason to start getting 
your eyes tested early,” warns Dr. Siragusa. “It 
could help avoid disappointment down the road 
with your children’s chosen line of  work.”

Having known she wanted to be an optome-
trist since she was a child herself, Melisa says 
she loves what she does to this day – everyday.

“I had a good experience with my optome-
trist when I was young, and in grade nine when 
I had to write my ‘life plan’ I chose optometry. 
I’ve never wavered on that choice.”

With her eye on the future, Melisa says she 
hopes to stay in her current location and grow 
with the community.

Specializing in family care – especially 
children and our valued seniors – Dr. Siragusa 
looks forward to seeing you soon.

Nobleton Optometry is located at 12931 High-
way 27, Nobleton.

For more information
visit www.nobletonoptometry.ca

or call 905 859-2020

“The eyes can tell a lot about your
current state of  health. They are the

windows to the body.”
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E ducators are thrilled when their 
students “get it.” What’s not to 
get, when the world is at your 

doorstep?
King’s Country Day School wants the 

next generation of  environmental stew-
ards to get it, but also embrace it, love it 
and protect it.

The school’s new direction is taking 
them quite literally to the back acre-
age where something magical happens. 
Immersed in 80 acres of  natural topog-
raphy, students are enjoying some new 
courses and projects, all aimed at giving 
them an appreciation for the great out-
doors.

The student body has John Liggett, 
Head of  School, and Andy MacMillan, 
Coordinator of  Outdoor Education, to 
thank for this.

Liggett explained after a recent face-
lift, they’re now focusing on what the 
property has in abundance – some 80 
acres of  unspoiled beauty. For the past 
fi ve years, students in Kindergarten to 
Grade 6 have enjoyed an outdoor edu-
cation component. Students don’t have 
to get on a bus, but simply walk out the 
back door.

“We’re quite blessed,” Liggett admit-
ted. It’s an opportunity, he said, to take 
the school’s green reputation to new 
heights. Students who are so inclined 
can become strong advocates for envi-

ronmental concerns and issues “right 
here in King.” The whole idea is to “pro-
mote environmental citizenship among 
our young.”

CDS has a track record for sustainabil-
ity and environmental consciousness. 
Despite feeding some 900 people per day, 
the school generates zero waste, thanks 
to an innovative organic composting 
system. Many initiatives help make CDS 
as green as possible.

What Liggett wants to encourage is a 
student-led program that addresses envi-
ronmental issues important to them. To 
that end, it’s much better to have them 
“get out there.”

The CDS property boasts fi elds, 
streams, marshes and forest cover. This 
is the new classroom.

MacMillan, a geography teacher 
backed by decades of  outdoors experi-
ence, wants to give his charges an unpar-
alleled experience. He already has. This 
fall, he brought the Grade 7 students to 
Killarney to immerse them in Ontario’s 
wilderness. During their short stay, they 
experienced three very different activi-
ties, including a canoe trip with MacMil-

lan on George Lake, en plein air painting 
with Killarney artist Pierre Sabourin, 
and a guided hike on the Chikanishing 
Trail with breathtaking views of  Geor-
gian Bay.

He also led a group of  25 Senior School 
students on a canoe/en plein air art 
trip in the Temagami wilderness. Both 
groups were awed and inspired by the 
experience. For some, it was their fi rst 
trip deep into the heartland. Liggett 
points out that offering this type of  ex-
perience is not typical of  many schools 
today. The lessons learned fi rst-hand are 
brought back to the classroom and be-
come talking points that go way beyond 
the texts and handouts. Introducing a 
green industry course, MacMillan is 
leading the students along the garden 
path, again quite literally. Together, 
they have designed and will soon build a 
functioning vegetable garden. With help 
from food services, they will plant, nur-
ture and harvest vegetables that make it 
to the plates of  fellow students. “Putting 
a rake and shovel in their hands is awe-
some,” MacMillan observed.

Liggett said it’s a great initial project 
and “we’ll see where it takes us.” Mac-
Millan said it will, quite frankly, lead to 
a world of  potential. “Our hope is that 
our kids will become activists, save the 
land, and keep the guard,” Liggett said.

MacMillan, who also runs a wilder-
ness camp at Temagami in the summer, 
has amassed a mountain of  topical les-
sons for his CDS students. Other staff, 
too, are embracing the new possibilities 
and are eager to pitch in.

From living off  the land, camping and 
simply enjoying nature, CDS is defi -
nitely raising the bar in environmental 
education.

If  you stood at the rear of  the building 
and looked out at the expansive vistas, 
you’d get it, too! 

TAKE 
FLIGHT 

It could be a pair of track shoes, a theatrical costume, or maybe even a robotics set. 
If your child has a passion for something, we will harness it and take it to a whole 
new level. We will essentially attach a big set of sub-woofers to it and allow it to be 
amplifi ed to the world. If they have yet to fi nd it, we will dig down deep and explore all 
the possibilities, and not stop until we unearth that one thing that opens their mind and 
their eyes as big as humanly possible. It’s an incredible place to discover big, dreamy 
answers to the question,

WHO WILL YOU BE?
cds.on.ca/whowillyoube

The Country Day School offers JK-12 in 
a co-ed, non-denominational environment 
located on 100 beautiful acres in King.

13415 Dufferin St., King, ON  L7B 1K5
T: 905 833 1972   www.cds.on.ca
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AN OPEN HOUSE 

October 22
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Great outdoors abound at
The Country Day School

Located at:
13415 Dufferin St., King, ON  L7B 1K5

Contact us at:
T: 905 833 1972 www.cds.on.ca

The Country Day School offers
JK-12 in a co-ed, non-denominational
environment located on
100 beautiful acres in King

Give a youngster a paddle, 
and she will explore.
Give him a shovel, and
he will unearth something 
truly remarkable.

By Mark Pavilons
John Liggett, Head of 

School, and Andy
MacMillan, Coordinator of 
Outdoor Education, show 

off the beautiful prop-
erty that is Country Day 

School’s back yard.

CDS brought their
students on several 
wilderness experiences 
this fall, including a 
canoe/en plein air art 
trip to Temagami.



The Golden Arches are now 
part of  the landscape in 
Schomberg.

McDonald’s arrived recent-
ly and it’s quickly becoming a 
great fi t in this community.

The franchise, according to 
owner Rory MacKinnon, boasts 
many “fi rsts” in the industry.

“Our new Schomberg site 
features McDonald’s ‘new’ look 
with an updated service system 
and self  order kiosks capable of  
handing cashless payments and 
mobile coupons.  The modern 
décor, 62-seat dining room is 
fully accessible and offers var-

ious dining zones that can 
be used for different 

dining occa-
sions.”

MacKinnon is no stranger to 
the franchise, but Schomberg 
has been a very special project.

“Schomberg is special in 
that in partnership with Petro 
Canada, we are able to have full 
service and drive-thru. They 
can service commuters and the 
community needs all in one 
franchise.

MacKinnon is also big on com-
munity support.

His local fundraising efforts 
began by pitching in to the 
Schomberg Village Association’s 
Hometown Christmas. Through 
October until Nov. 13, $1 from 
every Happy Meal sold has been 
earmarked for the SVA.

“We look forward to continued 
involvement in the many groups 
that make Schomberg such a 
vibrant and special place to live 
and play.  McDonald’s is also 
a big supporter of  local sports 
teams and our proximity to the 
Trisan Centre is a great fi t for 
mutual events together.”

There’s no mistaking the fact 
that McDonald’s provides local 
employment. The Schomberg 
store employs more than 70 
staff  that don’t just work at this 
location, but also live in the 
area and contribute to the com-
munity.

MacKinnon is also no strang-
er to King.

He said he spent quite a bit 
of  time in Schomberg over the 

years and it “has a particular 
charm that I have always en-
joyed.

“I have long believed that 
Schomberg would be a great 
place for a McDonald’s – our lo-
cation and where it is situated. I 
am proud of  the type of  offering 
that we present to the communi-
ty.”

This is a 24/7 location and 
there’s a high-capacity dual lane 
drive-thru for peak volumes.

Relying on the employment 
philosophy that employees feel 
valued and are part of  the team, 
McDonald’s offers a supportive 
work environment.

MacKinnon started as crew 
member himself  in Ottawa at 
the tender age of  16, some 42 
years ago. Rory’s guiding prin-
ciple is to ensure the same kind 
of  support and training that he 
enjoyed in his career continues 
within his restaurants.

“Most of  our current man-
agement and crew started as 
crew and have developed into 
their current positions,” he said. 
“McDonald’s is the best, great 
fi t for those people looking for 
fl exible schedules, opportunities 
for growth, and those looking 
for a job that involves working 
as a team.”

He has managed to secure 
the full bakery lineup for the 
store, something unusual for 
the smaller outlets. Fresh baked 
croissants and danishes are sure 
to please.

Many ‘fi rsts’ at Schomberg McDonald’s
By Mark Pavilons

McDonald’s Schomberg is located at
65 Dillane Drive, Schomberg, Ontario

For more info, visit www.mcdonalds.ca

The Schomberg site features 
McDonald’s ‘new’ look
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By Mark Pavilons

Relying on your local merchant is as important 
today as it was generations  ago.

Consumers today want to deal with friendly, 
knowledgeable staff. If  they go above and beyond, 
loyalty is assured.

Nobleton Feed Mill has a long tradition of  serving 
rural residents. Their commitment to their “country 
customers” has always been paramount.

The company continues to innovate and, at the 
same time, respect its roots and levels of  local ser-
vice.

Nobleton Feed Mill has grown beyond its bread 
and butter products and services – livestock, eques-
trian and dog feed and products. For some time, 
co-owner Alf  Budweth has been creating some amaz-
ing nutritional concoctions for exotic animals.

Budweth, who’s been involved in the family 
business for more than 37 years, knows just how to 
mix that perfect horse feed for your prized thorough-
bred. And he’s a wizard when it comes to his gorilla 
muffi ns, cricket food and veggie bites for hippos and 
rhinos.

Not your typical fare, but Budweth’s company 

Züküdla (that roughly translates to “zoo food” in 
zulu) is becoming a leader in exotic animal food.

He’s spent years of  meticulous research to make 
his feed among the very best. He has a reputation to 
maintain.

The Züküdla brand came about after the Toronto 
Zoo contacted Budweth about creating some new 
feed for their animals. The company obtained the 
contract for the zoo more than eight years ago and 
they’ve been creating and perfecting their blends, to 
the point they’re responding to demand from all over 
the world.

“What sets Züküdla apart from the competition, is 
our attention to detail. I think it’s easy to mimic or 
duplicate what’s being done in the industry. But we 
want to do it better, we want to craft better diets, and 
offer our customers better service,” Budweth said.

Nobleton Feed Mill is currently the largest dis-
tributor of  Masterfeeds products in North America. 
Budweth wants Züküdla to have that same status and 
credibility.

Admittedly, there are some “crazy ingredients” for 
Züküdla products.

Take their gorilla muffi ns for example. Primates 
suffer from many ailments and conditions that 

affect humans such as 
cardiovascular disease 
and diabetes. For the 
idle animals in captivity, 
they need a high-fi bre, 
low-glycemic diet instead 
of  fats and sugars. The 
muffi ns fi t the bill, even 
though Budweth admit-
ted humans would not 
fi nd them appetizing.

Also on tap is a “dog 
biscotti,” a healthy dog 
treat that’s sure to please. 
They are made with 
human-grade ingredients 
and available in pump-
kin and banana. They’re 
suitable for all ages; are 
easy to digest and they’re 
even made in a nut-free 
facility!

Züküdla is the feed 
mill’s way of  branching 
out, partially due to ne-
cessity and by evolution.

Budweth said it’s fun 
but everything comes 
with its unique set of  

challenges. Currently, there are some border issues 
with getting products into the U.S. but Budweth is 
creating a network to have access points where his 
products can get to their American markets.

There is virtually nothing Budweth can’t make 
– they are all based on vitamin and mineral pack-
ages. Collaborating with animal nutritionists at top 
institutions and combining talents with their own 
animal nutritionists, means that Züküdla can design 
and tailor diets for customers in a quick and cost-ef-
fective manner.

The goal is to create healthy animals and contin-
ually fi nd solutions in animal nutrition. Budweth 
is a chef  of  sorts, blending the ingredients and 
experimenting until he gets it just right. He doesn’t 
use any drugs or growth hormones in his products. 
He’s invested in some new equipment, so Züküdla 
will achieve its goals. It’s defi nitely worthy of  wide-
spread attention.

From helping fl amingoes maintain their bright 
pink plumage to fostering nice fi bre coats on alpacas, 
Züküdla has a product for every animal’s needs.

Alf  and Dave Budweth are not only committed to 
their customers, but have a deep connection with the 
community they serve.

Both are volunteer captains with King Fire and 
Emergency Services.

They’re part of  a bigger family and they genuinely 
care about their fi refi ghting brethren as well as their 
customers, friends and neighbours. One moment 
they’re loading farmers’ trucks with products and 
the next, they’re rushing off  to a fi re or accident call.

From exotic animal food to grass-roots customer 
service, Nobleton Feed Mill is your one-stop commu-
nity shop.

For the Budweths, it’s much more than a business 
– it’s family!

For more, contact them at 1-877-985-8352 or visit 
www.zukudla.com.

Innovative animal feed
sparks company’s growth

Dave and Alf Budweth
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By Mark Pavilons

T ruth, unity and love may not be part of your typical course curriculum. At Villanova College in 
King, these core values are meshed with high academic standards to challenge students to 
extend themselves.

A good value system is key to a quality education and the administration at Villanova provides “ethi-
cal leadership.” Above all, they are all here to serve the best interests of their students.

The independent Catholic school, the only school in Canada that professes Augustinian values 
and teachings, relies on a rich history as its “rudder,” according to President Paul Paradiso. A 40-year 
educator, Paradiso builds on the strength of its affiliation with the Augustinians at abutting Marylake 
Shrine of Our Lady of Grace. Marylake has a special place in Ontario’s history, and the former estate 
of Sir Henry Pellatt stands as a testament to some simple, yet important values.

It has been owned by the Augustinians since 1935. An agricultural school was established on the 
grounds in the 1930s and in 1942, Archbishop of Toronto, Cardinal McGuigan, invited the Augustini-
ans to establish a shrine and offer weekend retreats. He hoped Marylake would become an important 
place of pilgrimage in honour of Mother Mary, and become the centre of Marian devotion for all Ontar-
io. The shrine was dedicated in 1978 by Cardinal Carter.

Students at Villanova use the shrine for special events, masses and music concerts throughout the 
school year. It holds a very special place in the hearts of students, staff and parents at the college. 
Paradiso also sits on an advisory committee that is helping to rejuvenate Marylake.

Villanova is the only Canadian school that is a member of the Augustinian Secondary School As-
sociation with ties to Villanova University, based in Philadelphia. This relationship and deep traditions 
help drive the success of King’s Villanova.

“The kids know why they’re here,” Paradiso observed, noting they view the two properties as “one 
campus.”

It’s been an incredible journey during the school’s relatively short 16-year history. Paradiso was on 
the ground floor of establishing the college and the support of the Archdiocese of Toronto was integral 
to the school’s creation, success and evolution. Through fundamental philosophies of faith, academ-
ics and community, this school has grown in leaps and bounds. Affordable access and smaller class 
sizes have made Villanova an attractive “school of choice,” according to Paradiso. It’s a place where 
you can walk the halls and really “see the difference. We walk with our students and live our faith,” he 
pointed out.

Villanova has marked some recent successes, and there are more to come. Work has begun on 
the new artificial turf playing field, which will be used for soccer, football and field hockey. This project 
was years in the making, and involved some great partnerships with both King Township and the King 
United Soccer Club. Included in the current construction is the foundation for a full field bubble in the 
future. The field will be used by the community and by the school to train, play and host events.

Paradiso sees this as very exciting as it extends the playing season and provides more opportuni-
ties for athletics. As well, given its nature, it requires very little in the way of maintenance.

Villanova had some very humble beginnings in King, starting with 26 students in 1999, graduat-
ing its first class in 2003. Today, the school boasts some 520 students in Grades 4 through 12, and 
roughly 60 staff. The steady growth has been family driven, in response to community need, Paradiso 
said. Primarily designed as a high school, Villanova also caters to the younger grades, which results in 
siblings attending together.

People choose independent schools, in particular Villanova College, because of enriched academic 
programs, personal attention, small class sizes and numerous extracurricular opportunities. At Villano-
va, they are a bit “counter-cultural in a very positive way” by pushing values – God, family and school.

A solid education, along with personal growth, will help young people as they venture out into 
today’s global economy. Paradiso is proud when he says Villanova helps create better students and 
better people.

The school community also has a huge social outreach program. From Remembrance ceremonies 
and a large annual Terry Fox Run, to food drives, students thrive on helping others. Some of their out-
reach has included weekly sandwich patrols to downtown Toronto, mission trips to Peru and Ecuador, 
annual trips to Habitat for Humanity builds, and a Reading Buddy program with children at St. Charles 
Garnier School.

St. Augustine’s influence on Christianity and western theology is undeniable. Perhaps Villanova 
graduates will exert their own influence on future generations.

905-833-1909 • admissions@villanovacollege.ca

www.villanovacollege.org
2480 15th Sideroad, P.O. Box 133, King City, ON L7B 1A4 UNITAS   VERITAS   CARITAS

Core values shore up academics 
at Villanova College
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Chic Eyes Optical 10 - 1700 King Rd., King City  Tel. 289-467-6000   www.chiceyes.ca

By Jake Courtepatte

When Chic Eyes Optical opened its doors in 
2015, owner Ryan Knight fi lled a gaping void in 
the growing area.

“There was no optical store in King City,” said 
Knight. “Or in the surrounding area. Residents 
from King had to go to Richmond Hill, or Aurora: 
it’s nice to have one close to home.”

In a market that reaches and is required by all 
walks of  life, convenience was key in choosing 
the expanding King’s Ridge plaza at the corner of  
King and Dufferin for the business.

“You need glasses, you need contacts. We have 
a great optometrist, and high-level technology, to 
serve the community.”

The layout integrates a wide range of  eyewear 
options for purchase in the store at the front with 
the latest technology in the optical industry in 
the back, like retinal imaging machines and digi-
tal phoropters.

“Everything is state of  the art.”
Utilizing the centre’s array of  technologies is 

Dr. Navdeep Kaur, whose background involves 
a focus on ocular diseases while working in the 
United Kingdom. 

Graduating from the University of  Bradford, 
England, in 2008, Dr. Kaur brings to King City 
a board certifi cation in ocular pharmaceutical 
agents, and is qualifi ed to manage red eyes, 
ocular allergies, dry eyes, and bacterial and viral 
infections using therapeutics.

Knight himself  became involved in the optical 
industry through his father, who opened a store 
in Thunder Bay around 25 years ago. He found 
himself  following in his father’s footsteps at 
Georgian College in Barrie, where he earned his 
license as an optician.

“I met my wife, and ended up staying in South-
ern Ontario,” said Knight. “And I wanted to have 
my own business. I had worked for Josephson’s, 
I had worked for Hakim, and I thought, ‘it’s time 
for me to have my own.”

Knight is also a mentor for the College of  Opti-
cians of  Ontario in contact lenses.

As a young, fi rst-time business owner, Knight 
does well in keeping track of  the latest trends 
in eyewear, where new developments have both 
eyeglasses and sunglasses with interchange-
able rims, Pandora charms, and plenty of  other 
unique designs to keep the wearer looking styl-
ish.

Brands carried by Chic Eyes include Maui 
Jim, Coach, Dolce and Gabbana, Ray Ban, Prada, 

Girgio Armani, and many more.
Belgian eyewear company Binoche sells in 

limited productions of  under one hundred world-
wide, of  which Chic Eyes has access. 

“We’re not just an ordinary store,” said 
Knight. “We have a lot of  exclusive brands, high 
end, handmade. We have frames where if  you 
walk into a restaurant, you know somebody else 
isn’t going to be wearing the same frame as you.”

A full range of  collections, as well as contact 
information and location, are available online at 
www.chicheyes.ca.

Chic Eyes Optical off ers the latest trends and fashions in eyewear
You need glasses, you need
contacts. We have a great
optometrist, and high-level

technology, to serve
the community.

“ “

Ryan Knight

“Everything is
state of the art”

here are many reasons why 
Eddie’s On Main Hair Studio is 
such a local success story.

Owner Eddie Zeeman sees his cli-
ents as blank canvasses. With a me-
ticulous, artistic eye, Zeeman creates 
magic, giving his loyal customers 
something truly unique.

He admitted he hasn’t had a slow 
week since he opened on Main Street, 
Schomberg in June of  2015. His loy-
al customers followed him from his 
previous location and he’s now serving 
customers from far and wide. He even 
has regulars from Peterborough and 
Midland.

The Juno Award-winning musician 
is the consummate host. He offers 
“Rock Musician Saturdays,” and then 
welcomes local ministers to a social 
time during “Holy Fridays.”

“They’re all wonderful people,” 
Zeeman said. “Some have become close 
friends.”

As a history buff, he fi nds 
Schomberg, and the historic building 
he’s in very interesting and charming.

“I love the history of  the building 
I’m in, and I’ve researched it quite a 
bit. I have some extraordinary photos 
of  my salon when it was a bank in 
1903. I’m a local history enthusiast.”

Zeeman is a colour specialist and 
admitted he’s “very obsessive about 
learning new things. I still spend a 
lot of  time studying colours and cuts 
and tend to gravitate toward things 
I love. Having said that, my number 
one priority is to always try to give the 
client what they want, within reason. 
It’s all about their face, their hair type. 
It all has to work together. I’m a terrif-
ic listener to the point that I can hear 
what the customer isn’t saying, if  that 
makes sense.”

Zeeman said some customers have 
very specifi c wants, and others offer a 
blank canvas. He’s daring, and enjoys 
something slightly risky and different 
on a woman’s hair that still passes 
as “professional looking” at the work 
place.

“That’s a home run for me. And of  
course, if  someone wants something 
head turning and wild, I’m all over 
that,” he said.

Every customer leaves with a dis-
tinct, one-of-a-kind look. “Nobody ever 
gets the same cut or colour here as 
anybody else. That would depress the 
heck out of  me.”

While keenly attuned to the indus-
try, Zeeman is a bit of  a maverick, fi nd-
ing mainstream fashion pretentious 

and self-important. Whenever there 
are emerging products or styles, he 
takes it all with a grain of  salt.

“I use the products that work well 
for me, and it’s really hard to get me 
to switch products, or to convince 
me that a really freaky haircut on a 
runway model is ‘the new trend in hair 
design.’”

The classics, he contends, always 
work. “You have to pay attention to 
new trends and try not to get into a 
creative rut; but in the end you’ve got 
to be true to yourself.”

Eddie is still on a solo tour – a one-
man show. While it limits how many 
customers he can take on a given
week, the “one-on-one attention my 
clients get is second to none and my 
regulars really appreciate that.”

He fi rmly believes his colour work  
holds up to any high end salon in
Toronto.

“I treat every cut like a sculpture. 
I’m an absolute perfectionist. I play 
fantastic music and make a damn good 
cup of  coffee, too. I do my unique thing 
here. I’m also apparently the only salon 
on the planet that doesn’t post or hang 
any hair product advertisement photos. 
Every hair picture you see in my salon, 
my website or ads is my own work.

As a successful drummer, Eddie has 
had a very good decades-long run in 
the music business. Hair has always 
been his passion, and became a sec-
ond career. He admitted it took a lot 
of  guts to open his own salon, “but it 
was a great move and I’ve never looked 
back.”

Eddie’s popularity means you have 
to book him in advance. His styling 
hours are Tuesdays and Wednesdays, 
10 a.m. to 4 p.m.; Thursdays and Fri-
days, 11-8, and Saturdays 9-4.

Eddie’s On Main 
caters to

a wide variety
of clients

By Mark Pavilons

T

Eddie Zeeman
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Look no further.
Having one special person for your car, home, and life 
insurance lets you get down to business with the rest of 
your life. I'm State Farm® – it’s what I do, 24 / 7, 365.  
GET TO A BETTER STATE®. CALL ME TODAY.

1201034CN.1

State Farm branded policies are underwritten by Certas Home and Auto Insurance Company or Desjardins Financial Security 
Life Assurance Company.

®State Farm and related trademarks and logos are registered trademarks owned by State Farm Mutual Automobile Insurance Company, used under 
licence by Certas Home and Auto Insurance Company and Desjardins Financial Security Life Assurance Company.

DEPENDABLE and 
KNOWLEDGEABLE agents 
seek customers looking for real 
PROTECTION and long term 
RELATIONSHIPS.

seeks adventurous cat owner.  seeks adventurous cat owner.  
Please be employed and willing 
to relocate. Especially fond of 
black and white tuxedo cats. All 
responses will be answered. 
Looking for that Purrr-fect match. 

GRANOLA EATING, CAMP 
LOVING, WORLD TRAVELER 
seeks woman of my dreams.

Anna Raeli, Agent
2201 King Road, Suite 2
King City, ON  L7B 1G2
Bus: 905-833-2662   Bus: 905-833-ANNA
www.annaraeli.com

O� ering a personal touch is important to Anna Raeli of State Farm in King City. She’s 
engaged in her community and she’s a familiar face around town.

In this age of online, self-service, Raeli prides herself in being “connected” with the 
public.

“We are a local o�  ce and provide personal service. � ey don’t have to call a 1-800 
number to speak to a call centre.”

Calling 905-833-ANNA (2662) gets you to a real person.
� e team will cater to clients’ needs, if they choose the convenience of an online ser-

vice. “We strive to do business the way clients want to do business i.e. online, by email, 
by phone and in person. We meet with clients face to face not just when they purchase 
insurance but ongoing as their needs change. � is is how we build and strengthen client 
relationships.

“I take pride in promoting the friendly good neighbour image not just within the 
agency but out and into the community as well. We are very familiar with the needs of 
King residences when it comes to insurance, especially home insurance i.e. rural prop-
erties and high valued dwellings are our forte.”

Clients’ needs also change over time.
Raeli pointed out that not everyone looks for the lowest priced insurance com-

pany. Besides price, remarkable service is important to them. People want an insur-
ance-made-simple approach.

“We greet clients by their � rst name and really get to know everything about them. 
� ey trust us to provide them with the best possible advice that is tailored to their 
unique needs but they want to be involved in choosing what is right for them.

“People don’t care about how much you know until they know how much you care. 
We just don’t tell people what they need, we engage in meaningful conversations to � nd 
out what is most important to them and what their goals are and from there we recom-
mend a plan that meets those needs.”

� ere’s a lot of information that people need to digest when deciding on the best 
coverage for their needs.

Besides car and home insurance, far too many families are unprotected or inade-
quately covered when it comes to life insurance.

“� ey need to have the right mind set that they need to buy life insurance when they 
think they don’t need it, because when they do, they have it. We will all cross that line of 
insurability one day, and my advice is buy life insurance today and don’t wait.”

Raeli’s direct contact also allows her to be involved in her community.
Her o�  ce is involved in sponsoring various events such as King City Christmas, King 

City Skating Club, Arts Society King, King City Soccer League, Sip and Savour  etc. 
Raeli was the co-founder and previous vice-president and president of the King City 
Business and Community Association and brought forth many topics that were voiced 
by the business owners i.e. parking, tra�  c � ow on King Road and promoting their 
business.

“When there was no King City Christmas when I came to open my business, I 
thought I had to change that and that’s what I did along with the help of other local 
business owners.”

Raeli started at State Farm in 1998 and over the years she 
worked for two State Farm agents until she decided to go 
through a competitive selection process to open her own 
agency. She chose to open in King City in 2007 as she saw a 
great opportunity to grow alongside a growing community.

In January 2014 the State Farm Canadian branch sold to 
Desjardins.

“We are so excited about the great changes that have come 
along and the ones that will soon follow. We have new and 
competitive insurance rates so clients are happy about that. 
We are going through a big transition now, learning new 
products and processes, however, we feel we are headed in 
the right direction. I cannot do it without the help of my 
dedicated and hardworking team.”

Raeli was the recipient of the Business Excellence Award 
Chamber of Commerce in 2009; � e Spotlight on Business 
in 2014, and through State Farm-Ambassador Travel, Busi-
ness Leader, legion of Honour.

For more about Raeli’s services, visit them at 2201 King 
Road, King City, or visit www.annaraeli.com

Anna Raeli, Agent
2201 King Road, Suite 2
King City, ON  L7B 1G2

Bus: 905-833-2662  |  905-833-ANNA
www.annaraeli.com
Parliamo Italiano

Anna Raeli and 
State Farm offer 
personal service

By Mark Pavilons

“People don’t care about
how much you know until they 

know how much you care.”

Anna Raeli



By Jake Courtepatte
When owner/operator Adam Iannacchino chose a name for his restaurant, he 

wanted to make sure the residents of  King City knew it was the place to go for a quali-
ty Italian meal.

Hence the name “Posto Panino”, Italian for “sandwich place”.
“I wanted to put the word “posto” in the name so people knew that it was the place 

in town to be,” said Iannacchino.
While still selling a variety of  sandwiches, the shop has grown in its just over one 

year of  operation to encompass a menu of  pizzas, pastas, comfort food, and almost 
any food that would remind a diner of  recipes from the old country.

“We’ve evolved in terms of  number of  items on our menu,” said Iannacchino. “But 
we serve traditional, back to the basics cuisine. Simple recipes with fresh ingredients 
that you would fi nd back in Italy.”

“For me, the simplest things are the best, especially when it comes to Italian food. 
That’s what we’re sticking to.”

The location, at 1700 King Road at the corner of  King and Dufferin, is one of  a 
handful of  businesses to pop up at the new King Ridge plaza.

Iannacchino, from Vaughan, and his investors saw an opportunity to fi ll a void in a 
rapidly growing area.

“It’s a new community,” said Iannacchino. “There are a lot of  new 
people coming to King, but there aren’t many restaurants in the area. I 
saw it as an opportunity to explore a new town, and build with it.”

And build with it they have. Having spent time working with Italian 
cuisine in his almost twenty years in the restaurant industry, Iannac-
chino’s goal was to try a different angle to traditional Italian restau-
rants.

“We serve all the traditional Italian foods, I’m just a little different 
in the way it’s presented, the look of  the place, the atmosphere, and the 
way we do our day-to-day business.”

In building a business plan, Iannacchino and his team looked at the 
factors involved in how people consume food in today’s world, including 
time restraints.

“People have a lot less time, they’re always on the go. They are look-
ing for more convenience, especially when it comes to food. We have a 

place where people can come in and 
if  they have the time, they can sit down and enjoy, 
but we also do take-out and can work at a faster 
pace.”

The take-out options involve almost every item 
on the restaurant’s menu, providing customers 
with high-quality meals on the go as opposed to 
fast food options.

“Just come in, call ahead, order it and pick it 
up. That’s the idea we try to concentrate on.”

The restaurant itself, however, is also suited for 
a fantastic dine-in experience. The modern décor, 
combined with a rustic wooden backdrop and bar, 
make for a comfortable restaurant setting.

They can customize a menu to suit any par-
ty, and can accommodate up to 50 people at the 
restaurant, and any number for outside catering.

A full menu of  both in-house and catering op-
tions is available online at www.postopanino.com. 
Follow them on Instagram to see current photos 
and events.

1 - 1700 King Road  •  King City  •  905.833.3328  •  www.postopanino.com   •   @postopanino

Posto Panino brings a modern touch
on traditional Italian to King City

“The simplest things are the best,
especially when it comes to

Italian food.”
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By Michael Pickford

or most people, the dream of  own-
ing a business you can call your 
own remains just that – a dream. 

One local couple turned that dream into 
a reality last year, opening up a “unique” 
hybrid store combining a Benjamin Moore 
Signature store with a full service interior 
design business.

Design On King is a concept more 
than three decades in the making. Having 
dedicated the past 30 years of  his life to 
the paint industry, working in multiple 
marketing and corporate sales roles across 
the continent and overseas, Andy Nemes 
and his wife Marcy decided to take a leap 
of  faith in May of  2015. Upon turning down 
an opportunity to move to the Netherlands, 
the duo made the decision to truly invest in 
their future, partnering up with world-re-
nowned paint manufacturer Benjamin 
Moore and adding their own personal touch 
to the new operation.

“Our approach is perhaps a little differ-
ent to the typical paint stores you might see 
around, as we have full interior design ser-
vice and home décor departments within 
the store. These are lead by Marcy Nemes, 
an accredited Interior Designer with over 

27 years interior design 
experience.,” Mr. Nemes 
said. “This has been 
something my wife and 
I have been considering 
doing for quite some 
time, so it’s been really 
exciting for us.”

The business offers 
a full range of  Benjamin Moore products 
through the painting side of  the opera-
tion and a multitude of  packages from an 
interior design standpoint, with Mr. Nemes 
saying they try to go the extra mile to help 
homeowners carry out the “perfect vision” 
for their home. That includes such things 
as colour consultations, window treatment 
suggestions, furniture recommendations 
and full room makeovers - “the whole nine 
yards”, according to Mr. Nemes.

Since opening its doors 18 months ago, 
Design On King has experienced “tremen-
dous” success, with the local community 
offering up a warm “Welcome to King”.

“Business has been great. We really 
couldn’t have expected it to be any better,” 
Mr. Nemes said. “Benjamin Moore is a well 
respected brand and that attracts people in. 
Then we have the people coming in that are 
interested in the interior design aspect of  
the business, which is fantastic too. We’re 
fi nding it’s been a great fi t packaging these 
two things together so far. The community 

has been really supportive.”
The support that Mr. Nemes speaks of  

really has come from all avenues, with 
Design On King presented with two awards 
in 2016. The company was recognized for  
Excellence in Small Business through the 
annual King Chamber of  Commerce Busi-
ness of  the Year awards. Design On King 
also received a local People’s Choice award 
for Best Décor store, which Mr. Nemes 
noted “it showed us how well received our 
concept is”.

“It’s always great to get some early rec-
ognition. We’ve been able to get our name 
and our brand out there over the past year 
and it’s been great,” Mr. Nemes said. “We’re 
at the point now where we’re seeing some 
really rapid growth.”

He added, “Obviously a large part of  
that comes down to the community. We 
know just how great King City is. Prior to 
opening our business, we spent a lot of  time 
in the area so we’ve been able to get a good 
feel for the community. We believed that 
King City was ready for this kind of  busi-
ness and we’ve been really fortunate that 
the community has embraced us. Already 
we’ve built up a fantastic customer base, 
we’re just hoping to see that expand more 
and more over the coming years.”

Expansion was a fi tting word for Mr. 
Nemes to touch on considering the plans he 
and his wife have for Design On King. Still 
in its infancy, Andy and Marcy have been 
able to bring in a full-time manager to run 
the store on a day to day basis, while also 
hiring an additional two interior design pro-
fessionals. Moving forward they have plans 
to grow their business even further, with 
an eye on improving and enhancing the 
award-winning service they already offer.

“We’ve never really been the sort of  peo-
ple to sit back and admire our accomplish-
ments and just rest there. We want to make 
sure we’re growing at all times,” Mr. Nemes 
said. “With that in mind, the next step for 
Design On King is to offer more. There’s a 
real demand there within our community 
where homeowners want someone that can 
help them through the entire renovation 
process, so we’re looking into developing 
our services so that we’re not just there for 
the design part, we’re there to help coordi-
nate everything.”

He added, “People are busy these days, 
they don’t have the time to facilitate three 
or four different things for a renovation. 
They want more of  a turnkey solution, 
so we’re working hard on that right now. 
Hopefully by the time spring rolls around 
we’ll have a program in place that will be 
able to fulfi ll the needs of  our fantastic 
customers.” 

Design On King looking to build on successful opening

1700 King Road, King City  |  905-833-1700
info@designonking.ca  |  www.designonking.ca

“We believed that King City was ready
for this kind of business and we’ve been

really fortunate that the community
has embraced us.”

F
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uying or selling a home is one 
of  the most important and 
challenging adventures people 
do during their lifetime.

While delving into the real estate 
market can be a daunting task for 
many people, having a trained profes-
sional guide you through the process 
will make your experience a lot less 
stressful.

The real estate team of  Gino Schin-
cariol and Diane Anderson at King 
City Realty Corp. are the experts 
when it comes to the market in King 
City and the surrounding area.

Mr. Schincariol has been in the 
business since 1974 as an agent, bro-
ker, and as an instructor teaching 
others how the industry works.

He works with clients to fi nd a prop-
erty that will provide a suitable and 
affordable place based on their needs.

“The fi rst thing you need to do is 
get approved for a mortgage,” he tells 
clients. “Once you are approved you 
know what you can afford. The next 
step is to look at the area you are in-
terested in.”

Availability of  schools, shopping, 
and a home owner’s drive to work 
are all taken into consideration when 
planning a move to a new neighbour-
hood.

For someone selling a home there 
are other factors that come into play.

“We look at the motivation for sell-
ing and the time-line the client is 
looking for,” explained Mr. Schincari-
ol. “Then we evaluate the property to 
determine the correct selling price.”

Trusting in your real estate broker 
is a major concern when buying or 

selling a property.
With the team of  Schincariol and 

Anderson, you get the experience and 
knowledge of  an agent that knows the 
business and the nuances that make 
up the local area.

“We have the knowledge of  the area 
and the entire community. We work in 
the area and bring that experience to 
the client,” explained Ms. Anderson 
of  the advantage of  working with an 
agent who not only works, but lives in 
the area. “We know the small details 
of  the community and the specifi cs of  
the area and how to buy in King City.”

A licensed agent since 1994, Ms. 
Anderson has developed a wealth of  
knowledge in the business having 
been involved with new home sales, 
and working for a larger real estate 
company overseeing 120 agents and 
providing training to those associ-
ates.

As a dedicated professional in the 
fi eld and a local resident, Ms. Ander-
son said it is a rewarding experience 
to work with clients in King City.

“Many people know me through 
the community. Working with the 
public and other agents and working 
through the process of  real estate is 
something I really enjoy.”

Mr. Schincariol and Ms. Anderson 
take pride in their work and the fact 
that their knowledge of  real estate in 
the King City area is based on long 
time experience and an understand-
ing of  the area as local residents.

Even their slogan “This is King 
City... and we are King City Realty” 
refl ects their dedication to serving the 
needs of  the local community.

� is is King City and We Are King City Realty.

Gino Schincariol
Broker of Record

Diane Anderson
Broker

King City
Realty Corp.

Brokerage

See Realtor Secrets with Gino Schincariol
at www.kingcityrealtycorp.com

King City Realty -
the experts in

local real estate
By Brian Lockhart

B

416-219-7402
gino@kingcityrealtycorp.com

416-587-3085
dianeanderson@trebnet.com



8 - THE WEEKLY SENTINEL - Thursday, November 24, 2016    |    PROGRESS SECTION

By Mark Pavilons

The massive expansion at Seneca’s King Campus 
is backed by some unique partnerships. Many 

have stepped up to the plate, and the students them-
selves are pitching in to help make this project a 
reality.

� e revitalization of the King Campus has result-
ed from a unique collaboration among Seneca, the 
provincial government, the Seneca Student Feder-
ation and the Student Athletic Association.  “Our 
representatives have been involved in this project 
from day one: not just as funders, but as part of the 
procurement and design teams,” said Aida Bakhtyie-
va, president of the Seneca Student Federation. “We 
wanted a building that would provide not just new 
classrooms and labs, but spaces to gather, to collab-
orate and build a feeling of community among King 
students. I truly believe we have that, and more.”

Courtney Mabee, president of the Student Athletic 
Association, says the Association has also been repre-
senting the student perspective throughout the plan-
ning process for the expansion. While Mabee, who’s 
studying therapeutic recreation at the King Campus, 
won’t get to the see building open in 2017/2018, she 
says, “students feel a great amount of pride in helping 
to create a state-of-the-art facility for future gradu-
ates.”

� e proposed building, roughly 200,000 square 
feet, is a � at-roofed, rectangular structure, measuring 
580 feet long and 177 feet wide. � e main entrance 
will be on the north side across from Garriock Hall. 
� e building will house educational facilities, student 
activity, learning space and a library. � e southern 
portion will be home to a gym and � tness centre. � e 
project includes the three-storey building, a 450-ve-

hicle parking lot, internal roads and 
landscaping. 

“A portion of student tuition goes 
toward the facility, so in e� ect, every 
Seneca student makes a contribution,” 
says Mabee. “� e concept model is 
awesome and students are already 
taking an interest in the mock-up. 
� is modern, fresh facility will be 
quite a draw for prospective students.”

Now, students here will have a 
new learning commons, event space, 
athletic facilities and room to study, 
connect, and, most importantly, “to 
feel at home.”

� ese new facilities, combined with 
King Campus’s beautiful, natural sur-
roundings, make this an ideal learn-
ing environment, and, “I am proud to say, the envy of 
colleges across Ontario,” Bakhtyieva said.

� e project is very exciting for existing sta�  and 
faculty, who will be able to witness history in the 
making.

Maria May, King Campus principal and dean of 
the faculty of applied arts and health sciences, said 
the additional classrooms and state-of-the-art labs 
will bene� t the students. Many of the programs here 
are related to public health and safety and more than 
3,100 students are involved in placement programs in 
York Region.

O�  cials and dignitaries gathered recently to 
announce a $3-million donation to the project from 
Magna International. 

“Magna is committed to helping organizations 
in the communities where our employees live and 

work,” said Marc Neeb, Magna Executive Vice Presi-
dent and Chief Human Resources O�  cer, who is also 
a Seneca alumnus. “We are pleased to be partnering 
with Seneca on this critical infrastructure expansion 
that will provide more postsecondary opportunities 
for students living in York Region.”

� e $104-million project has been backed by the 
Ministry of Advanced Education and Skills Develop-
ment and Minister Deb Matthews.

Construction has already begun and the building 
is slated to open for classes in September 2018. � ere 
is a website – www.senecacollege.ca/king – where the 
public can keep track of the progress and even watch 
a live stream from the construction site. Construc-
tion will move along very quickly, May pointed out.

As a 13-year sta�  member at Seneca, May believes 
the King campus truly is a “hidden gem.” � e expan-
sion will make it sparkle even more.

Partnerships help shape Seneca’s expansion at King Campus

The new facilities, combined with King Campus’ beautiful,
natural surroundings, make this an ideal learning environment“

“

By Brian Lockhart

ith over 30 years of  experience building custom homes in King
Township, the Birkshire Group has created an enduring legacy of
fi ne quality and unique design.

More than just a builder, the Birkshire Group establishes relationships with 
their clients that can last for years based on trust and a solid reputation in the 
region.

A full service build and design company, Birkshire remains with their client 
for the entire duration of  a project from the initial planning stages when a home 
is simply an idea or some sketches on paper, right through to the end when a new 
home owner places the key in the front door and enters their new home for the 
fi rst time.

Designer, Mary Fiume, guides clients through the process and offers profes-
sional advice on the interior space.

“We work hand-in-hand with our clients,” Ms. Fiume explained of  the process 
of  designing a new home. “When we design a new project we go to work and cre-
ate a concept. That is the evolution of  the project. A client will come to us with 
an idea and we create the space for them. We are really starting with a large hole 
in the ground and we go from there. It’s a very involved process and we develop a 
good relation with our customers. The most important thing we can do is listen 
to our client.”

After three decades of  building homes in the region, the Birkshire Group has 
developed a solid understanding of  what people want in a home.

“They want it to be a place to come home to and relax,” Ms. Fiume said. “Peo-
ple are emotionally invested in their property. All the small details go together to 
make up a home and they have been part of  the planning process.”

From small kitchen renovations to mult-million dollar projects, Ms. Fiume 
said the same attention is given to detail when creating a unique and personal 
living space for their clients.

With the availability of  international trade in a modern world, Ms. Fiume 
explained that many details of  a custom designed home are created in far off  
countries and imported directly for a specifi c project.

That ability to import unique design features means many homes have fea-
tures you won’t see anywhere else.

“We really do care about our clients,” Ms. Fiume said “I get calls years later 
from people who tell me that they still get compliments about their home.”

As York Region continues to expand the Birkshire Group has been a partner 
in the community creating quality built and uniquely designed spaces right up 
to the custom landscaping that provides the fi nished exterior appearance.

They have grown with the community and they know and understand the area 
and have developed strong relationships within the region.

As Ms. Fiume states, “We’re not the new builder in town.”

CONSTRUCTION       DESIGN       PROJECT MANAGEMENT
THE
BIRKSHIRE
                        GROUP

416.560.2117                    thebirkshiregroup.com

Birkshire Group is growing with the community

“The most important thing we can do is
listen to our client.”

W
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By Wendy Gabrek

Daryl King knows a thing or two about real estate, 
and everything he knows he learned playing Monopoly.

Now a top real estate agent, Daryl remembers his 
childhood with fondness, and the hours he spent play-
ing board games were not lost on this keen youngster.

“I loved Monopoly,” Mr. King told Progress. “It was 
my passion, and I had to win.”

And win he did, almost every time, earning him the 
nickname, ‘Monopoly King’, while teaching him valu-
able lessons about the world we live in – from a global 
perspective, to his street view. 

So while other children were playing for fun, Daryl 
was teaching himself  strategy, and dedication, hard 
work, and most importantly – how to win with integrity.

Daryl grew up in a modest war-time bungalow in To-
ronto, and had varied interests throughout his youth.

A student at Northview Heights Secondary School, 
Daryl was the head alter boy at St. Paschal Baylon 
Church, and a Scout.

He also worked various jobs – cutting grass, shovel-
ing driveways, and delivering newspapers.

“I came from a family of  five, and my father support-
ed our family on one income,” said Daryl. “My father, 
Charlie, was my role model and taught me to never 
back down from a challenge.”

Daryl delivered up to 350 newspapers at a time, in a 
route that stretched 2.4 kilometres.

“I would get frostbite in my hands so bad that I’d cry, 
but I’d inherited the route and I wasn’t going to let my 

customers down,” Daryl remembers. “I always de-
livered all of  my papers.”

Beyond his work ethic, Daryl also inherited 
his fathers’ sense of  style.

“My father’s shoes were always buffed and 
polished, and the creases in his pants were per-
fect. He wore many hats – literally and figura-
tively – and a suit to work every day.” 

Having been dressed by his mother to match 
his brother (14 months his junior) the major-

ity of  his early life, Daryl used the proceeds 
from his paper route to buy new shoes at 
Master John, and a suit from Sir Williams.

“My new look gave me confidence and 
I still love stylish clothes to this day,” said 

Daryl.
A year ago, at his dad’s funeral, 
Daryl and his brother dressed 

identically in salute to the man 
that shaped their lives – an 
Army Veteran, laid to rest fol-
lowing a full Honour Guard 
ceremony.

Both of  Daryl’s parents 
came from large families. His 

mother was one of  21 children, 
and his father one of  18.

His dad was liked and was 
great with kids and amazing with 

animals.
Initially pursuing a similar 

lifestyle of  work and dedication, 
Daryl went on to become a scientif-
ic researcher for Connaught Labo-

ratories, working in the Insulin Divi-
sion collecting and analyzing samples 

for quality control purposes throughout 
North America.

“At that time I had to be a ‘yes’ person, 
and although I won awards for my work, 
I knew I needed to do more with my life. 
When was I most happy...What did I want 
when I still dreamed big...”

Monopoly.
Real estate was a natural fit for Daryl. 

With his team, he has helped thousands 
of  families and has sold $3.5 billion in 
combined sales over his 30 year career. 
In fact he has helped 500 families buy 
and sell their homes with approxmately 

$300 million worth of  transactions in 2016 
alone.

“I’d like to point out that those homes were sold one 
at a time, not in multiples.”

Remembering his Monopoly skills – strategy, clar-
ity, negotiation, creativity – Daryl has been winning 

at the real life game of  real estate. 
“Each and every time I have a customer that allows 

me the privilege to work for them, it’s an honour I take 
very seriously,” said Daryl. “Your home is likely the 
largest asset you’ll ever own, and I’m entrusted with the 
care of  that asset. I have an amazing job.”

And it’s not just Daryl you’re hiring when you call 
‘The King’, it’s his entire team.

“I have the best team right now that I’ve ever assem-
bled,” said Daryl. 

Daryl and his team of  51 happy & productive staff  
have solidified their place in the real estate market, es-
tablishing a core group of  customers who have bought 
and sold properties through his firm many times over. 
He is now selling to second and third generation buy-
ers, helping to create wealth for these multiple genera-
tions, multiple times over.

Daryl credits self-motivation and mentoring from 
the best for his success – which has led to a fulfilling 
extracurricular life as well.

“I have learned from the best – Mike Ferry and 
Tony Robbins, and I’ve even had the opportunity to 
speak on stage with Mr. Robbins. A life-long dream 
come true.”

A Mastermind Group member, Daryl spoke to an 
audience of  6000 in September 2015, while Robbins lis-
tened on.

Like his newspaper route as a child, where he took 
his gloves off  despite the frostbite to get the job done 
faster, Daryl has always understood that you pay for 
your success upfront, but the rewards are well worth 
the wait.

To help the budding real estate agents following in 
his footsteps, Daryl has written a book, ‘Daryl King in 
the 21st Century’, and filmed two seasons for Rogers 
Television’s top performing show, ‘Top Million Dollar 
Agent’.

With every award in real estate under his belt, Daryl 
says the key to his success isn’t the Monopoly, isn’t his 
fathers’ teachings, and isn’t the whisperings of  Ferry 
and Robins –  it’s his clients.

“It’s all about them. I have great clients who have 
opened doors for me where there weren’t any doors to 
be seen.”

Daryl says that he will continue to sell real estate as 
long as he’s healthy and evolving as an agent. Which 
means we can expect to see The Daryl King Team in ac-
tion for many years to come.

With his personal brand well established, Daryl ad-
mits that he does twenty per cent of  his business on the 
golf  course, and through social media, on which he has 
more than 40,000 followers.

“Although I have found success, I always remem-
ber my humble beginnings, and go the extra two to ten 
miles to do what it takes to find the perfect home for my 
clients.”

Daryl bought his first home when he was 21 years old 
for $90,000. He remembers feeling like the ‘King’ of  the 
castle, and hopes to share that feeling with many more 
families over the years.

Of  his shortcomings, Daryl says that he’s had to let 
go of  the ideal of  perfection, and remind himself  to 
‘keep it simple’.

“Watch out for karma.”
A major sports enthusiast, Daryl will be rooting for 

the Toronto Maple Leafs this winter, but says he loves 
his Blue Jays and Raptors too.

Daryl King works with Royal LePage Your Commu-
nity Realty, in a state-of-the-art office, and gives back 
through charitable work with: The Royal LePage Shel-
ter Foundation, The Princess Margaret Hospital Foun-
dation, The Yellow Brick House, The Heart & Stroke 
Foundation, Halton Women’s Place, The Carpenter 
Hospice, Reach For The Rainbow and Under the Big Top 
For Autism, which held its gala November 17th.

“Being an avid animal lover, I also support The To-
ronto Zoo Foundation, The Canadian Wildlife Foun-
dation, The IFAW Animal Sanctuary and the Ontario 
SPCA.”

To buy or sell with The Daryl King Team visit www.
darylking.com or call  the office at 905 907-5464 or Toll-
free at 1-800-668-5005.

The Daryl King Team, and Royal LePage Your Com-
munity Realty, are located at 9050 Yonge Street, Suite 
100, in Richmond Hill and service the areas of  York Re-
gion (Richmond Hill, Vaughan, Markham/Unionville), 
Bradford, Simcoe County, King City and Toronto.

Office: 905.907.5464  |  Toll Free: 1.800.668.5005
9050 Yonge Street, Suite 100  |  Richmond Hill

www.DarylKing.com

Real Estate gets real with
The Daryl King Team

B R O K E R A G E  I N D E P E N D E N T LY  O W N E D  &  O P E R A T E D

“Your home is likely the 

largest asset you’ll ever 

own, and I’m entrusted 

with the care of that asset.

I have an amazing job.”

*The Daryl King Team consists of 51 Registered Sales Representatives

Daryl King, Sales Representative
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